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Putting  Florim  First 

To  Stem  The 
Tide  Of  shame. 

It  was  becoming  a  pathetic  mess. 

A  state  overrun  with  growth  unwilling  or  unable  to 
protect  its  assaulted  resources.  A  state  of  world-famous 
beauty  caking  itself  with  layers  of  ugliness.  A  state 
foolishly  forsaking  the  environment  it  had  used  to 
attract  attention  in  the  first  place. 

Florida  was  committing  suicide. 

And  then  a  newspaper  did  what  newspapers 
do  best.  (helm) 

In  April  1984,  The  Orlando  Sentinel 
lashed  out  with  "Florida’s  Shame” —  passion- 
ately  and  specifically  pointing  out 
the  problems  and  offering  solutions.  ^ 

Three  special  reports,  more  than  4 

80  articles  and  dozens  of  W  \ 

editorials  later,  the  ink  continues  r  ■  ■ 

to  flow.  With  results.  w  = 

The  Florida  Legislature  — 

passed  bills  to  protect  the  1 

state’s  wetlands.  Require  growth  .  | -"Maisr' 
planning.  Limit  billboards.  ' 

And  it  actually  doubled  the 
money  available  to  the  state  ^ 
for  purchasing  environmentally 
sensitive  land. 

We  all  look  forward  to  the  ebbing  of  "Florida’s 
Shame,”  but  there’ll  be  no  end  to  The  Orlando 
Sentinel’s  statewide  focus  and  coverage.  That’s  our  beat, 
pure  and  simple. 

Putting  Florida  First. 

The  Orlando  Sentinel 

Best  Newspaper  In  Florida 


There  are  two  daily 
newspapers  in  San  Antonio. 

One  of  them  won  20  of  24  awards, 
including  all  12  First  place  Awards, 
in  a  recent  contest  conducted  by 
The  San  Antonio  Chapter  of 
Sigma  Delta  Chi. 

We’re  pleased  to  announce: 
We^re  the  one. 


San  ArilmE)  Light 

THE  LARGEST  AMO  BEST  DALY  NEWSPAPER  M  SOUTH  TEXAS 


REPRESENTED  NATIONALLY  BY  HEARST  ADVERTISING  SERVICE. 
AND  CRESMER,  WOODWARD.  O’MARA  AND  ORMSBEE.  INC. 


Let  us  introduce  the  Harts  —  today’s  family  from  contemporary  Main  Street,  U.SA. 

Dave  Hart  and  his  best  friend.  Seech,  wonder  whether  'tis  better  to  suffer  the 
slings  and  arrows  of  outrageous  fortune,  or  fade  back  and  punt.  But  Dave’s  figured 
out  that  you’ve  got  to  be  crazy  to  be  normal... 

Dave’s  parents.  Ted  and  Sallie  Hart,  are  bodi  working  on  Uieir  second  marriage. 
They  still  haven’t  found  out  where  they  are  in  life. 

Generally  attired  in  combat  fatigues.  Dave’s  babysitter  Ms.  Blister  is  probably 
suffering  from  far  more  than  an  overactive  imagination.  And  with  Dr.  Joystick  as  their 
guidance  counselor,  it’s  no  wonder  this  family  is  misguided! 

Starting  June  16,  more  than  100  papers  are  taking  a  new  direction  in  comics, 
including: 

San  Jose,  CA,  Mercuqi  News  Santa  Ana,  CA,  Orange  County  Register 

Philadelphia,  PA,  Inquirer  Miami,  FL,  Herald 

Salt  Lake  City,  UT,  Tribune  Portland,  OR,  Oregonian 

St.  Petersburg,  FL,  Independent  San  Antonio,  TX,  UpM 

Phoenix,  AZ,  Qaiette  Sacramento,  CA  Bee 

LMe  Rock,  AR,  Democrat  Seattle,  WA,  Poet  Ingelllgenoer 

San  Diego,  CA,  Tribune  Dallas,  TX,  Morning  News 

Long  Beach,  CA,  Preea  Telegram  Tucson,  AZ,  St» 

Chicago,  IL,  Tribune  Gainsville,  FL,  Sun 

Los  Angeles,  CA,  Dally  Newt  Denver,  CO,  Mountain  Newt 

Join  us  in  HARTLAND.  Call  Larry  Olsen,  Director  of  Marketing  and  Sales  at 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 

JUNI  JUIT  AUGUST 

SMTWTFS  SMTWTPS  SMTWTPS 

I  I  2  3  4  S  6  )  2  3 

2345678  78  9)0)1  1213  4  5  6  7  8  9)0 

9)01)  12)314)5  141516  )  718)920  1)  1213)4)5)6)7 

16)7  18  192021  22  2)  222324252627  18192021  222324 

23242526272829  28293031  2526272829303) 

30 


JUNE 

21>22— The  Newspaper  Guild,  Annual  Convention,  William  Penn 
Hotel,  Pittstxjrgh. 

21>23— New  Jersey  Press  Association,  Summer  Conference,  Essex  & 
Sussex  Hotel,  Spring  Lake. 

23-25— New  England  Advertising  Executives  Association,  Summer  Meeting, 
Margate  Resort,  Laconia,  N.H. 

23-26— Newspaper  Personnel  Relations  Association,  Marriott  Hotel/Long 
Wharf,  Boston. 

23-27 — Association  of  Newspaper  Classified  Advertising  Managers, 
Hotel  Inter-Continental,  New  Orleans. 

27-26— Montana  Press  Association,  100th  Annual  Convention,  Copper 
King  Inn,  Butte. 

27-29— Tennessee  Press  Association,  1 16th  Anniversary  Convention,  Peabody 
Hotel,  Memphis. 


About  Awards 


AEJMC  honors  professor.  John  C.  Merrill,  journalism 
professor  at  Louisiana  State  University,  was  named  the 
1985  recipient  of  the  Distinguished  Service  Award  in  inter¬ 
national  journalism  by  the  Association  for  Education  in 
Journalism  and  Mass  Communication.  Merrill  was 
selected  for  his  years  of  study  and  writing  on  international 
communications  issues. 


Dirksen  Award  winner.  Helen  Dewar,  chief  congres¬ 
sional  correspondent  for  the  Washington  Post,  won  the 
Everett  McKinley  Dirksen  Award  for  distinguished  re¬ 
porting  on  Congress  in  1984.  The  Dirksen  Congressional 
Center,  an  educational  institution  in  Pekin,  Ill.,  presents 
the  award  each  year.  Dewar  is  the  fifth  reporter  to  receive 
the  $5,000  prize. 


JULY 

6-10— International  Society  of  Weekly  Newspaper  Editors,  Summer 
Conference,  University  of  Maryland,  College  Park,  Md. 

10- 14— National  Press  Photographers  Association,  Convention  and 

Education  Days,  Vanderbilt  Plaza  Hotel,  Nashville. 

11- 13— Virginia  Press  Association,  Annual  Meeting,  Wintergreen  Hotel, 

Wintergreen,  Va. 

11- 14— North  Carolina  Press  Association,  112th  Annual  Convention, 

Kiawah  Island,  Charleston,  S.C. 

12- 14— Alabama  Press  Association,  Summer  Convention,  Gulf  State 

Park,  Gulf  Shores. 

12-14— South  Carolina  Press  Association,  Summer  Meeting,  Grove  Park 
Inn,  Asheville,  N.C. 

18-20— Arkansas  Press  Association,  Summer  Convention,  Hilton 
Hotel,  Fayetteville. 

25-27— Pennsylvania  Newspaper  Publishers’  Association,  Summer 
Conference,  Hidden  Valiey  Resort,  Somerset. 

28-31— International  Newspaper  Advertising  and  Marketing  Executives, 
Summer  Meeting,  Hyatt  Regency,  Milwaukee. 

31-8/3 — Canadian  Community  Newspaper  Association,  Loews  Quebec  City, 
Quebec,  Canada. 

Seminars/Workshops/Clinics 


JUNE 

26-28— iniand  Daily  Press  Association,  Cost  Clinic,  Inn  of  Chicago, 
Downtown  Chicago. 

28- 30— Inland  Foundation  Seminar,  Production  Seminar,  Westin 

Q'Hare,  Chicago. 

29— Iniand  Daily  Press  Association,  Production  Seminar,  Focusing  Qn 
and  Soiving  Production  Probiems  for  the  80s,  Westin  Q'Hare,  Chicago. 

29- 30— Color  Prepress  Workshop,  Cal  Poly,  San  Luis  Obispo,  Calif. 


JULY 

10-12— ASNE  Symposium,  Press  Law  issues.  College  of  William  and  Mary, 
Wiiliamsburg,  Va. 

12-14— Inland  Foundation,  Seminar,  Modem  Newspaper  Design,  University 
Cricket  inn,  Minneapolis. 

14-17— American  Press  Institute,  Regional  Workshop  for  Reporters, 
Midway  Motor  Lodge  (West),  indianapoiis. 

14-17— SNPA  Foundation,  Seminar,  What  Is  Good  Promotion?  The 
Herald/Sun,  Biloxi,  Miss. 

14-19— American  Press  institute.  Editorial  Page  Editors  and  Writers 
Seminar,  Reston,  Va. 

24-26— ICMA  Promotion  Seminar,  Capitol  Plaza,  Holiday  Inn,  Sacramento, 
Calif. 
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NPC  winners.  The  Dallas  Morning  News  and  St.  Louis 
Post-Dispatch  were  named  by  the  National  Press  Club  as 
co-winners  of  its  seventh  annual  award  for  Washington 
correspondence.  The  Morning  News  won  for  a  series 
about  and  later  coverage  of  the  Comanche  Peak  nuclear 
project  by  Jim  Landers,  energy  correspondent  of  the 
Washington  bureau,  and  Doug  J.  Swanson,  a  staff  writer 
on  the  metro  desk. 

The  Post  Dispatch  won  for  a  continuing  series  on  the 
defense  contract  problems  of  General  Dynamics  Corp.  by 
William  Freivogel  and  Jon  Sawyer. 

Travel  awards.  The  Dallas  Times  Herald  won  the  grand 
prize  for  best  travel  section  presented  by  the  American 
Society  of  Travel  Writers.  Other  newspapers  cited  for  best 
travel  sections  were  the  Los  Angeles  Times  and  Chicago 
Tribune. 

The  prize  for  best  U.S. travel  article  was  won  by  Jerry 
Flemmons,  Fort  Worth  Star-Telegram.  The  prize  for  best 
foreign  travel  article  went  to  Steve  Pollick,  Toledo  Blade. 

Other  newspaper  winners  were  Laura  Bly,  Orange 
County  Register,  for  travel  criticism;  Jean  Simmons,  Dal¬ 
las  Morning  News,  for  auto  travel;  and  Peter  Rinearson, 
Seattle  Times  for  non-trip  reporting. 

The  4th  Estate 


By  Doug  Borgstedt 
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^  "If  men  have  a  eight  to 
eapitalize  their  ideas 
and  the  resonrees  of 
their  count ly,  then 
that  implies  the  n'ght 
of  men  to  capitalize 
their  labor..." 
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...life 


STRIKE! 


Although  as  American  as  apple  pie 
and  freedom  of  speech,  the  right  to 
strike  can  often  have  disastrous  effects 
on  the  economics  of  publishing  a 
newspaper. 

The  Mutual  Insurance  Company 
Limited,  Hamilton,  Bermuda,  provides 
a  unique  program  of  strike  insurance 
which  protects  not  only  against  loss 
but  also  insures  against  lost  profits. 
This  policy  covers  net^rofits,  fixed 
charges,  and  ordinary  business 
expenses  in  the  event  of  a  full  or 
partial  strike. 

Offered  since  1939,  Mutual’s  strike 
insurance  has  helpkl  equalize  the 
odds  between  management  and  labor 


by  giving  the  publisher  economic 
leverage  against  union  strike  insurance. 
It  also  permits  newspapers  to  provide 
the  extra  security  necess^  in  the 
event  of  a  strike.  New  union  organiza¬ 
tion  drives  and  resistance  to  increased 
levels  of  automation  in  newspaper 
production  and  distribution  make 
strike  insurance  an  even  greater  asset 
to  publishers. 

Strike  insurance  is  only  open  once  a 
year,  with  effective  cover^e  dates 
from  July  Ist-June  30th.  Contact  The 
Mutual  Insurance  Company  Limited, 
Hamilton,  Bermuda,  immediately  to 
qualify  for  this  insurance  year. 


THE  MUllIAL 
INSlJR\lN(a:  CCM^NY 
LIMITED, 

HAMILTOV,  BERMUm 

RO.  Box  1179,  Hamilton  5,  Bermuda 
(809)292-7633 
Send  all  mail  via  OVERSEAS 
AIRMAIL 
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Editor  St  Publisher 

THE  fourth  estate 

RobMt  U.  Brown,  l*r— Idont  Jamoa  WrigM  Brown 

rardirwnd  C.  Taubnar,  PuMlahar  PuMlahar,  Chairman  of  tha  Board,  1912*19S9 

Fol  and  spies 

It  is  unfortunate  that  the  third  attempt  in  five  years  to  make  major 
changes  in  the  Freedom  of  Information  Act  coincides  with  exposure 
of  the  worst  U.S.  spy  scandal  in  decades.  The  latter  involves  spying 
on  the  Navy  and  defense  establishment  and  does  not  have  a  direct 
bearing  on  the  Fol  Act.  We  fear,  however,  that  the  hysteria  sur¬ 
rounding  that  case  may  appear  to  make  changes  in  the  FoIA  essen¬ 
tial. 

We  have  the  prospect  of  the  press,  through  the  Reporters  Commit¬ 
tee  for  Freedom  of  Information,  urging  media  to  make  Congress 
aware  of  the  importance  of  access  to  government  information  just  at 
the  time  the  White  House  and  the  Pentagon  are  considering  ways  to 
tighten  up  on  security  information,  restrict  the  number  of  people 
entitled  to  see  it,  etc.  Spies  and  government  military  secrets  are 
farthest  from  the  minds  of  reporters  and  editors  concerned  with 
using  the  FoIA  to  obtain  information  of  government  activities  of  a 
non-military  and  non-security  nature.  But  there  is  danger  that  the 
climate  of  secrecy  will  invade  the  discussions  of  Fol. 

The  Reporters  Committee  has  said  S.150,  introduced  by  Sen. 
Orrin  Hatch,  was  favorably  endorsed  by  the  Constitution  subcom¬ 
mittee  on  May  15  and  will  be  considered  by  the  fullJudiciary  Commit¬ 
tee  soon.  This  is  the  same  bill  introduced  by  Sen.  Hatch  in  the  last 
Congress  which  the  Reporters  Committee  calls  “a  comprehensive 
package  of  amendments  which  leaves  virtually  no  part  of  the  FoIA 
untouched.” 

There  are  over  40  proposals  to  amend  the  Act  and  we  agree  they 
are  as  unnecessary  as  they  are  unwise.  The  Act  has  worked  well  for 
the  American  people  since  its  adoption.  It  has  helped  the  people  learn 
some  things  they  were  entitled  to  know  about  their  government 
which  they  would  not  have  known  otherwise.  The  proposed  amend¬ 
ments  would  make  it  more  difficult  to  obtain  such  information  in  the 
future  and  would  even  go  so  far  as  to  establish  a  new  government 
copyright  on  commercially  valuable  technical  information. 

We  hope  members  of  the  Senate  will  not  confuse  Fol  matters  with 
military  security  and  will  agree,  as  they  have  for  the  last  five  years  as 
attempts  have  been  made  to  amend  FoIA,  that  it  doesn’t  need  fixing. 


End  of  licensing  threat 

The  Supreme  Court  of  the  United  States  has  saved  us  fi*om  the 
ugly  spectacle  of  a  partially  licensed  press:  A  segment  of  the  special¬ 
ized  press  (financial  newsletters)  published  only  with  the  approval  of 
the  Securities  and  Exchange  Commission. 

A  majority  of  the  High  Court  agreed  that  Congress,  in  passing  the 
Investment  Advisers  Act  of  1940,  did  not  intend  to  give  the  SEC 
regulatory  power  over  newsletter  publications  that  are  distributed 
for  a  fee. 

The  authority  to  license,  control,  censor  and  suspend  news  publica¬ 
tions  should  not  be  in  the  hands  of  any  government  body.  That’s  what 
the  U.S.  has  been  preaching  abroad  and  what  we  should  be  practicing 
at  home. 
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Letters  to  the  Editor 

Says  intentions  are  good,  but  he  disagrees  with  Johnson 


ANPA  chairman  Richard  J.V. 
Johnson  should  be  commended  for  his 
call  to  newspapers  {E&P,  May  1 1)  to 
cooperate  with  television  vis-a-vis  in¬ 
creasing  media  credibility. 

That  is  the  proverbial  good  news. 
The  bad  news:  with  all  due  respect  to 
Mr.  Johnson,  this  is  one  of  those 
cases  where  good  intentions  are 
buried  by  reality — the  reality  being 
that  “television  journalism” — as  is 
proved  almost  nightly — is  a  contra¬ 
diction  in  terms,  especially  on  the  lo¬ 
cal  level. 

Three  ‘person’  team 

I  was  pleased  to  see  the  recognition 
accorded  the  Dallas  Morning  News  in 
the  “About  Awards”  column  in  the 
May  25  issue  of  Editor  &  Publisher, 
particularly  the  noting  on  page  2  of 
the  journalist  of  the  year  award  from 
the  Dallas  Society  of  Professional 
Journalists. 

The  recognition  is  tainted,  howev¬ 
er,  with  E&P’s  reporting  that  the 
award  was  received  by  “a  three-man 
team.”  That  team  is  made  up  of  proj¬ 
ects  editor  Howard  Swindle,  reporter 
Allen  Pusey  and  myself — reporter 
Christ!  Harlan. 

If  two  members  of  the  team  had 
been  female,  would  E&P  have  report¬ 
ed  that  the  award  went  to  “a  three- 
woman  team”?  Does  the  listing  of  six 
women  and  17  men  in  E&P’s  mast¬ 
head  mean  the  the  magazine  operates 
“a  23-man  staff”?  I  think  not. 

Christi  Harlan 

Correction 

M.  K.  Guzda’s  otherwise  excellent 
article  on  wage/hour  investigations, 
in  your  April  6  issue,  contains  an 
inaccuracy  in  reporting  my  comments 
on  compensatory  time. 

In  the  article,  Ms.  Guzda  stated 
that  compensatory  time  must  be  given 
at  “time-and-a-half.” 

That  is  incorrect. 

If  an  employee  who  is  normally 
scheduled  to  work  40  hours  per  week 
works  four  extra  hours  early  in  the 
week  and  takes  four  hours  off  later  in 
the  same  week,  so  that  the  employee 
does  not  exceed  40  hours  worked  in 
that  week,  there  is  no  obligation, 
under  the  federal  wage/hour  law,  to 
pay  overtime  or  to  provide  additional 
compensatory  time  off. 


Let’s  face  it — and  it  is  not  a  unique 
conclusion — television  is  show  biz, 
pure  and  not  so  simple.  And  that  in¬ 
cludes  its  news  portions.  Just  tune 
into  any  segment  of  “Entertainment 
Tonight,”  for  example,  and  you  in¬ 
variably  will  find  a  feature  either  on  a 
news  department  or  a  news  personal¬ 
ity.  It  is  viewed  as  “entertainment.” 

In  short,  while  any  loss  in  newspa¬ 
per  credibility  in  most  cases  can  be 
traced  to  self-inflicted  lapses  of  vigi¬ 
lance  and  responsibility,  “television 
news”  faces  a  more  basic  obstacle; 
indeed,  an  insurmountable  one:  its 
very  raison  d’etre. 

For,  as  long  as  it  persists  in  flaunt¬ 
ing  “personalities”  posing  as  “news¬ 
people,”  rather  than  allowing  them  to 


Your  April  27  issue  carried  a  story 
citing  two  editors  arguing  that  “big 
dailies  have  backed  off  investigative 
reporting  since  Watergate.”  The  rea¬ 
son  is  threat  of  libel  action. 

Does  that  not  suggest  a  deeper 
problem,  one  of  sloppy  journalism, 
not  of  investigative  reporting  per  se?  1 
think  it  does.  Perhaps  reporters  and 
editors  have  gotten  away  with  loose 
facts  and  unsubstantiated  data  far  too 
long. 

As  courts  have  now  increased  con¬ 
cern  for  victims’  rights  in  crime,  per¬ 
haps  the  news  media  should  re-exam¬ 
ine  their  story-at-all-costs  syndrome 
and  become  concerned  for  the  pub¬ 
lic’s  rights  for  questionable  stories. 

There  is  nothing  wrong  with  being 
cynical,  as  long  as  there  is  preserva¬ 
tion  of  the  constitutional  mandate  that 
everyone  is  presumed  innocent  until 


achieve  “personality  status”  through 
demonstration  of  professionalism, 
credibility  always  will  be  a  problem. 

Norm  Oshrin 
Peoria,  Arizona 

(Oshrin  is  a  trade  journal  editor  in 
Phoenix.) 


As  Walker  explained,  “It’s  my  per¬ 
sonal  opinion  that  there  are  not 
enough  professional  single  males  to 
match  professional  women.  And 
those  that  are,  are  all  married.” — 
San  Antonio  (Tex.)  Sunday  Express- 
News. 


proven  guilty.  The  current  furor 
might  just  be  traced  to  a  reversal  of 
that  tenet. 

The  media  should  not  give  up  their 
zeal  for  investigative  reporting,  but 
should  renew  their  pledge  to  ^  fair 
and  honest  for  everyone  concerned. 
Would  the  media  themselves  expect 
any  less  treatment  if  they  were  the 
accused? 

All  of  this  reminds  me  of  the  apoch- 
ryphal  Western  justice  of  let’s  hang 
the  rascal  first  and  then  have  the  trial. 
If  the  media  are  so  insecure  that  their 
investigative  work  cannot  stand  legal 
tests,  then  they  deserve  all  the  brick¬ 
bats  tossed  at  them.  Too  much  report¬ 
ing  is  regurgitation  or  spoon-fed  pap 
anyhow.  As  Jack  Webb  used  to  mono¬ 
tone  when  he  played  Sergeant  Friday, 
“Just  the  facts.” 

David  H.  Brown 
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SPRINGFIELD 

MASSMARKET 


Average  Market  U.S.A. 

Springfield,  Mass.,  Is,  almost  amazingly,  the 
average  market  among  all  315  MSA’s  In  the 
country.  But  that’s  where  being  average  stops. 
This  market  Is  special  because  we’re  much 
better  than  average  when  It  comes  to  sales 
results.  In  fact,  Springfield  tops  other,  costlier 
test  markets.  Here  are  the  figures: 


POP. 

(000) 

HH 

(000) 

TOTAL 

RETAIL 

SALES/HH 

FOOD 

STORE 

SALES/HH 

DRUG 

STORE 

SALES/HH 

Avg.  of  the  Top 
315  Markets 

568.2 

208.1 

$14,557 

$3,314 

$475 

Springfield 

581.3 

208.4 

$16,529 

$4,617 

$494 

Orlando 

804.5 

294.0 

15,792 

3,149 

390 

Salt  Lake 

1008.1 

322.1 

14,652 

3,263 

332 

Rochester 

995.9 

360.3 

14,647 

3,583 

449 

Omaha 

597.2 

219.8 

13,985 

3,264 

448 

Albany 

861.9 

317.2 

13,610 

3,717 

380 

Source:  S&MM  Survey  of  Buying  Power  1984. 

One  Daily  and  one  Sunday  cover  a  massive  87%  of  the  market.* 

67%  net  daily  unduplicated.* 

81%  coverage  on  Sunday  alone.* 

No.  1  in  ADI  coverage  in  New  England.* 

*  1984  Belden  CMS  Continuing  Market  Study  No.3 
Cali  Dwight  L.  Brouillard,  Advertising  Director,  413-788-1108 
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DPI  to  Reuters:  Wait  your  turn 

UPrs  chief  attorney  writes  to  the  British  wire  service  to 
expiain  why  it  cannot  provide  some  of  the  information  sought 


By  John  Consoli 

United  Press  International  sent  a 
strongly  worded  letter  to  Reuters  re¬ 
questing  that  it  stop  publicly  trying  to 
portray  itself  as  the  “front  runner” 
among  those  interested  in  acquiring 
the  financially  troubled  wire  service. 

UPI’s  management,  through  its 
chief  attorney,  Richard  Levine,  also 
said  it  has  “extremely  grave  con¬ 
cerns”  about  Reuters’  plans  to  cut 
back  on  current  UPI  service  should  it 
acquire  the  company. 


UPI’S  management, 
Uirough  Its  chief  attorney, 
Richard  Levine,  also  said 
It  has  “extremely  grave 
concerns’’  about  Reuters’ 
plans  to  cut  back  on 
current  UPI  service 
should  It  acquire  the 
company. 


At  the  same  time,  however,  UPI 
management  expressed  an  interest  in 
continuing  to  negotiate  with  Reuters. 

A  three-page  letter  from  Levine 
was  sent  to  Reuters’  attorney  Mary 
Rose  following  a  publicly  issued 
statement  by  Reuters.  In  that  state¬ 
ment,  Reuters  indicated  it  has  been 
unable  to  pursue  its  interest  in  UPI 
because  UPI  management  has  not  re¬ 
sponded  to  requests  for  certain  in¬ 
formation. 

Associated  Press  carried  a  story  on 
the  Reuters  statement  and  in  the  story 
interpreted  it  to  mean  Reuters  was  no 
longer  interested  in  UPI.  Reuters  has 
indicated  that  is  not  true. 

One  of  its  spokesmen  was  quoted  as 
saying  Reuters  will  “continue  to  in¬ 


vestigate  opportunities  for  greater 
penetration  of  the  media  markets  in 
North  America.” 

But  the  Levine  letter  sheds  a  great 
deal  of  light  on  why  UPI  and  Reuters 
have  been  having  problems  doing  any 
serious  negotiating. 

The  letter  points  out  that  Reuters  is 
currently  a  competitor  of  UPI’s  in 
“certain  areas”  and  Reuters  has  been 
seeking  “the  most  detailed  kind  of  in¬ 
formation”  without  explaining  how  it 
will  be  used. 

Levine  said  UPI  has  asked  Reuters 
if  it  will  use  the  same  criteria  in  ana¬ 
lyzing  the  current  information  that  it 
used  when  it  negotiated  to  buy  UPI 
from  Scripps  Howard  in  1982. 

UPI  management  has,  in  turn, 
sought  information  on  those  negotia¬ 
tions,  but  Reuters  has  refused  to  di¬ 
vulge  anything,  citing  a  promise  of 
confidentiality  it  made  to  Scripps. 

UPI  is  also  concerned,  Levine  said, 
that  Reuters  has  “insisted  on  speak¬ 
ing  to  customers  of  UPI”  about  its 
potential  plans. 

UPI  has  “expressed  great  anxiety 
about  this,”  Levine  said. 

“Reuters’  proposition  to  UPI  con¬ 
templates  the  substantial  diminution 
of  most  of  UPI’s  business  as  we  know 
it  now,  and  that  raises  extremely 
grave  concerns  to  the  management  of 
UPI,  since  the  continued  existence  of 
UPI  is  an  important  factor  not  only  to 
the  United  States,  but  also  the  the 
employees,  who  are  a  major  consti¬ 
tuency  represented  in  the  bankruptcy 
proceedings,”  Levine  said. 

“With  respect  to  the  details  of  your 
proposal,  the  structure  of  what  Reu¬ 
ters  proposed,  combined  with  its  re¬ 
peated  insistence  of  talking  to  our  cus¬ 
tomers  about  it,  has  caused  signifi¬ 
cant  problems. 

“You  have  been  quite  direct  in  stat¬ 
ing  that  Reuters  is  talking  about 
purchase  of  certain  assets,  that  with 
those  assets  Reuters  intends  to  totally 
change  the  face  of  UPI,  significantly 


reducing  the  amount  of  state  and  local 
reporting  and  presumably  drastically 
cutting  the  number  of  employees. 

“When  you  combine  this  with  its 
desire  to  talk  with  UPI  customers  — 
for  which,  as  I  have  told  you  repeated¬ 
ly,  UPI  has  not  given  permission  and 
which  it  denies  you  can  do  without  its 
permission  —  the  most  likely  result  is 
that .  .  .  (Reuters)  could  only  have 
encouraged  present  customers  to 
abandon  UPI,  and  thus  significantly 
and  quickly  diminish  the  sales  value 
of  UPI  to  any  other  purchaser.” 


UPI  Is  also  concerned, 
Levine  said,  that  Reuters 
has  “insisted  on  speaking 
to  customers  of  UPI” 
about  Its  potential  plans. 

UPI  has  “expressed 
great  anxiety  about  this,” 
Levine  said. 


Levine  said  unlike  any  of  the  sever¬ 
al  other  entities  who  have  expressed 
an  interest  in  UPI,  “only  Reuters  has 
continually  tried  to  apply  pressure  by 
demanding  responses  within  exreme- 
ly  brief  periods  of  time.” 

He  said  Reuters  should  be  aware 
that  under  court  order,  the  issues  con¬ 
cerning  a  sale,  including  the  appoint¬ 
ment  of  an  investment  advisor  and 
authority  to  manage  UPI  were  the 
most  “pressing  matters  before  the 
company.” 

“UPI  and  its  creditors  intend  that 
the  negotiating  process  shall  be  con¬ 
ducted  in  an  orderly  way,”  Levine 
said.  “It  is  untrue  that  UPI  is  not  in¬ 
terested  in  dealing  further  with  Reu¬ 
ters.” 

Levine  said  once  an  investment 
(Continued  on  page  46) 


Offset  press  exec  sees  growing  future  for  flexo 

Newspaper  survey  shows  11%  each  plan  conversions  to  offset  or 
flexo  in  the  future;  main  concern  about  flexo  are  ink  problems 


By  George  Garneau 

The  vice  president  and  general 
manager  of  a  top  offset  press  manu¬ 
facturer  has  projected  that  flexogra¬ 
phy  could  capture  15%  to  20%  of  the 
newspaper  market  by  1988,  mainly  in 
large  metropolitan  papers. 

Les  Kraft,  of  Goss  Newspaper  Sys¬ 
tems,  a  division  of  Rockwell  Interna¬ 
tional,  added,  however,  “We  see 
offset  as  the  process  of  the  future.” 

Kraft  and  representatives  of  three 
other  major  printing  press  manufac¬ 
turers  fielded  hardball  questions  from 
a  panel  of  newspaper  production  ex¬ 
ecutives  at  a  dialogue  June  1 1  at  the 
American  Newspaper  Publishers 
Association  Operations  Management 
Conference  in  New  Orleans. 

Ed  Padilla,  chief  executive  officer 
of  M, A. N. -Roland  USA  Inc.,  another 
press  manufacturer,  estimated  flexo 
would  capture  35%  to  40%  of  the  dou¬ 
ble-width  newspaper  market  by  1990. 
He  cautioned  that  neither  offset  nor 
flexo  would  evolve  to  be  the  best  pro¬ 
cess  for  all  users. 

“We  think  that  the  prime  flexo  user 
will  most  likely  be  the  newspaper  with 
a  multiple  press,  direct  printing, 
which  desires  a  significant  improve¬ 
ment  in  reproduction  quality  with 
levels  of  waste  equal  to  letterpress,” 
Padilla  said. 

Meanwhile  a  study,  introduced  at 
the  dialogue  by  Larry  Strutton,  vice 
president  for  operations  at  the  Los 
Angeles  Times,  showed  that  about  as 
many  newspapers  were  considering 
switching  to  offset  as  to  flexo. 


The  study  of  200  questionnaires  re¬ 
ceived  from  a  mailout  to  1 ,284  dailies 
found  that  of  the  newspapers  planning 
conversions,  flexo  and  offset  were 
tied  at  1 1%.  The  major  concern  about 
flexo  was  ink. 

James  Price,  president  of  Taft 
Equipment  Sales  Co.,  which  distrib¬ 
utes  offset  presses  for  TKS  of  Japan, 
said  that  if  he  were  a  newspaper  ex¬ 
ecutive  he  would  not  buy  flexo  be¬ 
cause  the  plate  and  ink  technology 
have  not  been  sufficiently  perfected. 

He  raised  the  possibility  that  key¬ 
less  offset  would  “make  the  advan¬ 
tages  of  flexo  obsolete.” 

James  K.  Feeney, 
president  of  WIndmoeller 
&  Hoelscher  Corp.,  a 
leading  flexo 
manufacturer,  said  “We 
have  a  lot  to  learn.  For 
the  most  part,  we’re 
trying  to  keep  our 
mouths  closed  and  our 
ears  open.” 

James  K.  Feeney,  president  of 
Windmoeller  &  Hoelscher  Corp.,  a 
leading  flexo  manufacturer,  said  “We 
have  a  lot  to  learn.  For  the  most  part, 
we’re  trying  to  keep  our  mouths 
closed  and  our  ears  open.  We  are 
quietly  working  hard  to  demonstrate 
that  flexo  newspaper  production  can. 


in  fact,  be  cost  effective,  and  is  not  just 
another  pipedream  of  a  few  anti-offset 
practitioners.” 

Goss  and  MAN-Roland  are  testing 
flexo  presses  at  newspapers.  W&H 
has  already  sold  several  flexo  press¬ 
es.  And  TKS  is  said  to  be  developing 
flexo.  It  recently  pledged  to  donate  a 
flexo  press  to  the  ANPA  research 
center  in  Reston,  Va. 

Questioners  also  probed  the  practi¬ 
cality  of  conversion  to  flexo  as 
opposed  to  buying  new  units. 

Padilla  said  conversions  cost  85% 
to  90%  the  cost  of  new  flexo  units  and 
that  the  differential  is  “infinites- 
simal”  compared  with  the  benefits  of 
a  new  press. 

Kraft  said  conversions  in  the  cus¬ 
tomer’s  plant  cost  approximately 
what  new  units  cost,  and  a  savings  of 
15%  would  probably  not  be  war¬ 
ranted. 

Feeney  of  W&H  and  a  representa¬ 
tive  of  Publishers  Equipment  Corp.,  a 
major  flexo  converter  doing  business 
with  W&H,  said  converting  letter- 
press  to  flexo  saves  50%  to  60%  over 
new  units. 

There  was  also  talk  at  the  meeting 
about  offset. 

Price  of  Taft  said  if  keyless  offset  is 
successful,  it  could  greatly  reduce 
paper  waste. 

Dampening  systems  on  current 
offset  presses  were  more  or  less 
agreed  by  both  sides  to  be  the  source 
of  some  dissatisfaction.  Develop¬ 
ments  in  spray-bar  dampening  were 
expected  to  change  presses  some¬ 
what.  □ 


Offset-flexo  fight  sparks  ‘poison  pen’  letter 


By  Mark  Fitzgerald 

Amused  flexography  advocates  at 
this  year’s  ANPA  Operations  Man¬ 
agement  Conference  in  New  Orleans 
c^led  it  the  “poison  pen  letter.” 

It  was  an  anonymous  flyer,  slipped 
under  doors  and  stacked  in  the  halls  of 
New  Orleans’  hotels,  that  attacked 
flexo  in  the  name  of  an  unknown 
group  called  “The  Committee  for  the 
Preservation  of  Offset  in  News¬ 
papers.” 

In  a  rambling  discussion,  the  leaflet 


attacked  flexo  as  “a  pie-in-the-sky 
pipe  dream”  of  “the  handful  of  flexo 
dabblers.” 

Most  major  vendors  —  of  both  flex¬ 
ography  and  offset  technologies  — 
reacted  with  far  more  humor  than  an¬ 
ger  at  the  anonymous  attack. 

“When  I  saw  that  letter,  1  thought, 
‘Somebody  is  running  scared,”’  said 
Frank  Motter,  president  of  Motter 
Printing  Press  Co.,  which  at  the  show 
operated  a  two-unit  with  a  half-deck 
flexography  press  printing  process 


color  with  a  split-fountain  system. 

“I  think  we  hit  a  nerve,”  said 
Andrew  Schipke,  director  of  sales 
and  marketing  for  Windmoeller  & 
Hoelscher  Corporation’s  Flexo 
Newspaper  Press  Group. 

The  leaflet  made  a  number  of  claims 
that  flexography  and  other  newspaper 
industry  figures  said  were  either  un¬ 
true  or  distortions. 

“Flexo  printing,  to  be  successful, 
will  require  specially  calendered  pa¬ 
per,”  the  leaflet  said. 
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“That’s  absolutely  totally  incor¬ 
rect,’’  said  Motter  special  projects 
manager  Warren  Weaver.  “We’re  us¬ 
ing  here  (at  the  ANPA  show)  stan¬ 
dard,  30-pound  newsprint,  a  twin- 
wire  newsprint  used  by  many 
papers.’’ 

Just  as  ridiculous,  said  W&H’s 
Schipke,  was  the  claim  that  flexo  is  an 
“extremely  labor-intensive’’  technol¬ 
ogy  that  will  require  pressmen  who 
“have  the  skilled  hands  of  a  brain 
surgeon”  to  work  with  its  strict  pro¬ 
duction  tolerances. 

“Flexo  systems  are  complex,  no 
doubt  about  it,”  Schipke  said.  “But 
it’s  analogous  to  a  camera.  If  you  had 
to  take  it  apart,  you’d  say  it  is  compli¬ 
cated,  but  an  operator  only  has  to  hit 
the  on-off  button.  We’ve  taken  any 
operator  intervention  out  by  putting 
in  microprocessors.” 

The  anonymous  leaflet  also  quoted 
Schipke  out  of  context,  he  said,  talk¬ 


ing  about  the  impression  viscosity 
tolerances  needed  to  prevent  dot  gain 
or  setoff. 

“As  far  as  dealing  with  viscosity 
measurements  ...  in  offset  you  use 
pH  measurements.  There’s  a  lot  more 
chemistry  going  on  in  offset  than  in 
flexo,”  Schipke  said. 


“When  I  saw  that  letter, 

I  thought,  ‘Somebody  Is 
running  scared,”*  said 
Frank  Motter,  president  of 
Motter  Printing  Press 
Co.... 


Suppliers  have  also  been  able  to 
meet  the  necessary  tolerances,  he 
said. 


And  in  any  case,  flexo  advocates 
say,  the  tolerances  on  certain  aspects 
of  the  printing  process  only  make 
other  aspects  more  forgiving. 

“What  a  fallacy  it  is  to  say  you  can’t 
run  quality  flexo  if  you  don’t  have 
cylinder  tolerances  of  one  four- 
thousandths  (of  an  inch).  You  just 
have  to  correct  more  elsewhere,” 
Schipke  said. 

And  in  speeches  at  the  conterence  s 
general  sessions,  manufacturers  of 
both  flexo  and  offset  said  offset  is 
going  to  be  around  for  a  long  while. 

“Our  market  and  technical  analysis 
tells  us  that  neither  offset  nor  flexo 
will  evolve  to  be  the  best  process  for 
all  users,”  M. A. N. -Roland  USA 
chief  executive  officer  Edward  R. 
Padilla  said. 

His  company,  facing  a  choice  of  in¬ 
creasing  research  and  development  in 
flexo  or  offset,  has  decided  to  in¬ 
crease  both,  Padilla  said,  “for  we  pro¬ 
ject  that  both  processes  will  find  their 
individual  niche.” 


Motter  prints  color  with  flexo  press  on  convention  floor 


Flexographic  newspaper  printing 
was  seen  firsthand  —  live  and  in 
flashy,  full  color  —  June  8-12  by 
newspaper  executives  on  the  floor  of 
the  ANPA  Operations  Management 
Conference  and  Exposition  in  New 
Orleans. 

During  numerous  live  demonstra¬ 
tions,  the  Motter  Printing  Press  Co. 
printed  a  16-page  special  edition  with 
eight  pages  of  process  color  photos. 

Two  units  and  a  half-deck  of  Mot- 
terflex  equipment  drew  considerable 
attention  at  the  show.  Motter  said  it 
was  the  first  time  process  color  had 


been  printed  at  the  annual  ANPA  op¬ 
erations  convention. 

The  double-width  press  ran  at 
60,0(X)  papers  per  hour  and  is  rated  at 
65,000. 

Two  split  fountains,  with  two  col¬ 
ors  of  ink  in  one  divided  fountain, 
were  used  for  side-by-side  color  capa¬ 
bility. 

Supporting  Motter  in  the  demon¬ 
strations  were:  Armotek  Industries 
Inc.  for  anilox  rolls;  Cal  Ink  and  Flint 
Ink  for  water-based  inks;  Consoli¬ 
dated  Newsprint  Corp.  for  paper; 


Ferag  Inc.  for  counter-stacker;  W.R. 
Grace  and  Co.  for  plates  and  packing; 
K&F  Manufacturing  for  plate  lock¬ 
ups;  the  Long  Beach  (Calif.)  Press- 
Telegram  for  plate  processing  and 
copy;  MEG  for  the  reel;  Sun  Color 
Service  for  color  separations;  and  the 
York  (Pa.)  Dispatch  for  typesetting 
and  page  composition. 

One  newspaper  industry  analyst 
praised  the  Motter  effort,  stating  that 
the  quality  of  the  color  reproduction 
was  excellent  —  especially  since  it 
was  printed  on  a  press  in  the  conven¬ 
tion  hall. 


TKS  to  donate  a  flexo  press  to  ANPA  research  center 


Tokyo  Kikai  Seisakusho  Ltd.,  bet¬ 
ter  known  as  TKS,  is  donating  a  dou¬ 
ble-width  flexographic  newspaper 
press  unit  to  the  American  Newspa¬ 
per  Publishers  Association  research 
center  in  Reston,  Va.,  ANPA  presi¬ 
dent  Richard  J.V.  Johnson 
announced  at  the  organization’s  Op¬ 
erations  Management  Conference  in 
New  Orleans,  June  10. 

“Your  donation  of  this  new  flexo 
press  unit  will  help  advance  the  tech¬ 
nology  to  the  benefit  of  everyone  con¬ 
cerned,”  Johnson  told  TKS  president 
K.  Okamura. 

Johnson  made  the  surprise 
announcement  as  he  opened  what  he 
described  as  the  largest  operations 
conference  (from  a  space  and  number 
of  exhibitors  standpoint)  in  ANPA’s 
history. 

He  noted  that  when  the  association 
last  held  a  conference  in  New 
Orleans,  in  1973,  the  entire  exposition 


of  125  exhibitors  was  contained  in 
75,(X)0  square  feet  of  the  Rivergate 
Exhibition  Center. 

This  year’s  exposition,  he  said,  was 
more  than  triple  the  size  —  occupying 
more  than  265,(X)0  and  taking  up  both 
the  Rivergate  and  the  nearby  Conven¬ 
tion  Center  as  well. 

In  the  same  time  period,  exhibitors 
have  nearly  doubled,  to  240. 

“In  fact,  there  are  now  only  six 
cities  in  this  country  with  exhibition 
facilities  large  enough  to  accommo¬ 
date  this  event,”  Johnson  said. 

ANPA  announced  an  attendance  of 
about  12,000. 

Despite  the  size,  however,  there 
were  complaints  from  exhibitors  that 
this  was  a  slow  show. 

“This  is  the  deadest  show  I’ve  ever 
seen,”  one  vendor  said,  after  demon¬ 
strating  his  product  to  two  very  in¬ 
terested  visitors.  “When  the  only 
people  you  have  coming  in  are  your 


competitors,  you  know  that’s  slow.” 

Others,  however,  said  that  while 
they  thought  traffic  was  lighter, 
those  stopping  generally  were  serious 
potential  sales. 

Traffic  on  the  exhibit  floors  was 
especially  sparse  on  the  first  two  days 
(Saturday  and  Sunday),  but  then  pick¬ 
ed  up  on  the  third  day  when  the  semi¬ 
nars  and  panel  discussions  began. 
The  sessions  were  held  in  the  morning 
and  the  exhibit  hall  opened  after  that. 

Nine  win  E&P 
exhibit  awards 

Nine  exhibition  booths  out  of  242 
filling  two  convention  halls  won 
awards  in  a  contest  sponsored  by  Edi¬ 
tor  &  Publisher  at  the  American 
Newspaper  Publishers  Association’s 
Operations  Management  conference 
(Continued  on  page  46) 
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Chicago  Tribune  unions  vote  to  strike 

Newspaper  facing  its  first  strike  since  1947 


By  Mark  Fitzgerald 

The  Chicago  Tribune  faces  its  first 
strike  since  1947  in  the  wake  of  strike 
authorization  votes  by  three  craft 
unions. 

The  unions’  Unity  Council  was  to 
meet  June  14  to  set  a  strike  date. 

A  strike  at  the  Tribune  could  spread 
to  the  Chicago  Sun-Times,  which  is 
committed,  under  its  Chicago  News¬ 
paper  Publishers  Association  agree¬ 
ment,  to  use  some  of  its  press  capacity 
to  print  its  competitor  in  the  event  of  a 
strike.  Several  Sun-Times  unions 
have  indicated  they  would  not  handle 
the  struck  paper. 


A  strike  at  the  Tribune 
could  also  lead  to  a  work 
stoppage  at  the  rival 
Chicago  Sun-Times, 
which  reportedly  has  an 
agreement  to  print  the 
Tribune  If  there  Is  a  strike 
there. 


However,  union  officials  have 
emphasized  they  have  no  dispute  with 
the  Sun-Times,  which  has  recently 
signed  contracts  with  most  of  its 
unions  and  is  in  active  negotiations 
with  the  others. 

In  addition,  persistent  rumors  have 
circulated  through  Chicago  that  the 
Tribune  —  which  publicly  vows  to 
continue  publishing  even  if  there  is  a 
strike  —  has  made  arrangements  to 
print  in  downstate  Illinois  or  in  nearby 
Wisconsin. 

Strike  authorizations  were 
approved  overwhelmingly  by 
members  of  two  International  Typo¬ 
graphical  Union  locals  —  Chicago 
Typographical  Union  Local  16  and 
Chicago  Mailers  Union  Local  2  —  as 
well  as  by  the  Chicago  Pressman’s 
Union. 

The  pressmen’s  local  also  rejected 
a  proposed  contract. 

At  the  heart  of  the  strike  threat  is  a 
dispute  over  where  members  of  the 
Chicago  Typographical  Union  Local 
No.  16  can  be  assigned. 

Like  many  other  newspaper 
production  workers  represented  by 
the  International  Typographical 
Union,  Tribune  CTU  employees  have 
lifetime  job  security,  received  in 
exchange  for  agreeing  to  concessions 


forced  by  technology. 

However,  through  more  than  two 
years  of  negotiations  since  the  com¬ 
posing  room  contract  expired,  the 
Tribune  has  demanded  the  right  to 
assign  the  workers  anywhere  it 
chooses  in  its  state-of-the-art  Free¬ 
dom  Center  production  plant. 

In  January,  the  Tribune  posted 
work  rules  saying  it  intended  to  make 
transfers  within  the  plant. 

The  dispute  came  to  a  head  May  28 
when  the  Tribune  told  CTU  member 
Leonard  Maslowski,  the  plant’s  least 
senior  employee,  he  would  have  to 
choose  another  department  to  work 
in,  or  he  would  be  assigned  one.  When 
Maslowski  refused  to  make  a  choice, 
he  was  assigned  to  the  mailroom  —  a 
department  represented  by  the  Chica¬ 
go  Mailers  Union. 

ITU  first  vice  president  Alan  Heri¬ 
tage,  speaking  to  members  before  the 
strike  authorization  vote,  said  the 
Tribune’s  position  left  the  union  no 
choice  but  to  strike. 

“Tuesday  when  they  took  that  ac¬ 
tion  we  almost  had  a  work  stoppage  in 
the  mailroom,’’  Heritage  said. 

In  addition  to  demanding  the  right 
to  transfer.  Heritage  said,  the  Tribune 
in  negotiations  with  the  mailers  has 
said  it  wants  to  eliminate  the 
approved  substitute  list;  to  be  able  to 
ignore  traveling  cards  from  new  ITU 
employees;  to  require  foremen  to  do 
bargaining  work;  and  to  cut  health 
benefits. 

“There’d  be  nothing  left  in  the  form 
of  a  union  if  that  (situation)  exists,’’ 
Heritage  said.  “We  told  them  we  are 
not  opposed  to  having  printers  come 
into  the  mailroom  —  as  long  as  it  is 
negotiated  with  both  unions.’’ 

Heritage  and  ITU  third  vice 
president  William  J.  Boarman 
assured  Chicago  union  members  that 
the  International  was  prepared  to 
fund  the  strike. 

Both  sides  in  any  strike  may  —  or 
may  not  —  have  powerful  allies. 

A  union  member  who  asked  CTU 
president  Dave  Donovan  if  the  driv¬ 
ers  would  support  the  strike  was  told 
the  Teamsters-affiliated  local  had 
“committed’’  their  support.  The 
Teamsters  are  seeking  a  merger  with 
the  ITU,  and  members  of  the  Chicago 
local  are  considered  to  be  strongly  in 
favor  of  the  partnership. 

However,  the  Teamsters  at  both 
papers  are  working  under  unexpired 
contracts  that  forbid  sympathy 
strikes. 


Under  an  agreement  between  both 
newspapers,  the  Sun-Times  is  com¬ 
mitted  to  making  press  capacity  avail¬ 
able  to  print  the  Tribune  in  the  event 
of  a  strike. 

Though  the  agreement  predates 
Rupert  Murdoch’s  purchase  of  the 
paper,  company  negotiators  have  told 
Newspaper  Guild  bargainers  they  feel 
a  strong  moral  obligation  to  abide  by 
it. 


“We  do  not  expect  a 
strike,  but  In  the  event  of 
one,  we  will  continue 
publishing,”  the  company 
statement  said  In  part. 


Sun-Times  publisher  Robert  Page 
reaffirmed  that  commitment  in  a  brief 
conversation  with  E&P,  saying,  “As 
far  as  I’m  concerned,  it’s  a  marriage.  ’’ 

The  Sun-Times,  which  is  losing  the 
Chicago  circulation  war  by  a  widen¬ 
ing  margin,  would  obviously  benefit 
from  a  Tribune  strike. 

During  the  last  New  York  City 
newspaper  strike,  Murdoch’s  New 
York  Post  broke  ranks  with  a  pub¬ 
lishers’  group  and  settled  with  his  un¬ 
ions  while  the  strike  continued  at  the 
New  York  Times  and  the  Tribune  Co.- 
owned  New  York  Daily  News. 

CTU  composing  room  employees 
make  a  top  minimum  of  $14.61  per 
hour  on  the  night  shift.  They  last  re¬ 
ceived  a  raise  in  August  1982. 

Mailroom  employees  receive  a  top 
minimum  of  $14.34  for  night  work, 
and  last  received  a  raise  in  April  1983. 

“They  are  fed  up,  sick  and  tired  of 
waiting  for  the  contract — and  they’re 
ready  to  take  action,’’  ITU  vice  presi¬ 
dent  Boarman  said. 

The  Tribune  has  said  little  during 
the  negotiations,  and  a  spokesman 
told  E&P  it  would  not  elaborate  on  the 
short  statements  issued  after  the 
strike  votes. 

“We  do  not  expect  a  strike,  but  in 
the  event  of  one  we  will  continue 
publishing,’’  the  company  statement 
said  in  part. 

During  the  long  pressmen’s  strike 
at  the  Tribune  in  1947,  the  paper  con¬ 
tinued  to  publish. 
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High  Court:  ex-investment  adviser  can  pubiish  newsietter 


By  James  E.  Roper 

The  U.S.  Supreme  Court  ruled  that 
the  Securities  and  Exchange  Com¬ 
mission  cannot  block  distribution  of 
regular,  independent  investment 
newsletters. 

Five  justices  agreed  that  Congress, 
in  passing  the  Investment  Advisers 
Act  of  1940,  did  not  intend  to  give  the 
SEC  regulatory  power  over  such  pub¬ 
lications  that  are  distributed  for  a  fee 
rather  than  for  sales  promotion. 

Three  other  justices  signed  a  con¬ 
curring  opinion  that  the  SEC  could 
not  regulate  the  newsletters.  They 
reached  this  conclusion,  however,  by 
a  different  line  of  reasoning.  They  said 
that  regardless  of  what  Congress  in¬ 
tended,  it  would  be  unconstitutional 
to  try  to  suppress  the  newsletters  that 
provoked  the  case. 

The  decision  on  June  1 1  was  a  vic¬ 
tory  for  Christopher  Lowe,  who  at 


one  time  was  registered  with  the  SEC 
to  be  an  investment  adviser,  offering 
person-to-person  guidance  to  indi¬ 
viduals. 

After  Lowe  was  convicted  of  mis¬ 
appropriating  a  client’s  funds,  howev¬ 
er,  SEC  revoked  his  registration  and 
barred  him  from  selling  any  more 
advice  on  an  individual  basis. 

Lowe  turned  to  publishing  invest¬ 
ment  letters  for  sale  to  the  public;  they 
offered  general  comments  and  secur¬ 
ity  advice.  He  also  solicited  subscri¬ 
bers  for  a  chart  service.  The  SEC 
asked  federal  courts  to  enjoin  Lowe 
from  publishing  the  newsletters  on 
grounds  he  was  not  a  registered 
adviser. 

SEC  also  started  similar  action 
against  other  newsletter  publishers, 
and  the  Lowe  dispute  became  a  test 
case. 

When  it  worked  its  way  to  the  Su¬ 
preme  Court,  numerous  news  orga¬ 


nizations  filed  briefs  supporting 
Lowe’s  contention  that  suppression 
of  his  newsletters  would  be  in  viola¬ 
tion  of  his  First  Amendment  rights 
under  the  Constitution. 

The  Supreme  Court  agreed  to 
accept  the  case  to  rule  on  the  constitu¬ 
tional  question,  but  it  never  reached 
that  issue. 

Instead,  the  five-judge  majority 
said  that  Congress  passed  the  Invest¬ 
ment  Advisers  Act  of  1940  primarily 
to  regulate  “the  business  of  rendering 
personalized  investment  advice,  in¬ 
cluding  publishing  activities  that  are  a 
normal  incident  thereto.’’ 

“On  the  other  hand.  Congress, 
plainly  sensitive  to  First  Amendment 
concerns,  wanted  to  make  clear  that  it 
did  not  seek  to  regulate  the  press 
through  the  licensing  of  nonpersonal- 
ized  publishing  activities,’’  said  the 
majority  opinion,  citing  a  specific  ex¬ 
clusion  in  the  advisers  act  for  certain 
publications, 


Federal  appeals  court  agrees  to  hear  Washington  Post  case 


The  libel  case  that  awarded  $2  mil¬ 
lion  to  a  former  Mobil  Corp.  president 
against  the  Washington  Post  will  be 
considered  by  the  U.S.  Court  of 
Appeals,  vacating  the  prior  decision 
favoring  the  oil  executive. 

The  7-2  vote  of  the  10-member 
court  to  rehear  the  appeal  of  the  libel 
case  brought  by  William  Tavoulareas 
against  the  paper  paves  the  way  for  a 
new  interpretation  of  a  1979  Post 
story  about  Tavoulareas’  business 
dealings. 

The  two-page  order  gave  no 
grounds  for  the  decision. 

Judges  Edward  Allen  Tamm  and 
Antonin  Scalia  dissented  to  rehear  the 
appeal,  while  Judge  Robert  Bork  did 
not  participate  in  the  decision.  The 
rehearing  has  not  been  scheduled  as 


the  court  is  in  recess  and  will  not  hear 
cases  until  September. 

The  case,  which  has  been  volleyed 
back  and  forth  between  decisions, 
orginally  was  decided  in  favor  of 
Tavoulareas  after  a  jury  awarded  him 
$2,050,000  in  damages  in  mid- 1982  af¬ 
ter  a  21-day  trial. 

Then,  Federal  District  Judge  Oliver 
Gasch  overturned  the  jury’s  decision. 

On  April  9,  1985,  a  panel  of  the 
appeals  court  in  a  2-1  decision  written 
by  Senior  Judge  George  E.  MacKin¬ 
non  overturned  Gasch’s  decision. 

MacKinnon  ruled  that  the  Post’s 
article  contained  false  statements  and 
that  “the  evidence  was  sufficient  to 
demonstrate  that  the  article  was  pub¬ 
lished  in  reckless  disregard  of  its 
falsity.’’ 


Now,  the  fate  of  the  case  lies  with 
the  U.S.  Court  of  Appeals. 

The  Post’s  general  counsel,  Bois- 
feuillet  Jones  Jr.,  said  the  paper  is 
“relieved  that  the  court  will  take  a 
fresh  look  at  the  record  in  the  case. 
We’re  also  relieved  that  the  majority 
opinion  by  the  panel  has  been  wiped 
off  the  books  because  we  thought  it 
was  a  bad  opinion.  We  agreed  with  the 
trial  judge  tht  there  was  no  evidence 
of  malice.’’ 

Tavoulareas,  in  a  statement  issued 
through  Mobil  headquarters  in  New 
York,  said,  “In  a  case  of  this  import¬ 
ance,  it  is  not  surprising  that  the  full 
court  would  want  to  hear  it.’’ 

He  resigned  last  fall  as  president  of 
Mobil  Oil  Corporation,  but  remains 
on  the  board  and  serves  as  a  consul¬ 
tant. 


AP  testing  the  sending  of  only  color  from  its  D.C.  bureau 


During  June,  the  Associated  Press 
is  transmitting  only  color  photographs 
from  its  Washington,  D.C.,  bureau. 

“We’re  trying  to  determine  how 
much  more  it  will  cost,  and  —  more 
importantly — if  it  will  affect  the  qual¬ 
ity  of  black  and  white  and  the  speed 
of  transmission,’’  said  Hal  Buell, 
assistant  general  manager  for  News- 
photos. 


Buell  said  black  and  white  quality 
should  be  not  be  affected,  but  that 
there  are  still  uncertainties  about  the 
speed. 

“If  this  works,  we  may  expand  it  to 
other  colors,’’  he  said. 

AP  has  already  experimented  with 
all-color  transmissions  on  some  re¬ 
cent  sports  stories. 

The  U.S.  Open  golf  match,  for  ex¬ 


ample,  was  shot  only  in  color,  as  were 
the  shots  of  celebration  after  George¬ 
town’s  win  in  the  NCAA  tournament. 

Shots  of  the  victory  lane  at  this 
year’s  Indianapolis  auto  race  —  a  bul¬ 
letin  situation  —  were  also  shot  only 
in  color. 

Only  five  years  ago,  the  wire  ser¬ 
vice  did  not  transmit  any  color  at  all 
from  the  auto  classic. 
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Conservative  Sparks  newspapers  sold  to  N.J.-based  group 

Garden  State  Newspapers  —  headed  by  Singleton  and  Scudder  — 
buy  the  West  Coast  papers;  GSN  Is  affiliated  with  Media  General 


By  M.L.  Stein 

The  Sparks  Newspapers  in  the  San 
Francisco  East  Bay  Area  have  been 
sold  to  Garden  State  Newspapers,  a 
subsidiary  of  Media  General  Inc.,  for 
an  undisclosed  sum. 

Floyd  Sparks,  85-year-old  pub¬ 
lisher  of  the  four  dailies  and  one  week¬ 
ly,  told  E<kP  the  new  owner  has 
assured  him  that  the  conservative 
policy  of  the  Sparks  papers  will  be 
continued  and  that  there  will  be  no 
staff  shakeup.  Sparks  said  he  will  re¬ 
main  as  publisher. 

The  deal  includes  the  Hayward 
Daily  Review  with  morning  and  eve¬ 
ning  circulation;  the  Fremont  Argus, 
a  morning  paper;  the  Tri-Valley 
Herald  in  Livermore,  also  morning; 
and  the  San  Ramon  Valley  Herald  in 
Danville,  an  evening  paper. 


The  newspapers  have  a  combined 
circulation  of  about  93,000. 

Also  sold  was  The  Enterprise,  a  free 
semiweekly  with  a  247,000  circulation 
in  the  East  Bay  region. 

The  Sparks  chain  had  been  sought 
by  other  buyers,  including  Central 
Newspapers,  publishers  of  the  Arizo¬ 
na  Republic  and  the  Phoenix  Gazette. 

Figures  on  the  asking  price  of  the 
Sparks  papers  have  reportedly  ranged 
from  $50  million  to  $68  million. 
Sparks  bought  part  interest  in  the  Re¬ 
view  for  $6,000  in  1944  and  bought  out 
his  partners  by  the  end  of  that  year. 

Sparks,  an  outspoken  man,  whose 
newspapers  have  taken  strong  edito¬ 
rial  stands  against  communism  and 
liberal  politicians,  said  the  Garden 
State  group  “has  the  same  philosophy 
as  I  do.  They  also  are  good  newspaper 
people.” 


Asked  why  he  sold  the  reputedly 
profitable  group.  Sparks  replied: 
‘‘I’m  85  years  old.  If  something  hap¬ 
pens  to  me,  I  wanted  to  be  sure  the 
papers  would  be  in  the  right  hands.” 

Garden  State  publishes  eight  dailies 
in  New  Jersey,  Ohio,  Massachusetts. 
The  chain  is  owned  by  W.  Dean  Sin¬ 
gleton,  a  New  Jersey  publisher,  and 
Richard  B.  Scudder,  president  of  a 
newsprint  recycling  and  a  former  pub¬ 
lisher.  Media  General  reportedly 
owns  40%  of  Garden  State. 

A  1984  E&P  report  listed  Media 
General  as  owning  five  daily  news¬ 
papers  with  a  comb^ined  circulation  of 
559,840.  Among  its  holdings  are  the 
Richmond  Times-Dispatch  and 
News-Leader,  the  Tampa  Tribune 
and  the  Winston-Salem  Journal.  It 
also  owns  36  weeklies  in  Southern 
California. 


Long-smoldering  conflict  resoived 

California  Newspaper  Publishers  Association  severs  itself 
from  utility  company  sponsorship  of  its  Better  Newspapers  Contest 


By  M.L.  Stein 

A  long-smoldering  conflict  within 
the  California  Newspaper  Publishers 
Association  was  resolved  recently 
when  the  group  cut  itself  loose  from 
utilty  company  sponsorship  of  its 
annual  Better  Newspapers  Contest. 

CNPA’s  board  of  directors  also 
voted  to  have  out-of-state  judges  for 
the  contest  beginning  in  1986. 

The  actions  at  a  board  meeting  were 
intended  to  defuse  criticisms  from 
within  and  outside  CNPA  regarding 
its  use  of  facilities  and  other  services 
of  Southern  California  Gas 
Co.(SCG),  Pacific  Gas  &  Electric 
Co.(PG&E)  and  Pacific  Telephone. 
The  firms  have  provided  judges, 
plaques  for  contest  winners,  lunches 
for  judges,  meeting  rooms  for  the 
judging  and  a  slide  show  of  the 
winning  entries. 

CNPA’s  relationship  with  the  util¬ 
ity  companies  had  drawn  criticism 
from  Bruce  B.  Brugmann,  editor  and 
publisher  of  the  alternative  newspa¬ 
per,  the  San  Francisco  Bay  Area 
Guardian.  Brugmann,  a  CNPA  mem¬ 
ber,  had  charged  over  the  years  that 
there  had  been  a  judges’  bias  against 
entries  critical  of  California  corpora¬ 
tions,  particularly  utility  companies. 


His  allegations  were  denied  by 
CNPA  contest  officials  and  CNPA 
general  manager  Mike  Dorais.  Most 
of  the  some  250  judges  required  for 
the  contest  have  come  from  the  ranks 
of  CNPA. 


Brugmann,  a  CNPA 
member,  had  charged 
over  the  years  that  there 
had  been  a  judges’  bias 
against  entries  critical  of 
California  corporations, 
particularly  utility 
companies. 


The  California  Society  of  News¬ 
paper  Editors  (CSNE)  ^so  has  ex¬ 
pressed  concern  about  CNPA’s  links 
with  the  utility  companies  and  with 
the  past  policy  of  internal  judging.  At 
one  point,  CSNE  considered  spon¬ 
soring  its  own  newspaper  contest. 

Feeling  within  CNPA  was  divided 
on  both  the  sponsorship  and  judging 
issues,  with  some  members  voicing 


satisfaction  with  the  staus  quo  of  the 
BNC. 

At  its  meeting  in  Eureka,  CNPA’s 
board  voted  to  completely  sever  BNC 
from  any  dependence  on  utilty  com¬ 
panies.  A  gradual  parting  of  the  ways 
has  been  taking  place  in  connection 
with  recent  contests. 

The  1985  judging  for  Southern  Cali¬ 
fornia  will  be  held  at  the  Greater  Los 
Angeles  Press  Club  and  the  northern 
judging  at  a  San  Francisco  Bay  Area 
site  to  be  determined,  the  board  de¬ 
cided.  Previously  SCG  and  PG«&E 
had  furnished  judging  quarters  in  their 
respective  areas. 

And  instead  of  the  slide  show  spon¬ 
sored  by  the  telephone  company,  the 
1985  contest  will  feature  a  dinner- 
dance  and  an  ‘‘Academy  Award- 
style”  presentation  to  winners. 

CNPA  assistant  general  manager 
Jackie  R.  Nava  told  E&P  the  board 
felt  ‘‘the  time  had  come  to  not  depend 
on  the  utility  companies’  facilities, 
even  though  there  never  has  been  any 
kind  of  deal  for  the  use  of  their  space. 
The  board  believed  CNPA  should 
avoid  the  appearance  of  being  overly 
friendly  with  those  companies.” 

Nava  added  that  taking  the  judging 
(Continued  on  page  46) 
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Circulation  controversy 

Audit  Bureau  staff  interprets  rule  to  allow  Denver  Post  to  add  50,000 
Sunday  circulation;  Rocky  Mountain  News  asks  ABC  board  to  void  it 


By  Andrew  Radolf 

The  full  board  of  the  Audit  Bureau 
of  Circulations  will  decide  if  the  Den¬ 
ver  Post  can  count  as  paid  circulation 
Sunday  newspapers  it  delivers  to 
cable  tv  subscribers  as  part  of  a  deal 
with  United  Cable  to  publish  and  dis¬ 
tribute  an  expanded  television/cable 
book. 

The  agreement  with  United  Cable 
enabled  the  Post  to  record  a  net  gain 
of  over  50,000  Sunday  subscribers  in  a 
single  day  and  grab  the  Sunday  cir¬ 
culation  lead  away  from  the  Rocky 
Mountain  News. 

By  counting  those  additional 
50,000,  the  Post  now  leads  the  News 
395,000  to  385,000  on  Sunday. 


The  controversy  was  a 
major  topic  among 
attendees  of  the  annual 
International  Circulation 
Managers  Association 
convention  In  Columbus, 
Ohio,  this  week. 


The  Audit  Bureau  staff  initially 
approved  the  Post’s  counting  of  the 
new  circulation  as  “paid.” 

But  after  protests  by  the  Rocky 
Mountain  News  and  its  parent, 
Scripps  Howard  Newspapers,  the 
board  agreed  to  reconsider  the  matter 
during  its  June  13  meeting  in  Pebble 
Beach,  Calif.  Executives  from  both 
Scripps  Howard  and  Times  Mirror 
will  present  their  cases  at  the  meeting. 

The  controversy  was  a  major  topic 
among  attendees  of  the  annual  Inter¬ 
national  Circulation  Managers  Asso¬ 
ciation  convention  in  Columbus, 
Ohio,  this  week. 

Under  the  agreement  with  United 
Cable,  the  Post  delivers  its  Sunday 
newspaper  with  the  expanded  tv  book 
to  all  of  the  system’s  subscribers.  In 
the  process,  about  68,000  of  the  total 
109,000  cable  subscribers  became 


new  subscribers  to  the  Sunday  news¬ 
paper. 

After  taking  into  account  the  loss  of 
single-copy  sales  that  resulted  from 
the  new  home  deliveries,  the  Post’s 
net  Sunday  sales  were  still  up  by  over 
50,000. 

The  cable  company,  in  return,  no 
longer  printed  and  mailed  subscribers 
its  monthly  cable  guide.  Instead,  they 
now  receive  “TV  Cable  Week”  as 
part  of  the  Sunday  newspaper  pack¬ 
age.  (TV  Cable  Week  is  not  just  for 
cable  households  but  is  included  in  all 
Post’s  Sunday  editions.) 

There  was  no  change  in  billing  of 
the  cable  subscribers,  who  were 
charged  for  the  monthly  guide  in¬ 
cluded  in  their  regular  cable  bill. 

However,  United  Cable  now  pays 
the  Denver  Post  ISi  for  every  Sunday 
Post  delivered  to  a  cable-subscribing 
household,  and  that  charge  is  now 
part  of  the  cable  bill.  The  cable  house¬ 
holds  —  even  those  who  were  already 
subscribers  —  no  longer  pay  the  car¬ 
riers  for  their  Sunday  papers. 

In  the  meantime,  the  Post  also 
dropped  its  regular  Sunday-only 
home-delivery  price  from  750  to  500 
so  the  new  circulation  would  count 
under  ABC’s  half-price  rule.  That 
rule  states  that  for  circulation  to  count 
as  paid,  the  customer  must  pay  at 
least  half  of  the  published  retail  price. 

Robert  Masino,  circulation  director 
of  the  Post,  said  the  newspaper  and 
cable  company  agreed  on  the  250 
price  while  negotiating  the  deal.  He 
added  that  the  Post  also  gained  a 
“price  advantage”  on  Sunday  from 
the  reduction. 

Masino  added  that  the  Post  is  just 
starting  up  a  program  to  convert  the 
68,(XX)  new  Sunday  Post/cable  sub¬ 
scribers  to  seven-day  delivery. 

Although  cable  subscribers  who 
were  not  also  Post  subscribers  began 
getting  the  Sunday  paper  without 
asking  for  it,  Masino  said  they  can 
cancel  delivery  if  they  choose. 

However,  those  who  do  cancel  get 
nothing  since  the  cable  company  dis¬ 
continued  its  own  magazine.  Also, 
the  250  weekly  charge  remains  a  part 
of  the  cable  bill  regardless  of  whether 


the  newspaper  is  cancelled,  said 
George  Martin,  Post  senior  vice  presi¬ 
dent/  circulation. 

“It’s  a  non-deductible  part  of  sub¬ 
scribing  to  United  Cable,”  he  said. 

In  addition  to  paying  the  Post  250 
per  subscriber.  United  Cable  also 
gave  the  newspaper  use  of  a  cable 
channel,  said  Martin. 

The  deal  also  calls  for  United 
Cable,  in  a“cash  trade  off,”to  take  a 
center-spread  advertisement  and 
another  full-page  ad  in  TV  Cable 
Week,  Martin  said.  There  were  other 
trade-cffs  as  well,  but  Martin  said 
they  “are  not  for  public  disclosure.” 

Martin  called  the  deal  with  United 
Cable  “one  of  the  major  marketing 
innovations  that  has  happened  in  the 
last  20  years.” 

He  remarked  that  besides  increas¬ 
ing  total  circulation,  cable  households 
also  have  the  “demographics  adver¬ 
tisers  want.” 

The  Post’s  deal  in  Denver  has 
already  caught  on  with  another  news¬ 
paper. 


The  executive  charged 
that  the  Audit  Bureau 
staffs  decision  regarding 
the  Post  and  cable 
subscribers  would 
ultimately  threaten  the 
Integrity  of  newspaper 
circulation  data. 


On  June  2,  the  Colorado  Springs 
Sun  began  delivering  its  Sunday  pa¬ 
per  with  its  tv  book  —  “TV-Cable 
Showcase’’  —  to  the  47,000  Cable  vi¬ 
sion  subscribing  households  in  its 
market. 

Circulation  director  Gerald  Beattie 
said  the  Sun  gained  over  30,000  new 
Sunday  subscribers  from  the  deal  and 
now  has  about  80,000  Sunday  circula¬ 
tion. 

As  a  result,  the  Sun  narrowed  the 
(Continued  on  page  48) 
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Employee  ownership 

Peoria  Journal  Star  workers  now  own  one-quarter  of  their  paper 


By  Mark  Fitzgerald 

Workers  at  the  Peoria  (Ill.)  Journal 
Star  and  other  Peoria  Journal  Star 
Inc.  subsidiaries  now  own  more  than 
one-fourth  of  their  company  under  a 
stock  plan  that  will  give  employees 
100%  ownership  of  the  media  firm  by 
1995. 

PJS  Inc.  stock  is  being  transferred 
from  the  current  owners  into  three 
trusts  established  for  employees. 

That  stock  increased  in  value  by 
almost  25%  during  1984,  primarily  be¬ 
cause  of  high  prices  PSJ  Inc.  got  for 
newspapers  it  sold  in  Iowa  and  Penn¬ 
sylvania,  the  zompany  said.  Rev¬ 
enues  from  circulation  and  advertis¬ 
ing  also  increased  last  year,  it  added. 

“The  biggest  reason  their  value 
continues  to  go  up  is  there  are  so  few 
privately-owned  newspapers  around 
anymore  that  when  they  come  to  the 
market  they  command  a  high  price," 
vice  president  and  treasurer  Steve 
Koch  said. 

Under  the  plan,  the  stock  is  not 
publicly  traded  and,  while  employees 
leaving  the  company  can  retain  their 
stock,  they  can  sell  it  only  to  the  com¬ 
pany  or  one  of  the  trusts. 

PSJ  Inc.’s  ESOP  (employee  stock 
ownership  plan)  was  announced  in 
July  1983  and  begun  Jan.  1 , 1984,  with 
contributions  retroactive  to  Jan.  1, 
1983. 

At  the  time,  principal  owner  and 
president  Henry  P.  Slane  said  he  was 
instituting  the  plan  to  ensure  the 
newspaper’s  independence. 

“As  most  of  you  know,  all  too  few 
independent  newspapers  and  their 


associated  companies  exist  today  in 
the  United  States,”  Slane  wrote  em¬ 
ployees  in  July  1983. 

“I  feel  strongly  that  this  newspaper 
and  its  affiliated  companies  should 
ultimately  belong  to  those  who  have 
worked  as  a  team  to  make  this  group 
what  it  is  today,”  Slane  continued. 


“Far  too  many 
organizations,  such  as 
ours,  have  ended  in  the 
hands  of  iarge 
communications 
congiomerates.  i  have  no 
intention  of  seeing  such 
a  fate  befaii  our  group.” 


“Far  too  many  organizations,  such 
as  ours,  have  ended  in  the  hands  of 
large  communications  conglomer¬ 
ates.  I  have  no  intention  of  seeing 
such  a  fate  befall  our  group.” 

The  employee  buyout  plan  will  also 
have  the  effect  of  sparing  Slane’s 
heirs  some  hefty  estate  tax  liabilities. 

Since  the  plan  was  instituted, 
Slane’s  stake  in  PSJ  Inc.  has  shrunk 
from  about  58%  to  about  44.%  The 
Heldrich  family  owns  about  31%  of 
outstanding  shares. 

The  remaining  25%  is  owned  by  the 
three  employee  trusts  and  a  retire¬ 
ment  plan.  Their  stake  amounts  to 
243,062  shares. 

According  to  the  appraisal  required 


annually  by  the  ESOP,  PSJ  Inc.  now 
has  a  market  value  of  $46.5  million,  an 
increase  of  24.9%  over  last  year.  The 
higher  appraisal  makes  the  stock 
more  expensive  to  purchase,  but  also 
increases  the  value  of  employee  hold¬ 
ings. 

Stock  purchases  should  average 
3%  of  outstanding  shares  annually  un¬ 
til  a  lump-sum  buyout  is  made  is  1995, 
Koch  said. 

PSJ  Inc.  last  year  earned  $1.3  mil¬ 
lion  on  revenues  of  $49.7  million.  The 
company  lost  $81,000  in  1983. 

The  Journal  Star,  the  company’s 
biggest  media  property,  declared  rev¬ 
enues  of  $28  million,  up  about  8.5% 
from  $25.8  million  in  1983. 

Though  circulation  dipped  below 
100,000  in  1984,  circulation  and  ad 
revenues  were  up  8%,  the  newspaper 
said.  The  Journal  Star  is  the  largest 
daily  newspaper  in  Illinois  outside  of 
Chicago. 

PSJ  Inc.  also  owns  six  radio  sta¬ 
tions  in  Colorado,  New  Mexico  and 
Kansas,  The  broadcast  division  de¬ 
clared  a  before-tax  loss  of  about  $1.5 
million  and  an  after-tax  loss  of 
$678,000. 

The  broadcast  properties  are  being 
taken  out  of  the  buyout  plan.  PSJ  Inc. 
said  broadcast  stock  already  in  em¬ 
ployee  trusts  will  be  retained,  but  no 
further  contributions  made. 

PSJ  Inc.  also  publishes  five  maga¬ 
zines;  Shooting  Times,  Crafts,  Sew 
News,  Profitable  Crafts  Merchandis¬ 
ing,  and  Rotor  &  Wing  International. 
The  magazines  declared  revenues  of 
$18.2  million,  up  more  than  26%  over 
last  year. 


Freedom  of  Information  Act  faces  revisions 

Reporters  Committee  urges  media  to  make  Congress  aware 
of  the  importance  of  access  to  government  information 


The  Freedom  of  Information  Act  is 
once  again  facing  the  prospect  of  ex¬ 
tensive  revisions  by  Congress  which 
would  weaken  the  law,  warned  the 
Reporters  Committee  for  Freedom  of 
the  Press  in  a  new  “Media  Alert.” 

“A  comprehensive  package  of 
amendments  which  leaves  virtually 
no  part  of  the  Freedom  of  Information 


Act  untouched  is  pending  before  the 
Senate  Judiciary  Committee,”  the 
Reporters  Committee  said,  adding 
that  this  is  the  third  time  in  five  years 
the  FoIA  faced  major  changes. 

The  committee  said  the  S.150  was 
introduced  by  Sen.  Orrin  Hatch  (R- 
Utah)  and  was  favorably  endorsed  by 
the  Constitution  subcommittee  on 


May  15.  The  full  Judiciary  Committee 
will  consider  the  bill  soon. 

“S.150  is  identical  to  the  bill  spon¬ 
sored  by  the  Utah  senator  in  the  last 
Congress.  It  would  make  drastic 
changes  in  the  type  of  information 
which  the  press  and  public  could 
obtain  about  their  government,”  the 
(Continued  on  page  34) 
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I'his  is  one  num’s  opinion  of  criminal  rehabilitation.  An 
opinion  he  formed  lifter  reading  I'he  Houston  Chronicle’s 
series  on  violence  and  chaos  in  lexas  prisons.  ■  d'his  is 
the  kind  of  emotion,  good  ^uid  bad,  that  every  newspaper 
hopes  to  inspire.  ■  Some  say  the  job  of  our  industry  is  to 
report  just  the  facts.  But  in  doing  that  job,  we  all  aspii'e  to 
create  some  good,  some  justice,  or  to  move  some  force 
into  action.  ■  It  so  happens  that  lexas  prisons  and  pkins 
for  theii'  reform  m'e  hot  issues  under  scnitiny  by  oui'  state 
officitils.  But  until  a  Clu'onicle  te;un  sought  the  reasons 
beliind  the  oscillating  violence,  few  Houstonians  knew 
just  how  bad  it  was.  ■  A  comprehensive  piece  of  work 
emerged  from  reporters  Bnink  Klimko,  John  loth,  Eviui 
Moore,  imd  Cindy  Horswell;  photogi'apher  Buster  Deim; 
iuid  nietro  editor  Miiry  Moody.  ■  I'he  result:  a  flood  of 
phone  ciiUs  imd  letters,  requests  from  lexas  legislators  for 
reprints,  a  heightened  awiireness  of  the  problem,  and  iin 
increased  desii'e  to  see  it  brought  under  control.  ■  The 
bill!  is  rolling.  And  isn’t  if  great  to  know  that  the  power 
of  the  printed  word  gave  it  a  shove.  ■  We’re  Houston’s 
leading  information  source.  Houston  Chronicle. 


. .  II. 


Journalists  to  be  polled  on  newspaper  credibility 


A  credibility  study,  woven  from  the 
same  cloth  as  the  recent  American 
Society  of  Newspaper  Editors’  sur¬ 
vey  which  documented  the  public’s 
lukewarm  trust  in  newspapers,  is 
asking  journalists  to  respond  to  the 
issue  and  offer  recommendations. 

Conducted  by  Mori  Research  in 
Minneapolis  (which  did  the  same  for 
ASNE),  the  questionnaire  presently 
is  being  refined  by  the  credibility  com¬ 
mittee  of  the  Associated  Press  Man¬ 
aging  Editors  before  going  to  1,000  to 
1,500  respondents  this  summer. 
APME,  with  a  handful  of  newspaper 
groups,  are  sponsoring  the  study. 

The  results  will  be  presented  to 
APME  at  its  annual  meeting  this 
October  in  San  Francisco. 

Kristen  McGrath,  president  of  the 
research  group,  said  the  questions 
asked  of  the  journalists  are  much  like 
those  asked  of  the  public  in  the  ASNE 
survey.  However,  the  tone  of  the 
questionnaire  is  extremely  important, 
she  said,  so  as  to  render  more  intellec¬ 
tual  than  emotional  responses. 

“We  are  asking  competent  and  pro¬ 
fessional  people  to  help  solve  a  prob¬ 
lem,’’  McGrath  said. 

Robert  Ritter,  executive  of  the  San 
Bernardino  (Caiif.)  Sun  and  former 


publisher  of  the  Washington  Olym¬ 
pian,  and  Mike  Waller,  editor  of  the 
Kansas  City  (Mo.)  Star  and  Times, 
are  reviewing  the  questionnaire  as 
chair  and  co-chair  of  the  APME  credi¬ 
bility  committee. 


‘T/ie  idea  Is  to 
compare  the  public’s 
value  system  and  the 
journalists’  value  system,’ 
Waller  said. 


Waller  said  APME  conceived  the 
idea  for  a  study,  based  on  responses 
from  journalists,  this  past  November 
in  Miami  at  the  association’s  annual 
convention — before  the  results  of  the 
ASNE  study  were  released. 

“The  idea  is  to  compare  the  pub¬ 
lic’s  value  system  and  the  journalists’ 
value  system,’’  Waller  said. 

The  survey,  comprised  of  approx¬ 
imately  ISO  to  200  questions,  will  ask 
journalists  to  dehne  credibility, 
whether  newspapers  deserve  it  and 
what  recommendations  could  solve 
the  public’s  lack  of  respect  for  news¬ 
paper  credibility.  About  30  newspa¬ 


pers  nationwide  will  be  included  in  the 
research,  with  all  levels  of  personnel 
queried  —  from  the  publisher  to  the 
news  assistant  —  McGrath  said. 

— M.K.  Guzda 

Photo  of  kidnapped 
journalist  released 

The  photo  of  the  Associated  Press 
chief  Middle  East  correspondent, 
Terry  A.  Anderson,  was  among  six 
pictures  of  abducted  persons  circu¬ 
lated  by  the  Islamic  Jihad  in  making 
its  demands  for  the  release  of  17  men 
convicted  of  bombing  the  U.S.  and 
French  embassies  in  Kuwait. 

The  extremist  group,  whose  name 
means  Holy  War  in  Arabic,  said  it 
would  release  Anderson  and  the 
others  if  the  17  convicted  terrorists 
were  set  free  by  Kuwait. 

The  group  threatened  unspecified 
dire  consequences  if  its  demands 
were  not  met. 

Anderson  was  abducted  by  three 
armed  gunmen  about  two  months 
ago. 

The  Reagan  administration  re¬ 
jected  the  Islamic  Jihad’s  demands, 
saying  it  would  “not  be  intimidated  by 
terrorist  threats.’’ 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  could  help  you  take  an  in-depth 
look  at  this  ever-growing  problem  and  how  it’s  affecting  your  com¬ 
munity.  We  also  can  provide  material  to  firefighters  and  law  en¬ 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Call:  309-766-2625  or  write: 


Media  Information  Service 
Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 


INSURANCi 
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Leadership  in  -  _ 
Media  Transactions^ 

Communications  compank^Tare  in  the  midst  of  a  profound  financiai  transformation.  Mergers,  acouMatio^ 
divestitures,  leveraged  buyouts  and  recapitalizations  have  become  an  int^ral  part  of  media  strategy. 

First  Boston  has  taken  the  leadership  role  in  this  industry  restructurn^. 

Q 

The  First  Boston  Record 

In  1984,  First  Boston  acted  as  financial  advisor  in  over  130  merger,  acquisition,  divestiture  and  leven^ed 
buyout  transactions,  more  than  any  other  investment  banker. 

In  the  first  five  months  of  1985,  First  Boston  advised  on  over  $7  billion  of  media  transactions.  Our  media 
assignments  have  been  diverse  and  rai^  from  a  mul^^on  ddUar  merger  to  the  sale  of  a  $6  mMlion  radio  snuioi. 


The  First  Bostoo  Approach 

We  custom  tailor.  Each  media  assignment  is  regarded  as  unique.  First  Boston's  special  team  of  media 
experts  has  the  creativity  and  experience  necessary  to  solve  the  complex  issues  in  successfully  executing 
communications  transactions. 

Whether  your  company  is  private  or  public,  specializes  in  newspapers,  magazines,  television,  radio  or 
cable,  shouldn’t  you  use  First  B<kton  on  your  next  media  transaction?  Call  the  Media  Team  in  First  Boston’s 
Merger  and  Acquisition  Group  at  (212)  909-2601. 

Leadership  in 

Mergers,  Acquisitions  and  Divestitures 

cafes.  .  Jl 


Plrst  Boston 

Park  Avenue  Plaa  •  New^fork,  NY  m055  •  (212)  909.2000 


► 


Paperwork  delays  implementation  of  newsrack  law  in  Utah 


Salt  Lake  City  has  discovered  that 
the  paperwork  involved  in  its  new  and 
intricately  detailed  regulations  for 
newsracks  cuts  both  ways. 

On  May  4,  the  city  was  to  begin 
enforcing  extensive  newsrack  rules 
that  would  limit  the  number  of  boxes, 
strictly  regulate  their  design  and  col¬ 
or,  ban  rack  cards,  and  require  a  $5 
per  box  fee. 

However,  the  regulations,  passed 
Feb.  5,  are  so  complex  the  city  says  it 
has  not  yet  finished  designing  the  reg¬ 
istration  forms. 

When  enforcement  does  begin, 
though,  the  Salt  Lake  Tribune  and 
Deseret  News  will  be  ready  to  fight, 
attorney  Ned  McDonough  says. 

“When  the  enforcement  time 
comes,  we’ll  be  ready  to  drop  (a 
request  for  an  injunction  to  delay 
enforcement)  on  them,”  McDonough 
told  E&P. 

Several  other  newspaper 
distributors  are  still  deciding  whether 
to  join  the  newspapers  in  a  court  fight 
against  the  regulations,  he  added. 

Tribune  and  Deseret  News 
single-copy  sales  manager  Jim  Mickel 
said  the  new  regulations  are 
extremely  onerous.  Under  the 


regulations,  all  racks  in  downtown 
locations  must  be  mounted  on 
pedestals  and  painted  black. 
Downtown  locations  would  also  be 
restricted,  with  the  most  severe 
limitations  “at  those  places  where 
there  is  the  most  traffic.” 

Even  outside  of  downtown,  the 
colors  would  be  restricted  to  gray, 
black  or  brown,  and  no  rack  cards 
would  be  permitted  anywhere. 
Permissible  rack  designs  are  also  set 
out  in  painstaking  detail  by  the 
regulations. 

The  city  action  to 
regulate  newsracks  came 
soon  after  the 
introduction  of  USA 
Today,  which  placed 
numerous  racks 
throughout  the  city. 

The  regulations  effectively  elimin¬ 
ate  some  big  rack  vendors,  according 
to  Mickel.  All  racks  would  have  to  be 
registered  and  a  $5  fee  paid  for  each 
one.  In  addition,  newspapers  would 


have  to  obtain  written  permission 
from  store  owners  to  place  their  racks 
at  their  locations. 

The  city  action  to  regulate  news- 
racks  came  soon  after  the  introduc¬ 
tion  of  USA  Today,  which  placed 
numerous  racks  throughout  the  city. 

Attorney  McDonough  said  he  is 
confident  the  Salt  Lake  City  regula¬ 
tions  will  eventually  be  overturned  — 
particularly  because  of  the  strong  free 
press  clauses  in  the  Utah  Constitu¬ 
tion. 

“Utah’s  Constitution  has  an  article 
analagous  to  the  First  Amendment 
that  says  something  to  the  effect  that 
not  only  is  there  freedom  of  the  press, 
but  there  can  be  no  interference  on 
freedom  of  the  press,”  he  said. 

TMI  operator  moves 
Its  media  center 

The  GPU  Nuclear  Corp.,  operator 
of  Three  Mile  Island,  has  moved  its 
media  center  from  the  Crawford 
Generating  Station  in  Middletown, 
Pa.,  to  a  site  in  Harrisburg  so  its  news 
conferences  could  be  more  centrally 
located. 


THE  "2  ON  1"  DESK  SIV\CE  SAVER 

The  ideal  newsroom  desk  permits  VDT  sharing  or 
itsm  can  be  used  as  two  separate  desks 

. ..only  from  MPS. 


The  2onl  desk  with  MPS  s  exclusive 
swivel  wing  makes  a  perfea  arrangement  for  VDT 
sharing  and  space  saving.  And  because  of  its  unique 
construction,  the  "2  on  I”  can  be  easily  separated 
at  any  time,  another  wing  added,  making  two  com¬ 
plete  free-standing  desks  No  tools  are  required  for 
assembly  or  disassembly. 


Phone  or  write  for  full  color  catalog  and 
pricelist 

MIDWEST  PUBUSHERS  SUPPLY  CO. 

4640  N.  Olcott  Ave.  ■  Chicago,  IL  60656 
1312867-4646 
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YOU’IE  100KIN6  AT 
THE  nrnilE  OF  PDBUSHINC. 


YOUlElOOKlNCATArEX. 

At  Atex  we  know  what  the  future  needs  expand  from  simple  text  entry  and  editing 

of  publishing  will  be.  And  we  have  com-  to  full-page  layout  including  dte  produc- 

mitted  our  corporate  resources  to  develop  tion  of  complete  pages  with  graphics;  that 

products  that  will  meet  those  needs  for  allows  you  to  integrate  with  electronic  input 

the  newspaper  publishing  industry.  systems  and  high-quality  output  devices. 

It’s  called  TPE.  The  Total  Publishing  Because  Atex  products  are  designed  in  a 

Environment.  modular  fashion,  newspapers  can  initially 

A  total  information  handling  and  install  one  system  and  later  make  smooth 

text  processing  system  that  will  integrate  transitions  and  upgrades  to  support  future 

editorial,  art,  advertising  and  production  growth.  Our  customers  know  that  the  sys- 

processes.  terns  they  buy  now  will  not  be  out  of 

A  flexible  system  that  will  allow  you  to  date  later. 


For  example,  TPE  lets  your  editors  elec¬ 
tronically  assemble  pages,  working  with 
stories  and  digitizmg  graphics,  then  out- 
putting  full  pages.  It  also  electronically 
tracks  and  controls  all  your  advertising, 
from  order  entry  right  through  to 
production. 

And  that’s  just  the  beginning  of  TPE. 
TPE  can  electronically  figure  the  si%  and 
scope  of  each  edition,  giving  editors  elec¬ 
tronic  dummies  to  work  on  with  advertis¬ 
ing  indicated  throughout. 

At  Atex  we  ate  delivering  on  our  com¬ 
mitment  to  the  Total  Publishing  Environ¬ 
ment  by  making  products  that  are  versatile 
and  reliable;  prraucts  that  are  designed 
for  expansion;  products  that  will  remain 
state-of-the-art. 

But  TPE  is  more  than  the  Atex  products 
that  can  be  found  in  hundreds  of  publish¬ 
ing  sites  around  the  world.  It  represents 
the  products  under  development  in  our 
labs,  and  products  for  the  years  ahead  that 
today,  are  being  researched  with  our  exten¬ 
sive  customer  base.  It  is  a  commitment  to 
the  future  of  publishing. 
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Please  send  me  more 
information  about  TPE. 
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32  Wiggini  Avenue 
Bedfo^.MA  01730 
Tel:  (617)  275-8300 


OfBceti  Atlanta,  Bedfbid,  Chicw,  Dallai,  New  York,  San 
Ftanciico,  Tampa,  Wathington,  D.C,  Baiceloru,  Gnenhagei 
DUHeldocf,  Fiankfurt,  Hambuig,  Helsinki,  Johannetouig, 
London,  Madrid,  Melbourne,  Mexico  Qty,  Milan,  Munich, 
Oslo,  Paris,  Rome,  Ronerdam,  SAo  Paulo,  Stockholm. 


His  Mends  call  him. 


‘The  richest  sportswriter  in  the  business’ 


‘  7  don’t  believe  I’m  that  important 
or  my  typewriter  is  that  important.  / 
always  go  back  to  the  old  Red  Smith 
theory  that  mainly  I’m  here  to  enter¬ 
tain — and  possibly  to  inform.” 

Blackie  Sherrod 
Sports  columnist, 
Dallas  Morning  News 

By  Jim  Haughton 

His  Texas  friends  call  him  “the 
richest  sportswriter  in  the  business.” 
His  Texas  readers  call  him  the  best 
sportswriter  in  the  Southwest — and 
perhaps  the  country. 

His  writing  peers  recently  elevated 
him  to  the  highest  ranks  of  American 
sportswriters  when  the  Associated 
ftess  sports  editors  committee  voted 
Blackie  Sherrod  winner  of  the  Red 
Smith  Award  as  “writer  of  the  year.  ’  ’ 

Previous  recipients  included 
Smith,  Jim  Murray  of  the  Los  Angeles 
Times,  Shirley  Povich  of  the  V^ash- 
ington  Post  and  Fred  Russell  of  the 
Nashville  Banner. 

At  65  years  of  age,  Sherrod  is  final¬ 
ly  receiving  the  national  attention 
many  newspaper  and  sports  people 
throughout  the  country  felt  he  long 
deserved. 

“I  think  he’s  the  best  writer  in  the 
country.  He  has  never  written  a  bad 
column,”  said  Volney  Mees,  senior 
writer  with  the  Daily  Oklahoman, 
Oklahoma  City,  and  executive  direc¬ 
tor  of  the  Football  Writers  Associ¬ 
ation  of  America. 

The  Sherrod  achievements  are  a  far 
cry  from  his  start  as  a  young  reporter 
in  1942  in  Temple,  Texas,  near  his 
hometown.  He  had  studied  at  Baylor 
and  Howard  Payne  and  received  Navy 
training  at  Notre  Dame.  Released  as  a 
chief  petty  officer  after  four  years  of 
service,  he  returned  to  the  news  busi¬ 
ness  in  1947  with  the  Fort  Worth 
Press.  It  was  a  Scripps  Howard  paper 
that  is  now  defunct.  He  eventually 
wound  up  as  sports  editor. 

“I  had  a  little  falling  out  with  the 
city  editor  and  there  was  an  opening 
in  sports.  So  I  moved  to  sports  and 
I’ve  been  there  ever  since,”  Sherrod 
said. 

For  26  years  Sherrod  produced  out¬ 
standing  prose  for  the  Dallas  Times 
Herald  (Times  Mirror  Co.)  and  be¬ 
came  a  Dallas  institution  and  Texas 
celebrity.  Suddenly  in  late  1984,  he 
announced  he  was  shifting  to  the 
Morning  News,  reportedly  for  a  six- 


Blackie  Sherrod 


year  contract  worth  substantial  bucks. 

“It  was  a  two-pronged  decision. 
One  was  a  business  deal.  The  other 
was  that  I  liked  the  organization.  I 
liked  the  direction  of  the  Dallas  News 
a  little  better  than  where  I  was,”  he 
said  recently. 

Several  times  over  his  career,  Sher¬ 
rod  was  ready  to  shift  from  sports  to 
the  news  side,  but  demurred. 

“I’ve  been  tempted  in  years  past  to 
go  into  straight  news  to  a  straight  col¬ 
umn.  I  probably  have  more  value  to 
the  paper  and  myself  if  I  stay  in 
sports,”  he  said. 

Dave  Smith,  sports  editor  of  the 
Morning  News,  said  Sherrod  is  highly 
successful  because  he  knows  his  audi¬ 
ence. 

“He’s  an  outstanding  writer  and  he 
gives  a  different  approach.  He  knows 
the  Southwest,  Texas  and  Dallas. 
He’s  a  Dallasite,”  Smith  said. 

Smith  was  chairman  of  the  AP 
committee  voting  on  the  Red  Smith 
Award.  But  he  was  extra-careful  that 
his  role  as  chairman  would  not  put 
Sherrod  or  himself  in  an  embarrassing 
situation. 

Because  Blackie  Sherrod  was  such 
a  Texas  institution  with  the  Times 
Herald,  his  shift  to  the  Morning  News 
was  a  big  media  event  in  the  South¬ 
west  and  generated  much  conversa¬ 
tion. 

Promotion  officials  of  the  A.  H. 
Belo  Corp.  newspaper  have  backed 
the  move  with  a  strong  promotion 


campaign  that  began  before  his  Janu¬ 
ary  1  arrival.  It  still  continues,  using 
newspapers,  tv-radio  and  billboards. 

One  tv  spot  features  Sherrod  at  his 
desk  as  it  moves  through  the  Dallas 
streets  to  the  Morning  News  office. 
Tv  producers  installed  special  casters 
on  the  desk  to  move  it  through  the 
city. 

Sherrod’s  sports  beat  is  around 
America,  and  sometimes  overseas. 
He  follows  the  major  Dallas  sports 
teams  in  pro  football,  baseball  and 
basketball,  as  well  as  the  Southwest 
Conference.  You’ll  find  him  at  the 
World  Series,  the  Super  Bowl,  big 
bowl  games.  He  headed  from  Pom¬ 
pano  for  the  NCAA  Final  Four  bas¬ 
ketball  playoffs  in  Lexington,  Ky. 

Like  all  veteran  sportswriters, 
Sherrod  has  a  fountain  of  stories  and 
they  generally  come  forth  when  the 
sarsaparilla  is  poured  at  a  major 
sports  event  as  writers  gather. 

Jim  Brock,  executive  director  of 
the  Cotton  Bowl,  recalls  working 
with  the  U.S.  Olympic  Committee 
press  staff  at  several  Olympics.  Writ¬ 
ers  like  Smith,  Murray,  Russell, 
Sherrod  and  others  would  swap  tales 
and  younger  writers  sai  enthralled. 

Sherrod,  a  medium-sized  man  with 
a  touch  of  gray  ht,ir,  works  a  low-key 
style.  He  has  a  keen  ear,  an  observant 
eye  and  a  very  small  notebook  to 
gather  facts.  Unlike  some  of  the 
younger  breed  of  sportswriters  who 
like  to  sermonize,  Sherrod  says  he 
never  lectures  readers. 

“I’m  not  what  they  call  a  slasher.  I 
don’t  believe  I’m  that  important.  That 
my  typewriter  is  that  important.  I  al¬ 
ways  go  back  to  the  old  Red  Smith 
theory  that  mainly  I’m  put  here  to  en¬ 
tertain — and  possibly  to  inform,”  he 
explained. 

Athletes,  even  those  with  big  wal¬ 
lets,  don’t  overwhelm  Sherrod. 

“We’ve  kept  athletes  on  a  pinna¬ 
cle.  Good  or  bad,  I  don’t  think  the 
pinnacle  was  good,  and  neither  do  I 
think  the  strict  invasion  into  private 
life  is  good.  I  do  think  the  athlete,  like 
any  other  private  figure,  has  a  right  to 
his  private  life.  I  think  there  is  a  mid¬ 
dle  ground,”  he  said. 

“I  don’t  think  that  athletes  are  spe¬ 
cial  heroes.  I  have  always  reserved 
the  term  ‘heroes’  for  someone  who 
can  land  a  fighter  plane  on  an  aircraft 
carrier,”  he  continued. 

(Continued  on  page  34) 
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Let  your  fuigers  do 
tnewornbg. 


Move  the  mouse.  Click  it. 
And  create  fully  composed 
pages,  with  text  and  ^aphics 
in  place,  right  on  the  terminal 
screen.  It^  easy  with  Autologic’s 
APPS-1  Paginating  and  Photo¬ 
imaging  system. 


The  APPS-l’s  database 
manager  provides  easy  access  to 
all  your  catalog  or  directory 
data.  Call  up  any  line  or  half¬ 
tone  illustration  with  a  click  of 
the  mouse. 

View  and  manipulate  a 
series  of  pages  using  our  inter¬ 


active  multi-page 
pagination  process. 

After  you  insert  a 
graphic,  the  following 
text  reflows  automati¬ 
cally  through  subse¬ 
quent  pages.  Or,  tie  into 
your  front-end  system 
and  let  the  APPS-1 
batch  an  entire  job. 

Ready  to  go  to 
film?  So  is  the  APPS-1. 

It  images  fully 
made  up  pages,  with  line  and 
halftone  illustrations  in  place, 
directly  onto  repro  film.  Without 
pasteup.  Without  camera  work 
or  stripping. 

If  you  control  your 
printing,  take  advantage  of  our 
unique  automatic  imposition, 
which  brings  up  to  16  pages 
together  in  signatures  on  one 
sheet  of  film,  further  saving 
strip-up  time. 


Autologic’s 
APPS-1  is  a  prac¬ 
tical,  integrated 
production  system. 
Contact  Autologic’s 
marketing  depart¬ 
ment  to  find  out 
how  the  APPS-1 
can  streamline 
production  of 
your  directories 
and  catalogs. 

Let  us  show 
you  how  the  APPS-1  can  help 
you  make  the  news  faster.  Contact 
Autologic,  Product  Marketing 
(805)498-%!!. 

^AUTOLOGIC 

1050  Rancho  Conejo  Blvd. 
Newbu^  Park,  CA  91320. 

A  Subsidiary  of  Volt 
Information  Sciences. 


NEWS/TECH - 


Color  ink  guidelines  to  be  released  later  this  year 


Guidelines  on  color  ink  standards 
for  both  newspapers  and  advertisers 
are  expected  to  be  released  by  the 
American  Newspaper  Publishers 
Association  later  this  year. 

W.D.  Rinehart,  ANPA  vice  presi¬ 
dent/technical,  said  during  the  news¬ 
paper  publishers'  annual  conference 
in  Miami  Beach  recently  that  the 
guidelines  will  define  “the  para¬ 
meters  of  the  mechanicals  an  agency 
or  advertiser  needs  to  furnish  the 
newspaper  to  obtain  quality  repro¬ 
duction.’’ 

Similar  guidelines  are  being  pre¬ 
pared  for  newspapers  on  the  para¬ 
meters  of  the  camera,  plate  and  press 
settings  to  be  able  to  produce  quality 
color  work. 

Participating  in  the  formulation  of 
the  standards  are  the  ANPA  staff  and 
technical  committee,  which  includes 
experts  from  some  award-winning 
newspapers. 

Rinehart  said  that  last  year  the  tech¬ 
nical  committee  and  staiff  conducted 
an  intensive  review  of  color  inks  to 
determine  if  AdPro  and  AD-LITHO 
inks  are  proper  for  producing  good 
process  color  images  in  newspapers. 


In  coi\junction  with  ink  suppliers, 
tests  resulted  in  the  “firm  conclu¬ 
sion’’  that  they  are  “indeed,  the  best 
set  of  color  inks  available  to  repro¬ 
duce  quality  color  photographs,’’  he 
said. 

AdPro  and  AD-LITHO  are  the 
same  as  the  basic  colors  selected  and 
used  by  the  magazine  business,  Rine¬ 
hart  said.  Consequently,  enlarged 
separations  made  for  magazines  can 
be  run  in  newspapers  using  the  AD- 
LITHO  inks,  he  said. 

According  to  Rinehart,  an  updated 
color  ink  book  will  be  available  in  the 
fall  and  will  incorporate  changes 
made  as  a  result  of  the  year’s  study. 
Process  inks  will  be  pigmented  slight¬ 
ly  stronger  to  a  new  minimum 
strength,  he  said,  and  some  presses 
will  require  a  higher  pigmented  ink  to 
obtain  the  recommended  print  densi¬ 
ty.  The  technical  committee  will  only 
specify  the  minimum  strengths. 

“So  long  as  newspapers  print  to  the 
recommended  density,  however,  we 
are  confident  that  the  reproduction 
from  all  presses  can  satisfy  the  most 
demanding  advertiser  and  pub¬ 
lisher,’’  he  said. 


The  committee  is  strongly  recom¬ 
mending  that  newspapers  use  the  AD- 
LITHO  magenta  for  process  red 
rather  than  using  the  color  for  spot 
red.  If  necessary  to  run  spot  red  on  the 
same  web  as  a  process  job,  it  is  sim¬ 
pler  to  overprint  the  magenta  with  a 
50%  yellow  to  obtain  a  satisfactory 
spot  red,  according  to  Rinehart. 

A  wide  assortment  of  spot  colors — 
obtainable  through  blending  —  will 
also  be  listed  in  the  book.  Several 
new,  strong  spot  colors  of  red,  purple, 
green  and  orange  have  been  added 
because  of  the  demand  by  advertis¬ 
ers. 

The  book  should  be  of  use  in  selling 
color  ads  to  advertisers,  Rinehart 
said. 

AdPro  and  AD-LITHO  inks  are 
available  from  all  m^or  ink  suppliers. 
ANPA  specifies  the  pigment  used  in 
them  for  environmental  reasons. 
Rinehart  urged  newspapers  using 
other  types  of  inks  to  have  them 
checked  by  the  ANPA  for  chemical 
content.  AdPro  and  AD-LITHO  inks 
can  also  be  checked  for  compliance 
with  standards. 


Detroit  News  automates  its  color  film  processing 


The  Detroit  News  has  automated  its 
color  film  processing  to  save  time  in 
making  color  prints. 

A  two-part  system  manufactured 
by  Hope  Industries  of  Willow  Grove, 
Pa.,  speeds  color  processing  to  help 
meet  up  to  six  editions  a  day. 

“This  is  the  last  link  in  state-of-the- 
art  film  processing  before  we  leap  into 
electronic  photo  images  and  bypass 
the  film  system  as  we’ve  known  it 
since  the  late  1800s,’’  said  Joe  Lippin- 
cott,  photographic  editor. 

“It’s  exactly  what  you  see  at  a 
shopping  mall,’’  Lippincott  said,  re¬ 
ferring  to  processors  and  printmakers 
in  use  at  many  photo  shops.  “But  it’s 
the  first  in  the  newspaper  industry.’’ 

The  continuous-feeding  processor 
saves  15  minutes  from  the  manual 
reel-and-tank  method,  which  has 
been  edged  into  back-up  responsibili¬ 
ties. 

The  processor,  Hope  Film  Proces¬ 
sor  131,  develops  a  complete  roll  of 
film  in  25  minutes.  It  has  six  feeding 
slots  and  a  capacity  to  process  27  rolls 
of  36-exposure  film  in  an  hour.  That  is 
an  improvement  of  seven  rolls  over 
the  manual  system. 


The  printer  can  produce  the  first 
print  10  minutes  after  starting.  Vari¬ 
able  speeds  permit  technicians  to 
“push”  or  “pull”  film. 

The  printer  delivers  color  prints  in 
two  formats:  a  3.5  x  5-inch  size  is  used 
for  proofs  and  a  custom  modification 
will  permit  production  of  a  4.5  x  6.25- 
inch  print  to  fit  either  a  two-  or  three- 
column  format. 

A  third  modification  replaces  hand 
labelling  with  a  printer  function  for 
identifying  each  roll  number  and 
frame  number  and  for  issuing  a  coded 
identification  for  each  photographer. 

An  automatic  replenishment  sys¬ 
tem  maintains  proper  chemical  bal¬ 
ances  and  reduces  down-time  for 
maintenance. 

“We  put  this  photo  system  online 
for  June,  which  is  a  high-volume 
period  for  us,”  Lippincott  said. 

Coverage  includes  the  Detroit  Ti¬ 
gers,  U.S.  Open,  Detroit  Grand  Prix, 
several  marine  races  and  other  assign¬ 
ments. 

“It  gives  us  continuous  access  to 
process  and  print  pictures  on  deadline 
instead  of  being  tied  into  cycles,” 
Lippincott  said.  “It’s  more  reliable 


and  there  is  less  error  in  printing.  We 
can  knock  out  prints  on  demand  and  it 
frees  our  people  because  we  don’t 
have  to  load  and  unload  reels  or  hand 
film  in  a  dryer  by  hand.” 

There  were  some  problems  setting 
up  and  learning  to  use  the  equipment, 
but  it  has  since  become  accepted. 

The  News  staff  of  13  photographers 
uses  an  average  of  200  rolls  of  36- 
exposure  color  print  film  to  make  900 
prints. 

Scitex  acquires 
Royce  Data  Systems 

Scitex  Corporation  Ltd. 
announced  (May  28)  that  it  had 
bought  Royce  Data  Systems,  the 
Hopkinton,  Mass. -based  firm  that  has 
developed  a  number  of  text  composi¬ 
tion  systems. 

No  terms  were  announced. 

Royce  was  formed  by  a  group  of 
engineers  formerly  with  IMLAC  Cor¬ 
poration.  Scitex  said  Royce  person¬ 
nel  will  move  to  Scitex  America 
corporate  headquarters  in  Bedford, 
Mass. 
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GOSS  PROCESSING  SYSTEMS: 
SINGLE-SOURCE  SUPPLIER- 

SINGLE-COPY  ACCOUNTABILITY 


MGPSSOOOnACKER- 
tn  BUNDLE  EXITMG  DEVKE  ASSURES 
EXCEPTKmOONIRaANDSUCKGHI^ 


The  GPS  3000,  with  microprocessor'based 
monitoring,  features  three  sets  of  vertical  ejec' 
tor  bars,  mechanically  driven  by  a  variable 
speed  motor  and  mounted  as  an  integral  part 
of  the  stacker  table.  This  bundle  exiting  feature 
helps  assure  stack  quality.  A  continuously  vari' 
able  rate  of  up  to  60  batch-bundles  per  minute 
matches  press  speeds  up  to  72,000  cph.  There’s 
a  sealed  memory  keyboard  and  diagnostic  panel 
for  dependability.  And  cycle  speed  matches 
press  speed. 

Quiet  and  easy  to  operate,  the  competitively 
priced  GPS  3000  is  part  of  our  complete  line  of 
innovative  mailroom  products 
and  systems.  For  more  informa' 
tion,  contact  Goss  Processing 
Systems,  Graphic  Systems 
Division,  Rockwell  International, 
3100  South  Central  Avenue, 
Chicago,  IL  60650. 
312'656'8600. 


{ 


bundle  eodting  system. 


Rockwell  International 


...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


Orders  for  new  printing  equipment  rose  by  17.7%  in  1984 

Orders  for  new  printing  equipment  The  statistics,  compiled  annually  dustry,  includes  shipments  of  photo- 
increased  last  year  by  17.7%  to  nearly  by  NPES,  reflect  a  “signiflcant  por-  typesetting  paper  and  film,  diffusion 

$2  billion,  and  sales  of  graphic  arts  tion”  but  not  the  entire  printing  equip-  transfer  paper,  graphic  arts  film,  color 

supplies  rose  by  more  than  10%,  ment  industry,  which  was  estimated  proofing  products,  letterpress  and 

according  to  figures  from  a  trade  asso-  to  total  $2.4  billion  in  orders  last  year.  lithographic  plates,  chemicals  and 

elation.  The  figures  include  orders  and  ship-  other  ^phic  arts  supplies. 

The  National  Printing  Equipment  ments  of  prepress  equipment,  com-  “This  report  is  another  solid  indica- 

and  Supply  Association  said  printing  posing  room  systems  and  equipment,  tion  of  the  health  of  the  U.S.  graphic 

equipment  orders  in  1984  rose  to  pressroom  equipment,  binding  and  arts  industry,”  McCain  said.  “Print- 

$1,954,700,000,  breaking  the  previous  finishing  equipment  and  other  graphic  ers  are  confident  that  their  future  is 

record,  set  in  1979,  of  $1.8  billion.  arts  hardware.  bright  and  their  current  level  of  supply 

The  17.75%  gain  over  1983  was  NPES  also  said  that  shipments  of  consumption  indicates  that  they  have 

fueled  by  a  22.2%  boost  in  fourth-  consumable  graphic  arts  supplies  in-  good  reasons  to  be  optimistic, 

quarter  orders.  creased  by  10.9%  in  1984  to  Although  the  U.S.  economy  is  ex- 

Shipments  of  printing  equipment  $1,467,609,000.  periencing  a  roller-coaster  period,  de- 

also  climbed  sharply  in  1984,  NPES  The  total,  said  to  represent  90%  of  mand  for  printed  products  remains 
said,  jumping  13.2%  over  1983  levels  the  $1.6  billion  graphic  arts  supply  in-  strong.” 

to  $1.75  billion. 

“Confidence  in  the  U.S.  economy  San  Diego  dailies  expand  facilities 

has  boosted  printers’  sales,  which  in  w  i 

turn  has  justified  replacement  of  old  The  Copley-owned  San  Diego  “We  only  had  one  Ferag  drum  sys- 

technology  and  plant  expansions,”  Union  and  San  Diego  Tribune  have  tern,”  Goss  continued.  “We  could  do 

William  B.  McCain,  chairman  of  enlarged  their  mailroom  and  an  eight-into-one  insert  in  one  pass, 

NPES,  said.  “Growth  in  orders  has  expanded  productions  facilities  with  which  was  fine.  But  if  anything  hap- 

been  evident  in  all  types  of  printing  the  addition  of  a  second  Ferag  pened  to  that  one  we  were  dead  in  the 

equipment.  The  only  weak  area  con-  inserting  system.  water.” 

tinues  to  be  export  markets,  which  General  manager  Gary  Goss  said 

have  been  severely  affected  by  the  the  new  inserter  will  provide  a  needed  Goss  stated  that  the  new  equipment 

strong  dollar,”  McCain,  who  is  also  backup  to  the  existing  system,  allow-  also  gives  the  newspapers  the  capabil- 

the  president  of  McCain  Manufactur-  ing  the  papers  to  better  handle  the  ity  of  inserting  on-line  at  press  speed 

ing  Corp.,  said.  increasing  number  of  preprints.  by  splitting  the  stream. 
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Four  Reasons  to  Buy  Hastech 


‘  There  is  no  ‘One  week  after  ‘We  selected  a 

newspaper  today  Hastech  trained  Hastech  system 

that  can’t  afford  our  staff,  we  because  it’s  fast, 

pagination.  They  paginated  our  first  and  it  conforms 

can’t  afford  not  to  page.  Since  then,  to  the  way 

have  it.  Our  return  we’ve  been  early  newspapers  work, 

on  investment  is  for  press  every  We  couldn’t 

over  30%.  That  night.  That  never  publish  our  paper 

speaks  for  itself.’ ’  used  to  happen.’ ’  without  it.’ ’ 

“We  chose  the  “Fm  dedicated  to  “The  Hastech  system 

Hastech  system  pagination  because  of  is  flexible;  other 

because  they  had  all  the  speed  in  which  vendors  are  too  rigid, 

the  pieces  for  total  Hastech  got  it  going,  We  need  to  quickly 

pagination,  and  the  and  for  what  its  done  change  text  and  alter 

pieces  were  modular,  for  our  paper.  Any  layouts  to  meet  strict 

so  we  could  add  them  paper  that  has  deadlines.  Our  paper 

when  we  were  ready.  ambition  for  growth  is  delivered 

We  now  have  a  and  improvement  nationwide,  every 

complete  pamnation  must  go  to  pagination.  week  day,  and  we’ve 

system — including  The  faster  you  put  only  got  four  hours  to 

graphics — and  it  has  together  pages,  the  produce  it  after  the 

cut  our  cost  to  the  more  news  is  printed  stock  market  closes, 

bone  and  brought  and  the  more  the  Only  the  Hastech 

quality  to  a  peak.”  paper  grows.”  system  can  do  it.” 

Charlie  J.P.  Gallagher  JimHoffinan  Stan  Russell 

Production  Dir^or  Publisher/General  Mgr.  Production  Editor 

Utica  Olwerver  Dispatch  MongantownPnmlnim  Post  Investor’s  Daily 


And  We’ve  Got  Over  100  More. 


Hostadi,  Incorporated 
k  670  North  Conwnordal  Stroot 
k  AAcinchoftor,N«wHanipshiro03103 
E  603-623-3330;  Totox  681 7202 


‘We’ve  achieved 
a  28%  return  on 
investment  with 
our  Hastech 
pagination  system 
and  have  vastly 
improved  the 
quality  of  our 
newspaper.” 

“Headlines,  rules  and 
text  are  always 
straight  and  aligned. 
Typographical  errors 
are  greatly  reduced. 
Stories  are  edited 
properly — by  editors, 
not  the  razor  blade. 
And  we  now  have  time 
for  fancier  layouts 
since  the  system 
makes  previously 
time-consuming  jobs 
fast.  Pagination  is 
here.  And  it  works.” 

J.  Ronald  Murdock 
Production  Director 
Burlington  Free  Press 


Denver  Post  starts  work  on  $28-million  production  plant 


The  Denver  Post  has  started  ground 
clearing  for  its  $28-miIlion  production 
facility  on  a  42-acre  site. 

Phase  I  of  the  117,000-square-foot 
complex  will  include  space  for  two 
offset  presses,  enclosed  rail  receiving 
for  newsprint,  mailroom  and  delivery 
dock  facilities. 

During  Phase  II,  expected  to  be  im- 

Cooper  joins 
Standard  Gravure 


plemented  within  five  years,  press 
capabilities  will  be  expanded  to  as 
many  as  six  presses. 

Post  publisher  Richard  T.  Schlos- 
berg  III  said  Phase  III  will  involve  a 
look  at  the  newspaper’s  needs  for  the 
next  20  years  and  beyond.  He  noted 
that  the  building  will  be  designed  for 
future  expansion,  particularly  for 
press  lines  as  the  Post  completes 
plans  to  totally  modernize  its  Denver 
printing  facilities. 

The  structure  is  being  built  at  the 


intersection  of  Interstates  25  and  70 
on  the  site  of  the  former  Denver  Brick 
and  Pipe  Co. 

ECRM  taps  Chemco 

ECRM  has  named  Chemco  Photo¬ 
products  to  sell  its  line  of  Autokon 
laser  scanning  devices  to  U.S.  news¬ 
papers. 

The  move  marks  a  change  from  15 
years  of  ECRM  acting  as  its  own 
dealer. 


Standard  Gravure  Corp.  of  Louis¬ 
ville,  Ky.,  has  named  William  J. 
Cooper  as  vice  president  for  sales  in 
the  northeast  division. 

Cooper,  who  h.'ts  served  in  manage¬ 
ment  and  news  positions  for  CDM 
Publications  Inc.  in  New  York  and  at 
the  Washington  Post  and  Boston 
Herald  Traveler,  will  be  stationed  in 
Stamford,  Conn. 

Cooper  was  executive  vice  presi¬ 
dent  for  CDM  before  joining  Stan¬ 
dard. 

At  the  Post,  Cooper  was  assistant 
to  the  vice  presidents  for  operations 
and  sales  and  was  assistant  managing 
editor.  At  the  Herald  Traveler  he  was 
assistant  to  the  publisher. 


Kodak  to  acquire  Eikonix  Corp. 


Shareholders  of  Eikonix  Corp. 
have  approved  the  takeover  of  the 
company  by  Eastman  Kodak  Co. 

Under  the  terms  of  the  deal,  share¬ 
holders  of  Eikonix,  a  publicly  held 
electronic  imaging  company  in  Bed¬ 
ford,  Mass.,  will  receive  $16.12  in 
cash  for  each  share  of  common  stock 
they  own. 

Eikonix  will  operate  as  a  wholly- 
owned  subsidiary  of  Kodak,  and  will 
function  as  a  unit  of  the  company's 
Commercial  and  Information  Sys¬ 
tems  group. 

Saul  Kurlat,  president  and  chief  ex¬ 


ecutive  officer,  and  Jack  D.  Finley, 
executive  vice  president  and  board 
chairman,  will  remain  in  their  posi¬ 
tions. 

Eikonix  is  known  for  its  research, 
design  and  manufacture  of  digital  im¬ 
age  processing  equipment  and  com¬ 
puter-aided  electro-optical  systems. 
Its  Designmaster  8000  digital  graphic 
arts  system,  for  example,  produces 
color  separations  for  printing  and 
graphic  arts  applications. 

Texas  daily  expands 
videotex  service 


54th  SESSION  of  the  GENERAL  CONFERENCE  of  SEVENTH  DAY  ADVENTISTS 

Looking  for 

^  G  O  O  D 

NEWS 

WHAT:  The  54th  quinquennial  world  conference  of  the  Jj* 

denomination  which  will  elect  world  and  ten  territorial 
division  leaders,  set  church  policy,  and  reaffirm  the  ^ 

Church’s  contributory  role  in  the  world — the  most  encompassing 
event  in  the  Superdome  history. 

WHERE:  The  Superdome,  New  Orleans,  Louisiana 

WHEN:  Thursday,  June  27,  through  Saturday,  July  6,  1985 

WHY:  In  this  chaotic  world  of  conflicting  ideologies  and  crumbling  world  values, 

Seventh-day  Adventists  point  to  “Christ  Our  Hope.”  He’s  the  Good  News,  making 

life  meaningful  in  the  here  and  now  as  well  as  providing  for  the  hereafter.  He’s  the 

lead  line. 

WHO:  2300  delegates  from  184  countries,  representing  4.5  million  worldwide — plus 
up  to  40,000  other  attending  members  of  the  Seventh-day  Adventist  Church  family. 

★  ★  ★ 

Features  Reports  on  Adventist  Development  and  Relief  Agency  (ADRA)  activi¬ 
ties  in  efforts  to  relieve  current  suffering  and  long-term  steps  to  help  people  help 
themselves. 

A  mission  pageant  with  flags  from  all  nations  where  Adventists  sponsor  health, 
education,  and/or  evangelical  ministries — in  the  Superdome,  Saturday,  July  6. 

Flags  and  national  dress  of  all  countries  in  a  New  Orleans  parade,  1  p.m.  Monday, 
July  1. 

Discussion  on  ordination  and  individual  lifestyles  as  seen  in  Bible-based  theology. 
Information:  Available  by  calling  (202)  722-6107  or  writing  News 
Director,  General  Conference  of  Seventh-day  Adventists,  6840  East¬ 
ern  Avenue,  NW,  Washington,  DC  20012.  Our  telephone  numbers  at 
the  Superdome  if  ter  June  23  will  be:  (504)  529-9420,  9421. 


The  Fort  Worth  Star-Telegram  and 
InterFirst  Bank  Fort  Worth  say  they 
will  market  a  bank-at-home  service 
for  personal  computer  users. 

The  service.  Home  Banking,  will  be 
an  added  feature  of  the  Star- 
Telegram’s  existing  Startext  videotex 
service. 

Home  Banking  will  allow  InterFirst 
Bank  Fort  Worth  customers  to  pay 
bills  to  pre-selected  merchants,  trans¬ 
fer  funds  between  checking  and  sav¬ 
ings  accounts,  make  balance  inquiries 
on  their  accounts  and  send  electronic 
messages  to  the  bank. 

Scheduled  to  become  available  in 
the  fall  of  1985,  Home  Banking  was 
said  by  those  involved  to  be  the  first 
such  service  available  in  the  South 
and  Southwest. 

Home  Banking  will  cost  $6  per 
month  by  itself  or  $10.95  with  Star- 
text.  Up  to  30  inquiries  or  transac¬ 
tions  will  be  allowed  monthly,  with 
additional  actions  to  cost  15  cents 
each. 

numbers  for  security,  a  customer 
identifier,  personal  identification 
number  and  user  identification,  which 
must  be  used  to  gain  access  to  account 
information. 

Home  Banking  customers  will  have 
the  option  of  making  payments  to  pre¬ 
selected  merchants  up  to  90  days  be¬ 
fore  the  payments  actually  take  place. 
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The  one  company  that  can 
fulfill  gU  your  flexo  requirements 


Ed  P&dilla  CEO., 
M.A.N. -ROLAND 
Newspaper  Press  Division 


MA.N. -ROLAND 
is  ready  now 

If  you’ve  been  waiting  for  the 
process  to  become  a  reality,  the 
time  is  now  to  talk  to  M.A.N.- 
ROLAND.  We  are  the  one  pfeM 
manufiKturer  offering  a  angle 
source  fee  all  efeaMOta  of  a 
cona|riete  flexo  piess  syaem;  from 
totally  new  printing  units  to  reels, 
tensions  and  pasters  through  to  the 
folder. 


If  you  want  to  replace  your  existing 
letterpress  units  (Goss  Mark  I,  II 
or  Colormatic)  our  FLEXOMAN 
press  units  are  designed  to  slip-in 
perfectly. 


Flexoman  units  now  in  daily  production  at  the  Miami  Herald 


Is  flexo 
in  your  future? 


Many  publishers  and  production 
executives  have  answered  that 
question — yes.  Many  are  convinced 
of  the  advantages  of  flexo;  they 
have  been  waiting  for  that  time 
when  flexo  would  be  ready  for 
them. 


The  advantages 
are  here 


Technical 

superiority 


NEWSF^^PER  PRESS  DIVISION 
Middlesex,  NJ  08846-2499 


newspaper. 


If  you’re  ready  to  consider  flexo, 
we’re  ready  to  talk  to  you.  Give  us 
a  call  at  201-469-6600. 


The  flexographic  process  for 
producing  newspapers  can  realize 
substantial  savings  on  newsprint 
waste  and  power  consumption  while 
producing  offset  quality  reproduc¬ 
tion  with  virtually  no  rub-off. 


From  proven  new  unit  design  to 
entire  project  responsibility,  from 
ink  management  systems  to  start-up 
and  beyond,  M.A.N. -ROLAND 
offers  the  technology  and  support 
to  make  flexo  woric  for  your 


NEWSPEOPLE  IN  THE  NEWS 


Steven  Reddicliffe  has  been 
named  editor  of  the  Dallas  Times 
Herald’s  new  Sunday  magazine,  Dal¬ 
las  City. 

Reddicliffe  has  been  the  Times 
Herald  television  columnist  since 
joining  the  newspaper  in  1981. 

He  began  his  career  in  1977  as  edi¬ 
tor  of  the  Miami  Herald’s  weekend 
section  and  moved  to  the  Baltimore 
News-American  in  1978  as  television 
critic.  He  returned  to  the  Herald  as 
television  critic  in  1979. 

♦  *  ♦ 

Arthur  Diaz  was  appointed  ex¬ 
ecutive  vice  president  of  Lesher 
Communications,  Inc.,  Walnut 
Creek,  Calif. 

Diaz  was  previously  vice  president, 
general  manager  of  the  Arkansas 
Gazette,  Little  Rock,  and  before  that, 
vice  president,  general  manager  for 
Paddock  Publications  in  the  Chicago 
area. 

In  his  new  position,  Diaz  is  in 
charge  of  operations  at  four  dailies 
and  the  corporation's  weeklies. 

♦  *  ♦ 

Gary  J.  Dalton  has  been  named 
marketing  director  of  the  Johnstown 
(Pa.)  Tribune-Democrat  and  will 


When 
you’re  on 
deadline. 
And 
when 
you’re  not. 


Therels  a  big  news  source  for 

SMALL  BUSINESS 
facts  6?  figures. 


National  Federation  of 
Independent  Business 

Call  Dave  Cullen  at 


(808)  884-9000 


coordinate  activities  of  the  advertis¬ 
ing,  circulation  and  promotion  de¬ 
partments. 

Dalton  was  publisher  of  the  Daily 
Gate  City,  Keokuk,  Iowa,  and  three 
weekly  publications.  Prior  to  that  he 
was  publisher  of  the  Urbana  (Ohio) 
Daily  Citizen,  and  earlier  was  a 
reporter  and  copy  editor  for  the  Virgi¬ 
nian-Pilot,  Norfolk,  and  the  Rich¬ 
mond  (Va.)  Times-Dispatch. 

♦  ♦  * 

Stephen  S.  Ingham,  treasurer  and 
general  manager  of  Times  Printing 
Co.,  parent  company  of  the  Chatta¬ 
nooga  Times  and  Target  Graphics, 
since  June  of  1984,  has  received  the 
additional  title  of  vice  president  of  the 
corporation. 

Ingham  was  vice  president  of  news¬ 
paper  operations  for  the  Register  & 
Tribune  Co.,  publisher  of  the  Des 
Moines  Register,  before  moving  to 
Chattanooga.  He  previously  served 
four  years  as  publisher  and  president 
of  the  Jackson  (Tenn.)  Sun,  a  subsidi¬ 
ary  of  the  Des  Moines  company. 

*  *  ♦ 

Albert  F.  Barnes,  former  state 
editor  for  the  Portland  (Maine)  Press- 
Herald,  was  elected  executive  secre¬ 
tary  of  the  Maine  Press  Association. 
He  replaces  Robert  G.  Drake,  who 
retired. 

Barnes  retired  from  the  Portland 
newspaper  two  years  ago  after  36 
years  on  the  staff.  He  recently  edited 
a  history  of  Portland  gleaned  from  the 
pages  of  Maine  newpapers. 

*  *  * 

Bob  Tippett  has  been  promoted  to 
the  new  position  of  special  projects 
manager  of  the  Fort  Myers  News- 
Press,  a  member  of  the  Gannett 
group. 

Tippett  joined  the  newspaper  in 
1977  as  an  electronics  technician  and 
was  later  promoted  to  electronics  su¬ 
pervisor.  In  1982  he  was  made  assis¬ 


tant  plant  engineer  and  is  currently 
working  on  development  of  a  mainte¬ 
nance  computer  program  for  Gannett. 

9|(  ^  * 

Howard  L.  Hoffmaster,  editor  of 
the  Racine  (Wis.)  Journal-Times, 
has  been  named  publisher  of  the 
Winona  (Minn.)  Daily  News. 

Hoffmaster  joined  Lee  Enterprises 
in  1%3  as  wire  editor  of  the  Ottumwa 
(Iowa)  Courier.  He  held  editorial 
positions  at  several  other  Lee  Enter¬ 
prises  newspapers  before  being 
appointed  editor  of  the  Journal-Times 
in  1980. 

)it  * 

Robert  Conley,  managing  editor 
of  the  Visalia  (Calif.)  Times-Delta, 
was  elected  chairman  of  the  Associ¬ 
ated  Press  News  Executives  Council 
at  the  group’s  38th  annual  meeting  in 
Palo  Alto. 

Mel  Opotowsky,  managing  editor 
of  the  Riverside  Press-Enterprise, 
was  elected  vice  chairman  and  Tom 
Keevil,  editor  of  the  Las  Vegas  Re¬ 
view-Journal,  secretary-treasurer. 

♦  *  ♦ 

Stephen  T.  Shaw  has  been  pro¬ 
moted  from  research  associate  to  as¬ 
sistant  director  of  research  for  Media 
General.  He  joined  research  in  1980, 
following  three  years  as  an  employ¬ 
ment  supervisor  in  the  Richmond 
Newspapers,  Inc.,  personnel  depart¬ 
ment. 

♦  *  * 

Brian  J.  Buchanan,  associate 
director  of  communication  at  the 
State  University  of  New  York  Col¬ 
lege  at  Brockport,  joined  the  Gannett 
Foundaton  as  a  staff  writer  in  the 
communications  department. 

Buchanan  worked  as  an  advertising 
copy  writer  for  the  Lawyers  Co¬ 
operative  Publishing  Company  in 
Rochester  for  two  years  and  for  the 
Rochester  Democrat  and  Chronicle 
as  a  copy  editor  from  1976  to  1982. 


the  most  experienced 
executive  recruiting  tlrmin 
newspaper,  broadcasting  and  cabie 

More  than  16  years  as  specialists  in  the  communications  industry. 

For  a  confidential  discussion,  call  312-991-6900. 


28 


EDITOR  &  PUBLISHER  for  June  15,  1985 


executive  sports  editor  of  the  Sidney 
(Ohio)  Daily  News  and  held  a  variety 
of  editorial  posts  at  the  Bellefontaine 
(Ohio)  Examiner. 

Harris,  also  a  native  of  Ohio, 
assumed  the  editor's  post  at  the  Val¬ 
ley  Courier  in  a  move  from  the  Ken¬ 
ton  Times,  where  he  served  as  county 
editor  and  special  sections  editor.  He 
was  editor  of  the  Northwest  Times,  a 
weekly  sister  publication  of  the  Ken¬ 
ton  Times,  and  before  that  was  a  re¬ 
porter  and  columnist  for  the  Bellefon¬ 
taine  Examiner. 


isher  James  R.  Hofmann 

Greg  Fisher  is  the  Memphis  Com¬ 
mercial  Appeal's  new  assistant  man¬ 
aging  editor/design.  With  responsibil¬ 
ity  for  implementing  redesign  of  the 
newspaper,  the  former  Birmingham 
Post-Herald  photo/graphics  editor 
will  supervise  overall  graphics  cover¬ 
age  in  Memphis.  Fisher  joined  the 
newspaper  last  month. 

Earlier  Fisher  had  been  a  photog¬ 
rapher  for  seven  years  at  the  Marion 
(Ind.)  Chronicle-Tribune. 


James  C.  Kennedy  Gre) 

James  C.  Kennedy,  publisher  of 
the  Grand  Junction  (Colo.)  Daily  Sen¬ 
tinel  will  return  to  Atlanta  next  month 
to  assume  new  duties  as  a  vice  presi¬ 
dent  of  Cox  Enterprises,  Inc.,  owner 
of  the  Daily  Sentinel  and  20  other  dai¬ 
ly  newspapers. 

Kennedy  was  executive  vice  presi¬ 
dent  and  general  manager  of  the 
Atlanta  Journal  and  Constitution 
when  he  moved  to  Grand  Junction  in 
1979  to  become  president  and  then 
publisher  of  the  Daily  Sentinel. 

In  his  new  post,  Kennedy  is  re¬ 
sponsible  for  a  newly  created  division 
made  up  of  the  Austin  American- 
Statesman,  V/aco  Tribune-Herald 
and  the  Longview  Daily  News  and 
Morning  Journal,  all  in  Texas;  the 
Yuma  (Ariz.)  Daily  Sun,  and  the 
Grand  Junction  paper. 

The  new  publisher  in  Grand  Junc¬ 
tion  is  George  S.  Orbanek,  who  was 
named  assistant  publisher  last  August 
after  holding  several  newsroom  jobs, 
including  editorial  page  editor. 

ii<  )i<  )« 

Robert  A.  Fusie,  general  manager 
of  the  Quad  City  Times,  Davenport, 
Iowa,  has  been  named  publisher  of  the 
Racine  (Wis.)  Journal-Times. 

Fusie  succeeds  Richard  D.  Gott¬ 
lieb,  who  was  named  vice  president- 
newspapers  at  Lee  Enterprise  corpo¬ 
rate  headquarters. 

Fusie  joined  Lee  as  sales  manager 
of  the  Kansas  City  (Kan.)  Kansan  in 
1977  following  11  years  of  varied 
newspaper  experience.  He  was 
appointed  general  manager  of  the 
Quad  City  Times  two  years  later. 


Laura  A.  Lee  has  been  named 
promotion  director  of  The  Register, 
Shrewsbury,  N. J.  She  previously  was 
marketing  and  promotion  coordinator 
and  will  be  responsible  for  promotion 
as  well  as  community  affairs  develop¬ 
ment. 

Also,  Frank  K.  Kingdon  has  re¬ 
joined  the  retail  advertising  staff  of 
The  Register.  He  previously  was  an 
account  executive  from  1%9  to  1981 
and  for  the  past  four  years  has  been 
with  the  Asbury  Park  (N.J.)  Press. 


Michael  W.R.  Davis  has  been 
appointed  director  of  corporate  media 
relations  by  The  Evening  News  Asso¬ 
ciation,  publisher  of  the  Detroit 
News.  Davis,  53,  recently  elected  ear¬ 
ly  retirement  from  the  Ford  Motor 
Company,  where  he  spent  25  years  in 
public  relations  and  media  relations. 

Before  joining  Ford,  Davis  was 
assistant  Detroit  bureau  manager  of 
Business  Week  magazine  and  a  gener¬ 
al  assignment  reporter  for  the  Miami 
News. 


James  R.  Hofmann,  who  joined 
the  Longmont  (Colo.)  Daily  Times- 
Call  as  managing  editor  in  March  of 
1984,  has  been  appointed  to  the  dual 
posts  of  executive  editor  and  general 
manager. 

Succeeding  Hofmann  as  managing 
editor  is  Fred  W.  Harris,  formerly 
editor  of  the  Alamosa  (Colo.)  Valley 
Courier. 

Hofmann  was  editor  of  the  Kenton 
(Ohio)  Times  prior  to  joining  the 
Times-Call.  He  is  a  former  news  and 


''Be  Prepared" 

The  Boy  Scouts  Are  Coming 

TTio  -kJTjERimboirGGl 

The  Boy  Scouts  of  America's  75th  anniversary  ceiebration  wiil  be 
highiighted  by  the  1985  Nationai  Scout  Jamboree.  More  than  30,000 
Scouts  and  ieaders  from  50  states  and  overseas  wiii  participate.  They 
wiil  gather  at  Tort  A.  P.  Hiii  near  Fredericksburg,  Va.,  July  24-30. 
You'ii  want  news,  photos,  and  features  of  people  from  your  circuia- 
tion  area  "fed"  to  you  from  the  scene. 

Hometown  news  service  is  a  working  news  operation  staffed  by 
sharp,  eager  Scouts  who  have  aiready  earned  Journaiism  merit 
badges.  Experienced  professional  news  people  will  be  there  to  advise 
them. 

Por  information  on  your  Jamboree  hometown  news  correspondent, 
contact  your  local  council  service  center  listed  in  the  white  pages 
under  "Boy  Scouts  of  America"  or  call  or  write  Prank  Hebb,  Com- 
muhications  Division,  Boy  Scouts  of  America,  1325  Walnut  Hill  Lane, 
Irving,  TX  75038-3096.  Phone:  214-659-2212.  ,...^s=========^ 
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NEWSPEOPLE  IN  THE  NEWS 


Donald  W.  Reynolds,  founder/ 
president/chief  executive  of  Donrey 
Media  Group,  will  be  one  of  the  1985 
recipients  of  the  Golden  Plate  Award 
of  the  American  Academy  of 
Achievement  during  the  24th  annual 
Salute  to  Excellence  weekend  in  Den¬ 
ver,  June  27-29. 

Approximately  350  high  school 
honor  students  from  the  50  states  will 
be  guests  for  the  Salute  weekend. 
Television  star  Edward  Asner,  him¬ 
self  a  recipient  of  the  Golden  Plate 
Award,  again  will  serve  as  narrator 
for  the  ceremonies. 

♦  *  ♦ 

Patricia  Jones  was  appointed  re¬ 
tail  advertising  manager  for  the  San 
Francisco  Newspaper  Agency.  The 
past  seven  years  she  has  been  with 
Knight-Ridder  Newspapers,  most  re¬ 
cently  as  advertising  director  for  the 
Akron  (Ohio)  Beacon  Journal  and  be¬ 
fore  that  as  research  manager  and 
marketing  manager  for  the  Lexington 
(Ky.)  Herald-Leader. 

*  *  * 

Gael  McCarthy,  senior  editor  of 
Parade  Magazine,  is  the  new  presi¬ 
dent  of  the  Newswomen’s  Club  of 
New  York. 

New  vice  presidents  are:  Joan 


MWS 


ftOWN  yP  TO  n 

tHMISEINNSlMniOCESSINfiPlM^^ 


That  s  why  tti(?  scrap  industry  is 
against  air  t)ags  at  ttiis  tinu'. 
there's  no  way  a  proct'ssor  can  tr'II 
whether  a  flattened  auto  hulk 
contains  a  live  an  hiKj  canistt'i  or  not 
It  you  re  thinking  about  air  tiaqs 
to  get  the  full  story  you  nrM'd  to  t.ilk 
to  ttio  scrap  industry  tor  tht' 
processors  persprrctive  Call  Dr 
Hersctiel  Culler.  ISIS  E  xt'cutive 
Director,  at  (?02)  tbli  -tObO 


0‘SULLIVAN,  King  Features;  Sylvia 
Reice,  United  Feature  Syndicate; 
Paula  Reichler,  New  York  Times 
Syndication  Sales  Corp.,  and  Rona 
Cherry,  Glamour  Magazine. 

♦  ♦  ♦ 

Kathryn  Buskin  has  been  named 
executive  editor  of  U.S.  News  & 
World  Report.  She  has  been  vice  pres- 
lident/corporate  affairs  since  joining 
the  magazine  last  December  and 
takes  over  the  new  position  in  charge 
of  news  department  administration 
July  1,  replacing  Ben  F.  Phlegar, 
who  is  retiring. 

Buskin  was  press  secretary  and 
chief  spokesperson  for  Senator  Gary 
Hart’s  1984  presidential  campaign 
and  had  worked  in  Hart’s  political 
office  nearly  nine  years.  Formerly, 
she  was  an  associate  editor  of  Kiplin- 
ger’s  Changing  Times  Education  Ser¬ 
vice. 


Gerald  A.  Patterson,  assistant 
managing  editor  of  the  Pittsburgh 
Post-Gazette,  has  been  elected  presi¬ 
dent  of  the  Pennsylvania  Society  of 
Newspaper  Editors. 

Other  new  officers  are:  Tom 
Livingston,  Philadelphia  Daily 
News,  first  vice  president;  Joan 
Toenniessen,  Acme  Newspapers, 
second  vice  president,  and  John  V.R. 
Bull,  Philadelphia  Inquirer, 
secretary-treasurer. 

)|C  )|(  )(t 

Promoted  from  temporary  to  full¬ 
time  positions  at  the  Seattle  Times  are 
John  Peoples  and  Robin  Updike. 

Peoples,  who  has  been  writing  for 
the  suburban  zone  sports  pages,  con¬ 
tinues  in  sports  as  a  reporter  and  copy 
editor.  Updike,  the  past  nine  months  a 
reporter  for  real  estate  and  the  Eco¬ 
nomy  section,  continues  in  that 
capacity. 


iBITUARIE! 


John  Algert,  55,  who  served  as  an 
advertising  sales  representative  for 
Parade  Magazine  for  nearly  20  years 
and  Meredith  Publishing  for  10  years, 
died  May  15  at  Nyack  (N.Y.)  Hospital 
after  a  long  illness. 

♦  ♦  ♦ 

William  Fox,  66,  a  journalist  and 
former  World  War  II  military  histo¬ 
rian  and  most  recently  a  news  editor 
for  the  Los  Angeles  Times- 
Washington  Post  News  Service,  was 
found  dead  in  his  South  Pasadena, 
Calif.,  home  April  18. 

Before  moving  to  the  Los  Angeles 
Times  in  1%5,  where  he  also  was  an 
assistant  news  editor  and  assistant  to 
the  foreign  editor.  Fox  had  been  with 
United  Press  International. 

♦  *  ♦ 

Charles  Leveroni,  83,  retired  city 
editor  of  the  Boston  Herald,  died 


NEWSPAPER  SALES  NEGOTIATIONS 

Robert  N.  Bolitho 
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April  8.  He  was  in  Boston  journalism 
for  nearly  50  years,  starting  as  a  repor¬ 
ter  for  the  Boston  Telegram  in  the 
mid-20s. 


George  H.  Northridge,  70,  for¬ 
mer  managing  editor  of  the  Geneva 
(N.Y.)  Times,  now  the  Finger  Lakes 
Times,  died  April  6  in  Tallahasee.  He 
also  had  been  vice  president  and 
secretary  of  the  Geneva  Printing  Co., 
publisher  of  the  Times. 

Before  Geneva,  he  was  publicity 
bureau  manager  of  the  Greater  Phil¬ 
adelphia  Chamber  of  Commerce  and 
served  ten  years  as  managing  editor 
and  city  editor  of  the  Chester  (Pa.) 
Times. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 
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thank  you  ^  inpa 
we  are  proud 

we  are  grateful 


K  ^  for  50  years 

I  of  continuing  support 

!'  to  the 


International  Newspaper 
Promotion  Association 
and  the  annual 
E&P/INPA 

Promotion  Awards  Competition 

Presented  at  the  54th  INPA  International  ConferecK^ 


Boston,  Mass. 
May  22, 1985 
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Unitex  tentatively  sold  to  Chorus  Data  Systems 


It  looks  like  Unitex  Inc.  might  be 
saved  from  what  appeared  to  be  cer¬ 
tain  doom. 

Unitex,  the  computerized  typeset¬ 
ting  company  that  was  siezed  by  a 
creditor  and  nearly  shut  down,  has 
been  tentatively  sold. 

Chorus  Data  Systems  Inc.,  a  Merri¬ 
mack,  N.H.,  manufacturer  of  person¬ 
al  computer-based  systems  for  text 
and  graphics,  has  agreed  in  principle 
to  buy  Unitex  from  the  Indian  Head 
Bank,  which  several  months  ago 
seized  the  financially  troubled  firm 
for  default  and  all  but  ceased  opera¬ 
tions. 

Gene  Bentz,  chairman  of  the  U.S. 
Unitex  newspaper  users  group,  ex¬ 
pressed  optimism  thdt  the  new  com¬ 
pany,  Chorus  Unitex  Inc.,  would  sup¬ 
port  the  approximately  100  American 
newspapers  —  several  hundred 
worldwide  —  using  equipment  by  U  n- 
itex  and  a  long  line  of  companies 
whose  systems  it  has  serviced. 

“We  are  excited  that  someone  has 
finally,  hopefully,  got  us  in  the  fold," 
Bentz,  the  production  manager  of  the 
Farmington  (N.M.)  Daily  Times, 
said. 


Bentz  added  that  Unitex  users  had 
been  through  similar  situations  sever¬ 
al  times  in  recent  years  as  predeces¬ 
sors  of  Unitex  changed  hands  as  a 
result  of  financial  difficulty. 

Unitex  users  have  been  worried 
about  who  would  support  their  com¬ 
puterized  front-end  systems  with  ser¬ 
vice  and  software  enhancements  if 
the  company  were  not  taken  over  and 
stabilized. 

Without  improvements  to  their  sys¬ 
tems,  they  might  have  to  buy  expen¬ 
sive  new  systems. 

Bentz  said  Chorus  would  have  to 
satisfy  the  needs  of  the  dedicated 
group  of  Unitex  users  if  they  were  to 
stay  with  the  equipment.  He  said  they 
maintained  a  “show  me”  attitude. 

The  deal  was  announced  June  5  to 
Unitex  users  at  their  annual  meeting 
prior  to  the  start  of  this  year’s  ANPA 
Operations  Management  Conference 
and  Exposition  in  New  Orleans. 

No  price  was  divulged.  But  Bentz 
said  rumor  had  it  that  some  $3  million 
was  involved,  about  the  amount  owed 
to  the  bank  on  loans  made  about  a 
year  ago  to  purchase  Unitex. 

Chorus  Data  Systems  Inc.  is  a  pri¬ 


vate  company  of  55  employees 
headed  by  Thomas  Hogan,  chairman 
and  chief  executive  officer.  Its  sys¬ 
tems  for  capturing  and  storing  text 
and  graphics  are  based  on  personal 
computers  by  International  Business 
Machines  Inc. 

Unitex  was  formed  and  primarily 
owned  and  operated  by  Bob  Smith. 

— George  Garneau 

Two  TIPS  surface 
at  the  operations 
management  show 

Have  they  got  some  “tips”  for  you. 

Two  products  called  TIPS  have  the 
same  name  but  are  actually  quite 
different.  They  were  both  shown  at 
the  ANPA  operations  management 
conference  in  New  Orleans  (but  in 
different  halls)  this  week. 

One  TIPS,  Toronto  Star  Interactive 
Ad  Placement  System,  a  software 
system  for  layout  of  classified  ads, 
comes  from  the  Toronto  Star,  which 
is  trying  to  sell  it  under  an  original 
equipment  manufacturing  agreement. 

(Continued  on  page  33) 


Chemco  has 
direct  paste-up  to 

26  X  36 "  plate  with 


Clicmco  has  led  the  way  with  inno¬ 
vative  .systems  that  produce  litho- 
jJiraptiic  plates  directly  from  paste-ups. 
I'odav.  various  fihnless 
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Oops!  W&H  newspaper  creates  a  stir  —  again 


The  way  Andrew  Schipke  tells  it, 
all  Windmoeller  and  Hoelscher  Corp. 
wanted  was  an  innocent  sample  chart 
to  show  how  flexographic  printing  re¬ 
produces  on  newsprint. 

What  his  company  got  instead  was 
a  restraining  order  from  a  federal 
judge  and  the  threat  of  a  $38-million 
lawsuit. 

This  was  the  second  year  in  a  row 
that  W&H  landed  in  hot  water  at  the 
ANPA  Operations  Management  Con¬ 
ference. 

In  1984,  W&H  attempted  to  emu¬ 
late  with  flexography  the  high-quality 
offset  reproduction  found  in  Gan- 
nett’s  USA  Today. 

The  hangup  was  that  the  finished 
product  looked  a  little  too  much  like 
the  real  USA  Today  (similar  logo, 
etc.)  to  suit  Gannett. 

This  year,  W&H  stepped  on  the 
toes  of  Visa  Internationa,  the  credit 
card  company. 

According  to  Schipke,  marketing 
manager  for  W&H,  the  press  manu¬ 
facturer  was  trying  to  show  how  its 
flexo  press  could  print  text  smaller 
than  one  point. 

It  received  from  a  commercial 


printer,  whom  Schipke  declined  to 
name,  a  list  of  tiny  numbers,  which,  as 
he  found  out  later,  were  cancelled 
Visa  credit  card  numbers. 

The  numbers  were  printed  in  40,(MX) 
copies  of  a  16-page  demonstration 
newspaper  to  be  given  away  at  the 
show. 

When  Visa  found  out,  from  the 
commercial  printer  who  supplied  the 
numbers,  there  was  trouble,  Schipke 
said. 

Schipke  said  he  found  out  about  the 
snafu  when  he  got  a  phone  call  in  his 
hotel  in  New  Orleans  at  1 1  p.m.,  two 
days  before  the  show. 

“Visa  took  it  very  seriously  be¬ 
cause  of  the  amount  of  credit  card 
losses  they  had  last  year,”  he  said. 
“Falling  into  the  wrong  hands,  the 
numbers  could  give  the  criminal  ele¬ 
ment  an  advantage,”  Schipke  quoted 
Visa  as  stating. 

Schipke  said  a  federal  District 
Court  judge  in  Philadelphia  issued  a 
restraining  order  to  prevent  distribu¬ 
tion  of  the  paper  with  the  credit  card 
numbers.  And  Visa  threatened  to  sue 
for  $38  million  —  $10,000  per  number 
—  if  it  was  released. 


In  an  agreement  with  Visa,  Shipke 
said,  W&H  blocked  out  the  approx¬ 
imately  6-x5-inch  box  of  digits  with  an 
inked  rubber  stamp — one  at  a  time  — 
to  make  them  illegible,  or  tore  out  the 
page. 

“There  was  no  intention  to  hurt,” 
Schipke  said.  “We  didn't  realize  it 
was  potentially  harmful.” 

Since  it  was  the  second  year  in  a 
row  that  the  W&H  flexo  newspaper 
caused  a  stir,  Schipke  caught  some 
ribbing  to  the  effect  that  it  was  a  pub^ 
lie  relations  gimmick  to  get  attention. 

“It  was  not  marketing,”  Schipke 
insisted. _ 

Two  TIPS 

(Continued  from  page  32) 

That  TIPS  is  not  to  be  confused 
with  the  TIPS,  Text  and  Image  Pro¬ 
cessing  System,  a  pagination  system 
with  powerful  imaging  capability 
from  Teragon  Systems. 

An  unintentional  coincidence  is 
how  people  from  the  Toronto  Star  de¬ 
scribed  the  redundancy,  explaining 
that  they  came  up  with  the  name  jusi  a 
few  weeks  ^fore  the  show. 


the  bi^  ideas  in 
plate  ^hnology. 

a  single  exposure. 


systems  of  this  type  using  direct  plate 
imaging  are  saving  time  and  money 
in  more  than  200  installations  around 
the  world. 

Now  we've  taken  another  giant 
step  foivvard.  Our  Power  Plater  7 
.system  produces  plates  up  to 
:  26  .\  26  in  size. 

J ^  A  Truly  Direct  System 

I'nlike  other  "automatic" 
.sy.stems,  the  Power  Plater  7 
doesn't  require  any  image 
transfer  to  film  or  blankets. 

\  \  You  can  go  fr(xm  paste-up 
^  to  plate  in  less  than  2 

minutes,  without  any 
-It.-.-  of  the  time,  labor  or 


supplies  a.s.sociatcd  with  film  or 
other  intermeduite  proce.s.ses. 

Superb  Images 

^'ou  get  excellent  reproduction  ot 
100  line  screen  halftones.  \\  hat's 
more,  the  lOO'fd  accurate  pin  regis¬ 
tration  .system  reduces  press  paper 
waste  and  makes  high  quality  color 
work  simple  and  ea.sy.  The  plates 
offer  press  runs  in  exce.ss  ot  100,000 
impressions. 

More  pptions 

If  you  need  more 
automation  now  or  in 
the  future,  there  are 
options  available  that 


can  upgrade  your  Power  Plater  7  to 
meet  your  specific  production  needs. 
If  you  don't  require  the  large*  foniiat 
capability  of  the  Power  Plater  7.  our 
.Nevv.s- Plater  .sy.stem  is  an  excellent 
alternative. 

The  point  is,  if  you're  thinking  of 
platemaking  automation,  you  should 
be  talking  to  Chemco. 


''Technology  To 
Improve  Your  Image'" 

Charles  Street*Cden  Cove..\V  lir)'42*.216'676-'i(IO() 


Blackie  Sherrod  I  included  Dan  Jenkins  and  Bud  I  course  in  the  sports  department. 

Shrake,  both  of  whom  went  to  Sports  “You  might  hear  him  ask,  ‘How  do 
(Continued  from  page  20)  Illustrated  and  later  fame  with  books  you  spell  Himalaya?’  ’’ 

Sherrod  is  one  of  three  Morning  and  movies;  novelist- writer  Gary  Todd  remembers  his  first  job  inter- 

News  sports  columnists  featured  Cartwright,  Julian  Reed  and  Jerre  view  at  the  Press  after  serving  with 

three  times  a  week.  Sherrod’s  Sunday  Todd,  now  a  successful  Texas  adver-  Stars  &  Stripes.  Sherrod  knew  he  was 
column  is  what  he  calls  “Notes.”  tising-public  relations  executive  spe-  coming  for  the  interview.  Todd  came 

These  are  often  humorous  observa-  cializing  in  sports.  up  the  steps  to  spot  Sherrod’s  desk 

tions  or  one-liners  that  make  readers  “Blackie  was  by  far  the  most  influ-  about  90  feet  away.  The  job  candidate 

laugh,  think  or  reflect.  ential  role  model.  He  taught  us  how  to  made  a  mad  dash  for  the  desk  and  did 

“I’ve  been  doing  that  type  of  col-  write.  He  was  a  great  one  for  angles,  a  perfectly  executed  baseball  hook 

umn  for  about  30-odd  years.  Ever  Heis  very  literate  and  must  read  four-  slide. 

since  I  used  to  know  Joe  Williams  (of  five  books  a  week,”  Todd  said.  Sherrod  lifted  his  head  up  from  his 

theoldNewYorkWorldTelegramand  Todd  said  Sherrod  ran  a  language  typewriter  and  said:  “You’re  hired.” 
Sun).  He  occasionally  used  a  note  _  u 

column  .  .  .  short  disjointed  items.”  OWnCrSllip  CndflGGS 

“I  unabashedly  stole  that  from 

him,”  Sherrod  said.  The  Augusta  (Ark.)  Advocate  and  seeing  the  operation  of  the  newspa- 

Because  of  Sherrod’s  success,  McCrory  (Ark.)  Leader  have  been  pers  and  related  businesses  in  Augus- 

many  young  writers  turn  to  him  for  purchased  by  General  Media,  Inc.,  ta  and  McCrory. 

advice.  He  doesn’t  suggest  they  all  which  owns  the  Jacksonville  (Ark.) 

enter  the  newspaper  business.  Daily  News  and  a  one-third  interest  in  ♦  ♦  ♦ 

“There  are  fewer  opportunities.  the  Sherwood  (Ark.)  Voice.  Donrey  Media  Group  has  pur- 

The  newspaper  business  has  lost  some  Announcement  of  the  sale  came  chased  the  Minot  (N.D.)  Daily  News, 
talent  to  tv  and  radio.  There  are  fewer  from  Mr.  and  Mrs.  R.E.  Dickson  of  an  evening  newspaper  with  a  circula- 
newspapers,  fewer  opportunities.  McCrory,  who  said  Dickson  Printing  tion  of 33, 000.  Minot  is  in  the  northern 

These  tv  stations  are  increasing  their  Co.,  Inc.,  would  relinquish  control  on  part  of  the  state  and  is  home  to  Minot 

staffs.  There  are  more  cable  networks  June  1.  Details  of  the  sale  were  not  Air  Force  Base, 

and  more  news  shows.  disclosed  except  that  the  purchase  The  Daily  News  was  managed  or 

“The  newspaper  business  is  a  great  also  included  a  job  printing  and  office  owned  by  the  Dobson  and  Davies 

business.  It  is  just  now  coming  to  be  a  supply  business.  families  for  about  65  years, 

business  where  you  can  make  a  fair  In  a  related  move,  Jacksonville  Dai-  Donrey  Media  Group  now  owns  53 

living.  For  years  we  considered  it  an  ly  News  publisher  F.D.  Oliver  was  daily  newspapers,  55  non-dailies,  11 
underpaid  business,”  he  said.  promoted  to  executive  vice  president  outdoor  ad  companies,  seven  radio 

When  Sherrod  was  sports  editor  of  of  General  Media,  Inc.,  with  ex-  stations,  one  tv  station  and  five  cable 

the  Fort  Worth  Press,  his  young  staff  panded  responsibilities  for  over-  tv  companies,  operating  in  20  states. 
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FolA  revisions 

(Continued  from  page  14) 

media  alert  stated.  “The  bill  proposes 
over  40  changes  to  the  (Fol)  Act,  in¬ 
cluding  increasing  the  costs  and  de¬ 
lays  for  requestors;  permitting 
businesses  to  stop  disclosures  of  gov¬ 
ernment  information  about  their  com¬ 
mercial  activities;  adding  new  protec¬ 
tions  for  organized  crime  and  infor¬ 
mant  records  and  increasing  protec¬ 
tion  for  all  law  enforcement  records; 
and  creating  a  new  government 
copyright  on  commercially  valuable 
technical  information,”  the  commit¬ 
tee  said. 

The  Reporters  Committee  charged 
that  the  proposed  bill  would  “exacer¬ 
bate”  problems  faced  by  journalists 
trying  to  gain  access  to  government 
information. 

Those  problems  include,  the  com¬ 
mittee  said,  agency  demands  for  ad¬ 
vance  payment  of  estimated  fees,  in¬ 
creased  costs  for  searches,  denials  of 
waiver  fees  “even  when  the  reporter 
can  show  the  information  will  l^nefit 
the  general  public,”  and  much  greater 
delays  in  receiving  requested  in¬ 
formation. 

The  Reporters  Committee  detailed 
(Continued  on  page  38) 


OUR  ABIUTY  TO  HANOLE 
A  DATA  BASE  OF  2,000^  HOMES 
IS  OPENING  SOME  EYE& 

It’s  a  surprise  to  some  people  in  the  newspaper  industry  that 
we  offer  a  CIS  system  that  handles  over  2,000,000  subscriber 
homes. 

We  started  Creative  Data  Systems  seven  years 
ago  with  a  carefully  planned  development  strategy. 

Each  step  was  researched  thoroughly,  tested  repeatedly, 
and  proven.  By  starting  small  and  working  our  way 
to  a  position  as  an  industry  leader,  we've  learned  our 
lessons  well. 

The  IBM  System/38  has  grown  too,  with  capac- 
ities  now  equalling  many  main  frame  computers. 

That's  why  we  can  give  you  an  integrated  TMC 

data  base  system  that  works.  One  that  handles  ^  ^ 

5,000  starts  and  stops  per  day,  and  billings  for  \  ^ 

over  100,000  pre-pays.  Our  display  advertising  '  I 

software  handles  over  30,000  advertisers.  ^ 

Our  powerful  systems  are  designed  to  meet  the  ) 

needs  of  larger  newspapers.  If  you  want  to  talk  with  v 

someone  who  understands  the  problems  of  larger 
papers  and  knows  what  you're  looking  for,  give  us  a  call. 

C^iACiVE  OiZA  3V3CEin^ 

9300W.110thStrMt  ^ 

Suit*  ISO 
Ovarland  Park, 

Kaiwa*  00210 
013/401-4618  ^ 


An  mi  Value-Added  Remark 
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“The  McCain  660 
turned  out  to  be 
a  dependable 
investment... 
not  an 
expense.” 


"The  McCain  660  inserting  machine  has  done 
everything  we  expected  and  more.  It  has  turned 
out  to  be  an  investment. ..not  an  expense.  It’s 
dependable,  in  averaging  more  than  12,500 
papers  per  hour,  with  either  single  or  multi 
inserts.  I  would  recommend  the  serious 
consideration  of  the  McCain  660  for  anyone 
planning  to  purchase  a  stuffing  system.” 

McCain  users  across  the  country  are  quick  to 
praise  the  660’s  performance  and  dependabiity. 
It  incorporates  any  number  of  in-line  insert 
stations,  so  that  all  stuffs  are  gathered  in  a  single 
pile.  The  gathered  stuffs  are  then  inserted  into 
the  body  of  the  paper  in  one  smooth,  continuous 
operation.  Difference  in  size  and  thickness  of 
stuffs  is,  therefore,  not  a  problem.  There’s  a  660 
system  available  to  fit  every  stuffing  need.  Write 
or  call  for  details.  McCain  Manufacturing  Corp., 
6200  W.  60th  Street,  Chicago,  IL  60638, 

1  312  586-6200. 
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NEWSPAPER  STUFFER 


Keeping  crime  victims’  names  secret 

Illinois  city  goes  to  court  to  prevent  a  dally  newspaper 
from  using  the  state  Fol  act  to  request  crime  information 


By  Mark  Fitzgerald 

A  small  Illinois  city  has  gone  to 
court  to  prevent  a  daily  newspaper 
from  using  the  state  Freedom  of  In¬ 
formation  Act  to  request  the  names  of 
crime  victims. 

In  its  lawsuit  against  the  22,000- 
circulation  Galesburg  Register-Mail, 
the  city  of  Monmouth  contends  that 
responding  to  the  newspaper’s  daily 
request  for  the  names  drains  the  tiny 
municipality’s  time  and  resources. 

For  its  part,  the  Register-Mail  says 
the  city’s  proposed  injunction 
amounts  to  prior  restraint. 


"On  the  other  hartd,” 
Cooper  added,  “the  poirtt 
our  (former)  editor  made 
Is,  how  Important  Is  a 
victim's  name  to  a 
vandalism  story?” 


“What  they’re  asking  for  is  an  in¬ 
junction  prohibiting  us  from  asking 
questions,  in  effect,’’  Register-Mail 
editor  Robert  F.  Harrison  said.  “I 
can’t  believe  the  courts  will  uphold 


what  amounts  to  prior  restraint.” 

The  Monmouth  case  is  just  one  ex¬ 
ample  in  which  Illinois’  FoIA  has 
been  used  to  block  information  that 
was  previously  routinely  available. 
The  act,  passed  only  last  July,  has 
frequently  been  criticized  by  journaU 
ists  in  the  state  for  its  limitations  and 
often  vague  language. 

In  Monmouth,  population  10,437, 
the  act’s  effect  has  been  complicated 
not  only  by  those  limitations,  but  also 
by  small-town  politics  and  the  rivalry 
between  two  competing  daily  news¬ 
papers  T—  which,  in  past  months  at 
least,  have  taken  opposite  positions 
on  the  city’s  lawsuit. 

Soon  after  the  FolA  was  passed, 
the  Monmouth  city  council  directed 
the  police  department  to  withhold  dis¬ 
closure  of  the  names  of  crime  victims 
or  persons  giving  information  to  law 
enforcement  officials. 

The  information,  grist  for  the  Regis¬ 
ter-Mail’s  police  blotter  column,  had 
been  routinely  available  for  at  least 
the  past  two  decades,  editor  Harrison 
says. 

“What  they  will  give  now  is,  for 
example  if  a  car  is  stolen,  they’ll  say, 
‘A  car  was  stolen  in  the  300  block  of 
Elm  Street,’  but  they  won’t  say  whose 
car  it  was.  Presumably,  if  someone 
was  murdered,  the  police  would  not 


SMS  HAS  SOMETHING  NEW  IN 


Mycro-lek,  your  newspaper  front-end  system  specialist,  is  exclusive  distributor  for 
Stauffer  Medio  System's  Newspaper  Business  Information  Systems. 

Specifically  designed  for  the  newspaper  industry,  SMS  systems  are  working  for  newspa¬ 
pers,  like  yours,  right  now. 


•  General  Ledger 

•  Advertising 

•  Payroll 

•  Circulation 

•  Accounts  Payable 

•  Classified 

•  Custom  Report  Writer 

STAUFFER 

KIVIEDIA  SYSTE/^i^ 


P.O.BOX  47068  WICHITA,  KANSAS  67201  (316)  945-5087  TOLL-FREE  (800)  835-2055 


reveal  the  name  of  the  murder  victim, 
either,”  Harrison  said. 

Register-Mail  reporter  Carol  Clark 
began  filing  numerous  requests  for 
the  information  after  the  new  policy 
was  enacted. 

It  was  then  the  city  went  to  court. 
Though  its  original  complaint  and  an 
amended  complaint  were  dismissed, 
the  city  in  early  May  filed  another 
amended  complaint. 


“It’s  simple,”  he  said.  “If 
someone’s  car  gets 
stolen,  we’d  like  to  know 
whose  car  got  stolen.” 


Monmouth  city  attorney  Ron 
Tenold  argues  that  the  city  cannot 
supply  victims’  names  because  the 
FoIA  specifically  prohibits  their  dis¬ 
closure.  The  act  says  that  the  names 
or  identifying  information  about  per¬ 
sons  giving  information  to  law  en¬ 
forcement  agencies  “shall  not”  be  re¬ 
vealed,  Tenold  said. 

Tenold  told  E&P  the  only  reason 
the  city  is  going  to  court  is  to  get  a 
ruling  on  whether  its  interpretation  of 
the  law  is  correct. 

“We  needed  to  bring  the  issue  to  a 
head,”  he  said. 

“I  know  it  probably  goes  against 
the  grain  of  the  news  media  and  others 
to  have  an  injunction  like  this,  (but)  I 
don’t  think  it  is  prior  restraint,  if,  in 
fact,  it  is  information  that  is  exempt 
from  the  act,”  Tenold  added.  “The 
injunction  is  not  to  stop  them  from 
filing  any  other  request  except  those 
for  exempt  information.” 

The  requests  are  burdensome  on 
the  small  city,  Tenold  said. 

“It  takes  10, 15,  20  minutes  for  the 
city  clerk  to  review  the  complaint,  ask 
the  police  if  it  is  exempt  information, 
file  a  response,  then  it  is  appealed  to 
the  mayor  and  so  forth.  If  we  get  ten  a 
day,  it’s  a  substantial  amount  of  time 
for  a  small  community,”  he  said. 

“The  city  says  it  is  simply  testing 
the  provisions  of  law,”  Register-Mail 
editor  Harrison  said.  “I  don’t  really 
buy  that  argument.  I  can’t  help  but 
feel  there’s  something  more  to  it.” 

One  person  familiar  with  the  situa¬ 
tion  told  E&P  that  much  of  the  prob- 
(Continued  on  page  38) 
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Someday...  Newspapers  without  FLEXO  color 
may  not  be  newspapers  at  all. 


IfttriM. 

Flexographic  color  can  make  a  signifi¬ 
cant  difference  in  operational  costs, 
safety  for  pressmen  and  the  impact 
your  newspaper  has  on  its  readers  and 
advertisers.  And  the  conversion  to 
FLEXO  color  has  never  been  easier 
than  with  the  Flex-O-Line  Flexographic 
Newspaper  Conversion  System. 

Just  look  at  the  facts. 

Flex-O-Line  newspaper  conversions 
cost  only  a  fraction  of  a  new  offset 
press  or  offset  conversion  and  have 
fewer  moving  parts  than  a  letterpress 
for  less  maintenance  and  downtime. 
Paper  and  operational  expenses  are 
significantly  reduced  because  of  the 
eniciency  of  the  flexographic  process; 
make-ready  problems  are  eliminated 
and  quality  saleable  papers 
are  possible  by  the 


page  to  page  setoff.  Uniform  ink  lay- 
down  is  achieved  and  maintained 
accurately  with  no  ink  adjustments 
required  by  pressmen.  And.  unlike  oil 
base  ink  systems,  flexographic  water 
base  ink  does  not  produce  hazardous 
ink  misting  or  require  any  air  purifica¬ 
tion  systems.  Press  and  plate  cleaning 
is  accomplished  quickly  and  safely 
without  chemical  wash-ups  or  wastes 
to  dispose  of.  Pressmen  breathe  easier, 
work  safer  and  produce  better  news¬ 
papers. 

Here’s  how  to  get  the  whole  story. 

To  find  out  more  about  Flex-O-Line 
Flexographic  Newspaper  Conversion 
Systems  and  the  future  impact  of 
FLEXO  color,  call  or  write  for  our  FREE 
brochure: 


FI£X*0*UNE 


IheCUSIOMLine 


532SNJ.Sk^M 
Portland.  OR  9721( 

(503)28^4400 


second  revolution  with  minimal  paper 
waste.  Additionally,  lighter  basis  weight 
newsprint  use  is  possible  and  energy 
consumption  is  reduced  by  as  much  as 
30%.  Installation  usually  r^uires  less 
than  one  week  per  unit,  as  each 
Flex-O-Line  conversion  is  custom  fit  to 
existing  press  frames. 

And  there’s  more  to  ink  than  you  think. 
Utilizing  water  base  ink,  Flex-O-Line 
flexographic  conversions  produce  truer 
and  cleaner  color  than  ever  before 
possible  with  no  smudging, 
strike-through  or  ^ 


noudiy  ManutaduMd  In  ttw  USA 


U.S.  Supreme  Court  refuses  to  overturn  ruling 

Carrier  managers  not  entitled  to  union  protection 


The  U.S.  Supreme  Court  refused  to 
overturn  a  ruling  that  managers  of 
newspaper  carriers  may  be  classified 
as  supervisors  who  are  not  entitled  to 
union  representation  —  even  if  they 
had  been  covered  by  a  collective  bar¬ 
gaining  agreement  in  the  past. 

In  a  case  brought  against  the  Oak¬ 
land  Press  of  Pontiac,  Mich.,  the 
court  rejected  without  comment 
Teamster  arguments  that  the  news¬ 
paper  illegally  excluded  its  circulation 
managers  from  union  protection. 

At  issue  was  representation  of  IS 
district  managers,  who  each  super¬ 
vises  about  100  carriers.  Almost  all  of 
the  newspaper's  carriers  are  youths. 


FolA  revisions 

(Continued  from  page  34) 


how  the  FoIA  has  benefited  the  public 
since  it  was  first  passed  in  1966. 

Mtyor  stories  uncovered  through 
use  of  the  act  included  the  My  Lai 
massacre,  illegal  FBI  undercover 
activities  to  monitor  liberal  groups 
and  newspapers  in  the  1960s  and 
1970s,  abuse  of  travel  by  government 
and  congressional  officials,  abuses  in 
nursing  homes,  the  marketing  of  un¬ 
safe  drugs  and  defense  contracting 
abuses. 

The  committee  noted  that  Sen. 
Hatch  intends  to  schedule  hearings  on 


From  1970  to  1976,  the  district  man¬ 
agers  were  covered  by  a  collective 
bargaining  agreement  with  a  Teams¬ 
ters  affiliate.  Local  372  of  the  News¬ 
papers  Drivers  and  Handlers  union. 
Carriers  were  treated  by  the  news¬ 
paper  as  independent  contractors. 

However,  in  1976,  the  newspaper, 
owned  by  Capital  Cities  Communica¬ 
tions  Inc.,  reversed  its  position  and 
classified  the  carriers  as  employees. 

“Therefore  the  department  mana¬ 
gers  are  supervisors,  and  we  choose 
not  to  have  supervisors  be  members 
of  a  union,’’  circulation  director  Ron 
Wood  said  in  a  telephone  interview. 

Local  372  filed  an  unfair  labor  prac¬ 
tice  with  the  National  Labor  Rela- 


his  bill  to  revise  FoIA. 

The  committee  also  urged  the 
media  to  engage  in  a  campaign  to  in¬ 
form  the  public  and  Congress  about 
the  importance  of  maintaining  press 
access  to  government  information. 

The  committee  said  news  organiza¬ 
tions,  as  part  of  the  campaign,  should 
“focus  news  stories  on  the  Fol  Act 
itself  and  on  information  your  report¬ 
ers  have  obtained  through  its  proce¬ 
dures,  devote  editorial  space  to  re¬ 
strictions  and  problems  you  have  ex¬ 
perienced  when  seeking  access  to  in¬ 
formation  about  the  federal  govern¬ 
ment,  (and)  sponsor  public  service 
announcements  or  advertisements  on 
the  important  contributions  which  the 
Fol  Act  has  made. 
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(High  Ptnomanc*  Multiple  Raeyclablllty) 

A  direct  replacement  for  3M’s  Pyrofax/Deadliner  brand  film  with 
one  exception  —  RECYCLABILITY!  Thicker  base  stock  provides 
excellent  dimensional  stability  and  thicker  emulsion  allows  better 
fatigue  resistance  and  a  smoother  finish  for  high  quality  halftone 
resolution,  faster  exposure.  Built  to 
withstand  repeated  recycling!  -  CALL  — 

m  IlK^roRATED  1 -800-Hot  Pink 


2506  WmI  Sixth 
Amarillo,  Ttxas  79106 


(1-800-468-7465) 

In  Texas  Call  Collect  806-373-5050 


tions  Board,  but  the  board  sided  with 
the  Oakland  Press. 

That  decision  was  upheld  last  May 
by  the  6th  U.S.  District  Court  of 
Appeals. 

The  Teamster  local  at  one  time  also 
represented  Oakland  Press  truck 
drivers,  but  the  workers  dropped  the 
union  in  a  decertification  vote  several 
years  ago. 


Crime  victims 

(Continued  from  page  36) 

lem  stemmed  from  the  city  council’s 
dislike  of  reporter  Clark.  Another 
said  the  mayor  once  said  that,  with  an 
election  coming  up,  he  wanted  head¬ 
lines  to  read,  “City  Sues  Newspa¬ 
per,’’  rather  than  the  other  way 
around. 

There  was  also  a  small  controversy 
about  the  role  of  the  other  daily  news- 
paper  in  the  area,  the  5,000- 
circulation  Monmouth  Daily  Review 
Atlas.  A  former  editor  of  the  news¬ 
paper  took  the  position  that  it  should 
not  get  involved  in  the  FoIA  con¬ 
troversy,  prompting  Register-Mail 
editor  Harrison  to  say  the  rival  paper 
“sides  with  the  city.’’ 

That’s  a  misconception,  says  Daily 
Review  Atlas  general  manager  Don 
Cooper,  a  recent  arrival  to  the  paper. 

“We  are  sympathetic  with  the  Reg¬ 
ister-Mail  position.  I  really  want  to 
emphasize  that,’’  Cooper  said. 

“Philosophically,  I  am  opposed 
anytime  the  government  says  you 
can’t  have  information.  Philosophi¬ 
cally,  that  is  a  bad  thing. 

“On  the  other  hand,’’  Cooper 
added,  “the  point  our  (former)  editor 
made  is,  how  important  is  a  victim’s 
name  to  a  vandalism  story?’’ 

Cooper  said  the  newspaper  may  in 
coming  weeks  take  a  more  active  role 
in  supporting  the  Register-Mail. 

Monmouth  city  attorney  Tenold 
also  says  he  is  flexible  about  the  re¬ 
quested  iqjunction. 

“I  suspect  if  the  newspaper  said  to 
me,  ‘Look,  we’ll  stop  filing  requests 
for  exempt  information,’  I  would  drop 
the  request  for  the  injunction,  be¬ 
cause  we  wouldn’t  need  it,”  Tenold 
said. 

However,  Register-Mail  editor 
Harrison  says  the  newspaper  is  not 
going  to  back  down. 

“It’s  simple,”  he  said.  “If  some¬ 
one’s  car  gets  stolen,  we’d  like  to 
know  whose  car  got  stolen.” 
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Haw  the  space,  half 

twice  the  output.  : 


The  new  Harris  N  P-160  sets  the 
technological  standard  in  newspaper 
packaging  by  doing  the  work  of  two 
conventional  lines  in  half  the  floor  space 
and  with  half  the  labor  requirements. 

The  integrated  stacker  and  tyer 
delivers  strapped  bundles  at  rates  up 
to  50  per  minute  In 
the  dual,  alternating 
delivery  mode.  And 
it  accepts  signatures 
from  any  common 
web  press  or  inserter, 
so  it’s  compatible 
with  the  equipment 
you  have  now. 

Because the 
NP-160isasingle 
unit.  It  gives  improved 
stack  control  and 
higher  quality  bun¬ 
dles  with  packages 


of  up  to  300  broadsheet  pages.  To  pro¬ 
tect  the  bundles,  a  kraft  paper  bottom 
wrap  is  automatically  fed  from  a  roll 
before  tying.  Or,  untied  stacks  can  be 
delivered  without  bottom  wrap. 

To  boost  your  packaging  produc¬ 
tivity  even  more,  you  can  add  modules 
for  double  strapping, 
top  wrapping, 
labeling,  and  pro¬ 
grammed  stacking 
of  odd  or  keyed 
bundles.  Even  an  In¬ 
line  pailetizeris 
available. 

For  more  in¬ 
formation,  write: 
Harris  Graphics 
Corporation,  Bindery 
Systems  Division, 
Champlain,  New  York 
12919. 


IN  BRIEF 


Foundation 
receives  grant 

Sigma  Delta  Chi  Foundation  has  re¬ 
ceived  $235,000  in  grants  to  finance  a 
program  designed  to  help  newspapers 
and  broadcast  stations  investigate 
links  between  their  communities  and 
the  Third  World. 

“We  want  to  help  editors  and  re¬ 
porters  uncover  the  connection  be¬ 
tween  their  hometowns  and  foreign 
nations,  and  —  with  minimal  cost  to 
papers  and  broadcast  stations — relay 
informative,  interesting  news,’'  said 
Alf  Goodykoontz,  president  of  the 
SDX  Foundation  and  executive  edi¬ 
tor  of  the  Richmond  Times-Dispatch 
and  the  News  Leader. 

“We’re  not  going  to  be  training 
journalists  how  to  be  foreign  corres¬ 
pondents.’’  Goodykoontz  added, 
“We’re  going  to  try  to  show  them  how 
advanced  reporting  techniques  can 
dig  up  local  stories  that  deal  with  im¬ 
ports,  exports,  immigrants,  and  other 
topics  that  demonstrate  the  inter¬ 
dependence  of  their  communities  and 
the  Third  World.” 

The  program  stems  from  a  pilot 
project  conducted  last  year  by  the 
25, 000-circulation  Hattiesburj 
(Miss.)  American.  Working  with  a 
World  Bank  official  and  researchers 
from  the  University  of  Southern  Mis¬ 
sissippi,  the  paper’s  staff  documented 
the  many  connections  between  Third 
World  nations  and  Hattiesburg,  a  city 
of  40,000  in  the  southeast  part  of  the 
state. 

Funding  for  the  program  comes 
from  the  Ford  Foundation  ($120,000); 
the  Carnegie  Corp.  ($100,000);  and 
the  Benton  Foundation  ($I5,0()0). 

S.F.  Chronicle 
expands  biz  section 

The  San  Francisco  Chronicle  be¬ 
gan  publishing  on  April  15  an  ex¬ 
panded  Monday  business  section 
called  “Business  Extra.” 

The  section  is  edited  by  Peter  Sin- 
ton,  former  San  Francisco  bureau 
chief  for  Business  Week  and  now  the 
Chronicle’s  executive  business 
editor. 

The  section,  printed  on  the  Chroni¬ 
cle’s  trademark  green  newsprint,  is 
put  out  by  a  team  of  five  editors  and 
desk  people  and  13  reporters  and  col¬ 
umnists.  The  minimum  news  hole  for 
business  on  Mondays  was  increased 
from  14  columns  to  37  columns  of 
almost  entirely  locally-produced 
copy, 

llie  fu^t  issue  of  Business  Extra 


had  47  columns  of  editorial  copy  and 
ran  20  pages.  Advertisers  included 
SBS  Skyline,  GTE,  Pacific  Bell, 
AT&T,  MCI  Mail,  Charles  Scwab  & 
Co.,  and  a  number  of  computer  retail 
stores.  The  section  also  ran  more  than 
a  full  page  of  business  classifieds. 

Sinton  said  the  section  is  not  aiming 
to  reach  just  “Yuppie”  readers  but 
rather  all  of  the  Chronicle’s  readers. 

“There’s  something  for  every 
appetite.  The  whole  point  is  not  only 
to  report  what  is  important  in  busi¬ 
ness,  but  also  to  make  it  interesting 
and  show  everyone  that  business  re¬ 
porting  is  not  an  area  that  is  dull  and 
boring.” 

Retail  advertising  sales  manager 
Larry  Jones  said  advertisers  have 
“accepted  the  section  very  readily. 
There’s  been  a  lot  of  interest  from  the 
whole  gamut  of  business  adver¬ 
tisers.” 

Dow  Jones  gets 
new  tv  producer 

Dow  Jones  &  Co.  announced  that  it 
is  ending  its  association  with  WPIX- 
tv.  New  York,  for  production  of  its 
weekly  Wall  Street  Journal  Report 
and  will  take  over  production  and 
marketing  of  the  series  itself. 

Dow  Jones  said  the  company  has 
signed  an  agreement  with  Townley 
Associates  Inc.  of  New  York  for  pro¬ 
duction  services.  Richard  Townley, 
president  of  Townley  Associates,  has 
been  co-anchor  and  senior  correspon¬ 
dent  of  the  Wall  Street  Journal  Report 
since  its  inception  in  October  1982. 

The  decision  to  drop  WPIX  comes 
at  the  end  of  a  three-year  production 
agreement  with  the  Chicago  Tribune 
Co.-owned  independent  station. 

Dow  Jones  also  intends  to  revamp 
the  show,  placing  more  reliance  on 
Journal  reporters  and  columnists  for 
story  segments. 

Maine  profs  must 
tell  press  contacts 

The  faculty  and  staff  members  at 
the  University  of  Maine  ,  Orono,  must 
report  dll  contacts  with  reporters 
under  a  new  policy  instituted  by  presi¬ 
dent  Arthur  Johnson. 

Johnson  described  the  policy  as 
“systematic  management”  but  not 
censorship.  It  requires  faculty  and 
staff  to  report  all  contacts  with  the 
news  media  to  the  university’s  de¬ 
partment  of  public  information  and 
central  services. 

The  policy  also  limits  handling  of 
requests  for  “sensitive  financial  and 


other  information  that  may  reflect 
adversely  on  the  university”  to  the 
public  information  department. 

“We  want  to  know  who’s  talking  to 
whom.  It’s  not  an  attempt  to  censor. 
It’s  smart  to  know  what’s  going  on,” 
Johnson  said. 

Liquidation  may 
bring  $345  million 

£>es  Moines  Register  and  Tribune 
Co.’s  liquidation  will  likely  total  be¬ 
tween  $335  million  and  $345  million, 
according  to  proxy  materials  mailed 
to  the  firm’s  stockholders. 

After  the  sales  of  all  the  company’s 
newspapers  and  broadcast  stations 
are  completed,  R&T  stock  should  net 
between  $299  and  $309  per  share, 
according  to  estimates  in  the  proxy. 

R&T  stock  had  sold  in  a  thin  market 
for  $30  to  $35  a  share  —  until  last 
November,  when  two  former  R&T 
executives  joined  with  Dow  Jones  & 
Co.  in  an  unsolicited  $100-per-share 
bid. 

A  bidding  war  soon  developed  and 
in  January  the  company  —  controlled 
by  the  Cowles  family  for  more  than 
eight  decades  —  decided  to  liquidate. 

Shareholders  are  expected  to  give 
final  approval  to  the  liquidation  at  a 
special  meeting  in  Des  Moines  July  1 . 

In  proxy  materials  to  stockholders, 
the  company  said  negotiations  are 
continuing  with  Gannett  Co.  for  the 
purchase  price  of  the  Des  Moines 
Register  and  the  Jackson  (Tenn.) 
Sun.  R&T  said  the  Register  would  be 
priced  at  $165  million,  but  that  tax 
liabilities  still  being  negotiated  would 
reduce  the  actual  price  to  $154  million 
to  $158  million. 

Gannett  will  pay  about  $40  million 
for  the  Jackson  Sun. 

In  addition,  the  proxy  reveals  that 
Gannett  has  agreed  to  pay  $130  per 
share  for  R&T’s  14%  stake  in  Cowles 
Media  Co.,  the  Cowles  family-owned 
publisher  of  the  Minneapolis  Star  and 
Tribune. 

Gannett  would  pay  an  unspecified 
additional  price  per  share  if  it  buys  or 
sells  Cowles  stock  at  a  higher  price. 
The  premium  condition  would  expire 
March  31. 

A  17%  stake  in  Cowles  Media  was 
also  purchased  recently  by  the 
Washington  Post  Co. 

Both  newspaper  companies  deny 
they  purchased  their  shares  as  a 
wedge  to  take  over  the  firm.  Cowles 
family  members  recently  agreed  to 
fatten  and  extend  a  voting  trust  that 
controls  more  than  50%  of  outstand¬ 
ing  shares. 
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WHAT  DO  REPORTERS 

and 

EDITORS  REACH  FOR? 


A  pencil?  A  pad?  Headache 

relief?  Your  pencil  and  pad 

are  tools  of  the  trade.  ^  is 

your  VDT.  That’s  where  the^^^^k 

headaches  can  start. 

Newspaper  frcmt'end  systems  save 
time  2^  make  your  job  easier.  R^t? 

Not  always.  Some  systems  cause  more 
headaches  than  they  cure.  ^ 

Headache  #46 

Your  new  ftont-erid  system  was  just  installed. 
Now  you  discover  you  should  have  majored  in 
computer  science  instead  of  journalism.  It’s  mar¬ 
velous  equipment  if  you  can  figure  out  how  to 
make  it  do  what  you  need. 

You  need  Mycro-Tek  relief!  Our  systems  are  not 
“user-friendly”.  They’re  journalist-friendly.  We 
give  you  hundreds  of  powerful  editorial  and  ad¬ 
vertising  functions  with  simple  one  and  two 
keystroke  commands.  Because  we  take  our 
users’  needs  and  translate  them  into  chips, 
runs,  passageways  and  formats.  Mycro-Tek  j 
helps  you  beat  the  system  headache!  j 

Headache  #137  I 

Your  first  big  story.  And  it’s  good.  But  J| 
you’ve  spelled  the  guy’s  name  wrong. . .  27  JB 
times.  And  your  editor  hasn’t  decided  yet 
if  it’s  a  two-column  or  a  four-column  story, 

Your  deadline  is  15  minutes  away.  flH 

You  need  Mycro-Tek  relief!  With  our  fret  Wm 

search  and  replace,  simply  correct  the 
name  once. . .  and  you’ve  fixed  them  all  W 
in  a  matter  of  seconds.  Composition  m 
Plus  lets  you  change  a  two-column  to  a  w 


four-column  —  in  the  depth  you  need  —  with 
a  few  keystrokes.  And  saving  keystrokes  beats 
the  deadline  headache! 


You  need  Mycro-Tek  relief! 

The  service  department  is  on  duty  24  hours  a 
k  day  -  7  days  a  week.  Most  problems  can  be 
cured  over  the  phone  with  expert  advice 
from  a  customer  engineer  and  your 
spares  kit.  Two  company  planes  guar- 
antee  on-site  service. . .  Fast! 

One  phone  call  and  you’re  back 
in  the  game.  Mycro-Tek  helps 
^  you  beat  the  down-time 

M  headache? 

Mycro-Comp^  front- 
MO  ^  erxl  systems  from  Myoo- 

Tek  are  a  leading  remedy  for 
Km  the  headaches  of  a  journalist. 

So,  if  you  want  fast. . .  long-lasting  relief 
^11  Mycro-Tek. 


NOW...REACH 

for  your  phone. . .  to  call  the  Mycro-Tek  sales 
department  today. 

303  N.  West  Street/ 67203 

P.O.  Box  47068  /  Wichita,  Ks.  67201 

800-835-2055  /  In  Kansas  316-945-5087 


MycroOxnp  is  a  registered  tradeiitark  of  MycroTek,  Inc.  Magnificent  machines  for  publishing. 


LEGAL  BRIEFS— 


WCBS-tv  loses 
$1 .25-million  suit 

An  Englewood  Cliffs,  N.J.,  man 
won  $1.25  million  in  damages  from  a 
federal  jury  which  agreed  that  a  1979 
WCBS-tv  story  on  toxic  wastes  was 
an  invasion  of  his  privacy. 

The  station  was  acquitted  of 
charges  that  its  story  also  libeled  the 
man. 

Irving  Macleder,  77,  was  awarded 
$250,000  in  compensatory  damages 
and  $1  million  in  punitive  damages. 

Macleder  claimed  his  standing  in 
the  community  was  damaged  after  he 
was  shown  on  tv  waving  his  arm  and 
telling  reporter  Arnold  Diaz  “to  get 
that  damn  camera  out  of  here.” 

Diaz  was  questioning  Macleder 
about  about  several  chemical  drums 
in  a  field  near  his  company,  Flexcraft 
Industries. 

Diaz  reported  the  owners  of  the  fac¬ 
tory  had  told  state  and  local  officials 
about  the  drums  two  years  earlier  and 
had  said  nothing  was  done  about 
them. 

WCBS,  through  a  spokesman,  said 
the  report  was  a  public  service  that 
resulted  in  the  drums  being  removed. 
It  said  Macleder  had  not  been  por¬ 
trayed  in  a  false  light  and  called  the 
amount  of  damages  a  “disservice  to 
the  public”  which  would  have  a 
“chilling  effect”  on  journalism. 


Ex  K-9  officers  sue 
Phila.  Inquirer 

Seven  former  members  of  the  Phil¬ 
adelphia  police’s  K-9  corps  are  suing 
the  Philadelphia  Inquirer  for  libel 
over  a  series  of  articles  last  year 
charging  the  officers  and  their  dogs 
were  responsible  for  numerous 
attacks  on  unarmed  men  and  women. 

The  series,  which  charged  that  over 
350  people  were  attacked  by  “out  of 
control”  police  dogs,  was  written  by 
William  K.  Marimow,  who  won  the 
1985  Pulitzer  Prize  for  investigative 
reporting  for  his  series.  Marimow, 
Philadelphia  Newspapers  Inc.,  pub¬ 
lisher  of  the  Inquirer,  and  Knight- 
Ridder  Newspapers,  Inc.,  PNI’s  par¬ 
ent  company,  were  named  as  defen¬ 
dants  in  the  suit. 

The  plaintiffs,  represented  by  attor¬ 
neys  James  E.  Beasley  and  Sarah  M. 
Thompson,  charged  that  the  articles 
were  “published  with  improper  mo¬ 
tive,  and  for  the  sole  and  exclusive 
purpose  of  causing  (the  officers)  emo¬ 
tional  distress.” 


Samuel  Klein,  attorney  for  the  In¬ 
quirer,  said  the  stories  “were  careful¬ 
ly  checked  and  documented  in  great 
detail.  The  suits  Fled  by  the  officers, 
on  the  other  hand,  contain  distortions 
and  outright  lies.  The  fact  that  they 
were  filed  en  masse,  a  year  after  the 
Inquirer  first  wrote  about  this  subject, 
creates  the  distinct  impression  that 
they  are  part  of  an  attempt  to  silence 
the  newspaper  on  a  subject  that  is 
clearly  of  public  import  and  interest.” 

Marimow’s  series  led  to  the  reas¬ 
signment  of  a  dozen  officers  from  the 
125-person  K-9  unit. 

More  than  70  victims  of  police  dog 
attacks  have  filed  civil  lawsuits  over 
the  last  five  years  alleging  violations 
of  civil  rights  or  negligence  on  the  part 
of  K-9  officers.  The  city  settled  about 
half  of  those  cases,  the  Inquirer  said. 


Calif,  daily  wins 
jury  seiection  case 

The  Ukiah  Daily  Journal  won  its 
legal  battle  to  keep  a  California  supe¬ 
rior  court  from  closing  to  the  public 
the  jury  selection  in  a  capital  murder 
case. 

The  Donrey  Media-owned  news¬ 
paper  objected  when  Mendocino 
County  Superior  Court  Judge  Arthur 
Broaddus  excluded  the  public  and 
press  while  potential  jurors  in  the 
murder  trial  were  questioned  about 
their  attitude  toward  the  death 
penalty. 

The  Daily  Journal  in  open  court  re¬ 
quested  a  hearing  on  the  matter. 
Judge  Broaddus  granted  the  hearing, 
but  then  ruled  against  the  newspaper. 

The  Daily  Journal  appealed  to  the 
First  Appellate  District  Court  of 
Appeals  in  San  Francisco  which  held 
that  questioning  of  jurors  “must  be 
conducted  in  open  proceedings  unless 
there  is  an  overriding  interest  sup¬ 
ported  by  adequate  findings  that  clo¬ 
sure  is  necessary  to  preserve  those 
interests.”  The  court  found  that  the 
mere  desire  to  avoid  media  coverage 
does  not  constitute  an  overriding  in¬ 
terest  and  ordered  the  trial  open  to  the 
public. 

The  case  expands  the  U.S.  Su¬ 
preme  Court  ruling  in  Riverside  Press 
Enterprise  v.  Superior  Court  of  Calif. 
from  last  summer.  In  the  Riverside 
case,  a  California  superior  court  had 
closed  all  the  jury  selection  proce¬ 
dures  in  a  capital  case,  and  the  Su¬ 
preme  Court  ruled  that  it  was  uncon¬ 
stitutional  to  close  off  an  entire  tran¬ 
script  of  the  jury  selection  process. 

In  the  Ukiah  case  only  questioning 


of  potential  jurors  about  the  death 
penalty  was  closed.  The  defense 
appealed  to  the  California  Supreme 
Court,  which  refused  to  hear  the  case 
and  let  stand  the  appellate  court’s 
ruling. 

“We  are  pleased  that  the  California 
higher  courts  have  affirmed  the  con¬ 
stitutional  concept  of  an  open,  public 
trial  as  a  right  of  both  the  defendant 
and  the  public,”  commented  Tom 
Reeves,  general  manager  of  the 
Journal. 


Wisconsin  Bell 
contests  state 
message  law 

Wisconsin  Bell  and  the  Wisconsin 
State  Telephone  Association  have 
filed  a  suit  in  federal  court  challenging 
the  constitutionality  of  a  state  law  re¬ 
quiring  the  inclusion  of  messages 
from  the  Citizens  Utility  Board  in  util¬ 
ity  bill  mailings. 

Wisconsin  Bell  and  WSTA  also 
filed  an  amicus  brief  with  the  U.S. 
Supreme  Court,  which  has  already 
agreed  to  decide  whether  state  regula¬ 
tors  may  order  a  utility  to  include  such 
messages  in  billing  envelopes  mailed 
to  customers. 

Wisconsin  Bell  and  WSTA  contend 
that  the  state  law,  passed  in  1979,  is  an 
unconstitutional  violation  of  rights  to 
freedom  of  speech  as  protected  under 
the  First  Amendment. 


Legal  costs  won  in 
fighting  subpoena 

United  States  Middle  District 
Court  Judge  William  W.  Caldwell,  in 
Harrisburg,  ruled  that  the  Pennsylva¬ 
nia  Dental  Association  must  pay 
$21,186  in  legal  defense  costs  in¬ 
curred  by  a  Harrisburg  Patriot-News 
reporter  who  resisted  a  subpoena  by 
the  association  for  his  notes  on  a  1982 
story. 

The  subpoena  of  reporter  Bruce 
Cutler,  now  deceased,  was  quashed 
at  the  district  court  level  primarily  be¬ 
cause  the  material  sought  was  deter¬ 
mined  to  be  irrelevant.  The  U.S.  Su¬ 
preme  Court  let  that  decision  stand. 

The  case  in  which  the  subpoena 
was  sought  involved  an  antitrust  suit 
brought  by  Pennsylvania  Blue  Shield 
against  the  dentaJ  association,  nine 
county  dental  groups  and  five  den¬ 
tists. 
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IN  SOHIE  PUm 
THE  HONOR  SYSf  EM 
JUST  OOESITT  WORK. 


That’s  why  newspapers  across  the  country  are 
eliminating  theft  and  increasing  sales  with  new 
easy  to  install  NewsVend  One"  inserts. 

Six  months  ago  NewsVend  One" 
astounded  the  publishing  industry 
with  an  inexpensive  insert  to  con¬ 
vert  ordinary  vending  machines 
into  “honest”  boxes  which  dis¬ 
pense  one  newspaper  at  a  time. 

Now,  after  working  closely  with 
circulation  departments  across  the 
country,  we  have  made  a  number  \ 

of  time  saving  modifications  to 
speed  the  loading  process  and 
improve  public  acceptance.  If  you 
haven’t  cut  your  profit  losses  with 
NewsVend  One",  now  is  the  time 
to  start.  Call  toll  free  today  for  ^ 
more  information. 


news^mslone' 


•  Dispenses  one  newspaper  at  a  , 

time... every  time.  ' 

•  Eliminates  pilferage... increases 
profits. 

•  Installs  in  less  than  20  minutes 
...without  reworking  racks. 

•  Fits  most  models.. .including 
stackers. 

•  Easy,  fool  proof  operation... not 
affected  by  rain  or  snow. 

•  Totally  mechanical. ..no  batteries, 
or  electrical  components. 

•  Takes  paper  up  to  three  inches 
thick... automatically  adjusts 
for  newspaper  thickness. 

•  Priced  right  to  pay  for  itself 
within  a  few  months. 


For  more  information,  contact  NewsVend  One  ,  Inc.,  on  our  toll  free  number  1-800-647-7155, 
or  write  to  Curtis  Bowie,  President,  Box  658,  Greenwood,  Mississippi  38930. 

Copyrights.  1083,  1084  and  1985,  by  NowSVand  Ona,  Inc.  All  rights  rasarvad. 

Patanta  panding  In  U.S.  Patant  Oftlea.  NawWand  Ona  la  a  tradamark  of  NawiWand  Ona,  Inc. 


IN  BRIEF - 


Alabama  paper 
starts  aid  program 

The  Birmingham  (Ala.)  News  has 
initiated  a  confldenti^  program  called 
Employee  Assistance  Services  to  aid 
News  employees  and  their  families  in 
getting  professional  help  for  personal 
problems. 

Employees  can  get  aid  for  a  wide 
range  of  personal  problems  including 
alcoholism,  drug  abuse,  emotional, 
marriage  and  family  problems,  legal, 
financial  or  medical  concerns. 

Help  is  available  to  employees  24 
hours  a  day,  seven  days  a  week. 

Cancer  unit  named 
for  sportswriter 

A  golf  tournament  and  testimonial 
dinner  raised  more  than  $12,000  for 
the  new  Felix  (Red)  McCarthy  Can¬ 
cer  Treatment  and  Education  Center 
at  Montgomery  Hospital  in  Norris¬ 
town,  Pa. 

The  center  is  named  for  McCarthy, 
69,  retired  sports  editor  of  the  Norris¬ 
town  Times-Herald  and  a  staff  mem¬ 
ber  for  44  years.  McCarthy  has  been 
waging  a  battle  against  cancer  for 
several  years. 

The  golf  tournament  named  after 
McCarthy  will  become  an  annual 
event,  with  proceeds  going  to  the  can¬ 
cer  center. 

Conn,  daily  starts 
minority  fellowship 

The  Bodenwein  Fellowship  for 
Minorities  will  start  this  fall  at  the 
New  London  (Conn.)  Day. 

The  fellowship  is  named  for  Theo¬ 
dore  Bodenwein  who  owned  the  Day 
from  1891  to  1939. 

The  fellowship,  which  pays  $4(X)  a 
week,  requires  working  in  the  Day’s 
newsroom  as  either  a  reporter,  copy 
editor,  graphics  artist  or  photog¬ 
rapher  and  in  local  schools  and  minor¬ 
ity  organizations  to  help  stimulate  in¬ 
terest  in  journalism  as  a  career. 

The  fellowship  begins  in  September 
and  ends  in  June  and  is  open  to  appli¬ 
cants  who  live  in  New  England  or 
New  York  State  or  who  attend  school 
there.  The  Day  will  pay  for  moving 
expenses. 

NYU  opens  war, 
peace,  media  center 

New  York  University  is  estab¬ 
lishing  a  Center  for  the  Study  of  War, 


Peace  and  the  Media  which  will  ex¬ 
amine  the  role  of  the  media  in  East- 
West  relations. 

The  center  will  be  part  of  NYU’s 
Department  of  Journalism  and  Mass 
Communication  and  is  being  funded 
with  a  $250,000  grant  from  the  Carne¬ 
gie  Corporation  of  New  York. 

The  center  will  seek  to  monitor  and 
upgrade  media  coverage  of  interna¬ 
tional  conflicts  and  the  arms  buildup. 

lAPA  head:  press 
freedom  gaining 

In  a  declaration  noting  Freedom  of 
the  Press  Day  on  June  7,  the  president 
of  the  Inter  American  I^ess  Associa¬ 
tion  said  the  hemisphere’s  newspa¬ 
pers  “can  celebrate  the  triumph  of 
freedom  over  despotism  in  a  majority 
of  our  countries.’’ 

But  Maximo  Gainza,  editor  and 
publisher  of  La  Prensa  in  Buenos 
Aires,  Argentina,  stated  that  much 
still  needs  to  be  done  to  win  the  fight 
against  “the  totalitarian  regimes 
which  still  stain  American  democracy 
with  their  presence.” 

Gainza  said,  “We  should  concern 
ourselves  not  only  with  the  situation 
existing  in  Cuba  and  Haiti,  where  no 
freedom  of  the  press  exists,  or  in  Para¬ 
guay,  where  the  daily  ABC  Color  re¬ 
mains  closed  at  the  whim  of  the  last 
survivor  of  the  1953  dictators,  but  also 
in  other  countries  where  self¬ 
censorship  is  the  price  paid  for  surviv¬ 
al.  It  is  also  our  duty  to  watch  over 
conditions  prevailing  in  countries  en¬ 
joying  democratically  elected  govern¬ 
ments,  but  which  maintain  totalita¬ 
rian  structures  created  by  previous 
dictatorships  that  disguise  as  informa¬ 
tion  only  what  is  propaganda.” 

ANPA  Foundation 
gets  $30,000  grant 

The  ANPA  Foundation  received  a 
$30,0(X)  grant  from  the  James  S.  Cop¬ 
ley  Foundation  which  will  enable  it  to 
increase  its  emphasis  on  minority 
opportunity  programs. 

“The  new  mission  —  to  enhance 
minority  opportunities  in  newspaper- 
ing  —  is  an  outgrowth  of  the  already 
considerable  work  of  the  Foundation 
on  behalf  of  minorities  in  the  news¬ 
paper  business  and  expresses  a  desire 
by  industry  leaders  to  further  the 
progress  of  minorities  in  our  field,” 
said  Helen  K.  Copley,  chairman  and 
president  of  the  ANPA  Foundation. 

Copley  is  also  chairman  and  chief 
executive  officer  of  Copley  Press  Inc. 
in  La  Jolla,  Calif. 


Daily’s  old  site 
to  be  demolished 

The  historically-certified  Penn 
Square  Building  which  once  housed 
the  defunct  Philadelphia  Bulletin  in 
center  city  Philadelphia  is  being  de¬ 
molished  to  make  way  for  a  criminal 
justice  center  including  70  court¬ 
rooms  and  a  440-bed  jail. 

The  Bulletin’s  offices  and  plant 
occupied  the  10-story  structure 
across  the  street  from  City  Hall  from 
1908  to  1955. 

Historical  preservation  groups 
tried  to  save  the  structure,  asking  that 
at  least  the  facade  and  terra  cotta 
dome  be  incorporated  into  the  plans 
for  the  new  justice  center. 

“We  had  logical  requests  and  they 
were  totally  ignored,”  said  Mary  Lou 
McFarland,  executive  director  of  the 
Preservation  Coalition  of  Greater 
Philadelphia. 

Pa.  group  launches 
Its  18th  weekly 

Gateway  Press  of  Monroeville,  Pa., 
will  launch  its  18th  weekly  on  June  19. 

The  group  covers  most  of  suburban 
Pittsburgh  with  its  chain  of  weeklies. 
The  new  paper  will  cover  Moon 
Township,  west  of  the  city,  and  will 
begin  as  a  free,  carrier-delivered  pub¬ 
lication  with  3, (XX)  circulation. 

The  paper  will  eventually  be  con¬ 
verted  to  paid  like  the  rest  of  Gate¬ 
way’s  weeklies. 

Chinese  Communist 
dally  to  be 
distributed  In  U.S. 

People’s  Daily,  the  Chinese  Com¬ 
munist  Party  newspaper,  will  publish 
an  overseas  edition  with  same-day 
distribution  in  five  cities  —  including 
New  York  and  San  Francisco  —  be¬ 
ginning  July  1. 

Computer-set  pages  will  be  trans¬ 
mitted  from  Peking  to  printing  plants 
in  New  York,  San  Francisco,  Paris, 
Tokyo  and  Hong  Kong.  People’s  Dai¬ 
ly  editor  Li  Zhuang  said  circulation 
eventually  could  exceed  100,000. 

NAB  names  Greene 
retail  vice  president 

The  Newspaper  Advertising 
Bureau  has  named  Jeffrey  L.  Greene 
regional  retail  sales  vice  president  for 
the  Midwestern  United  States. 
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SMALL  TOWN  DAILY  WITH  BIG  PLANS 
FINDS  THE  PERFECT  PARTNER  FOR  GROWTH: 
THE  NEW  HARRIS  NC450  4-PAGE  WEB  PRESS. 


John  Schumann, 
editor  and  publishei: 
Veto  Beach  Press 
Jourrud,  Florida. 


With  daily  circulation  at 

20,000  and  rising,  the  Veto 
Beach  Press  Journal 
decided  it  was  time  to  upgrade 
productivity  and  quality  to  meet 
future  needs. 

The  p)aper  prides  itself  on  serving 
its  community  with  a  sophisticated 
product,  seven  days  a  week.  But  its 
old  press,  with  maximum  speed  of 
16,000  pph,  only  produced  a  paper 
of  up  to  24  pages.  It  was  no  way 
to  grow. 

John  Schumann: '. .  .We  needed  a 
very  fast  press  [capable  of  printing 
for  double  present  circulation] . . . 
expandable . . .  producing  a  high- 
quality  paper. . .  flexible  in  paging 
and  color  placement,  and  represent¬ 
ing  a  real  value....' 

After  extensive  evaluation, 
Schumann  chose  the  Harris 
NC-450,  our  new  4-page  web  press. 
With  10  units  and  the  RB-2  folder, 
the  NC-450  can  provide  a  40-page 
broadsheet  at  45,000  pph. 

At  the  Press  journal,  every  minute 
counts.  Deadlines  are  pegged  to  a 
3:30  a.m.  carrier  pickup,  yet  the  pa¬ 


per  holds  news  and  sports  sections 
until  2  a.m.  for  the  latest  news  and 
West  Coast  scores.  (Vero  Beach  is 
winter  home  to  the  Los  Angeles 
Dodgers!) 

Time  saved  in  make-ready  and 
running  is  time  gained  for  tiie  news 
desk.  And  there  are  other  vital  sav¬ 
ings.  With  the  NC-450, '. . .  we  get 
the  speed  with  just  half  the  number 
of  pl^es  that  would  be  required  on 
a  semi-cylindrical  press,'  says 
Schumann.  'Over  the  life  of  the 
press,  we  figure  this  alone  wiU  save 
us  $16  million.' 

The  4-page  format  with  2-page 
breaks  gives  great  flexibility  in  pag¬ 
ing  and  color  placement.  And  the 
paper  can  print  its  own  color  comics 
and  a  lot  of  spot  color. 

Add  the  capability  of  producing 
high  quality  inserts  and  other  com¬ 
mercial  jobs  and  you'll  find,  as  the 
Press  Journal  has,  the  Harris  NC-450 
the  ideal  press  for  the  growing  small 
to  medium  size  newspaper. 

For  more  information,  please  con¬ 
tact  the  Market  Services  Manager 
Harris  Graphics  Corporation,  P.Q 
Box  61485,  DFW  Airport,  Dallas, 
Texas  75261.  (817)  481-5744. 

H  HARRIS 

C3RAPHICS 


More  UPl  financial  information  I  e&p  awards 


United  Press  International  told  the 
bankruptcy  court  that  it  has 
achieved  an  operating  profit  since  its 
Chapter  1 1  filing  on  April  28  and  as  a 
residt  was  allowed  by  Judge  George 
F.  Bason  Jr.  to  extend  indefinitely  its 
interim  financing  agreement  with 
Foothill  Capital  Corp.  of  Los 
Angeles. 

Tbe  financial  information  was  con¬ 
tained  in  a  story  put  out  over  the  UPI 
wire  by  UPI  reporter  Greg  Gordon. 

According  to  Gordon’s  story, 
FooUiill,  UPI’s  main  lender  and  one 
of  the  hi^  priority  secured  creditors, 
has  been  providing  the  news  service 
with  a  $4-million  revolving  line  of 
credit  to  cover  operating  costs. 

UPI  attorney  ^chard  Levine  said 
UPI  had  projected  it  would  have  a 
negative  cash  flow  of  $625,000  at 
“tlus  point”  in  the  proceeding  and 
“then  have  a  turnaround.  The  cash 
flow  is  considerably  better,  to  the 
tune  of  $1.2  million  better,  than  had 
been  projected,”  Levine  said. 

UPI  attributed  its  improved  cash 
flow  to  having  succeeded  in  persuad- 


UPI  tells  Reuters 

_ (Continued  from  page  7 

advisor  is  appointed,  all  potential 
buyers  will  de^  through  that  person. 

UPI  chairman  Luis  Nogales  issued 
an  “official”  statement  regarding 
Reuters  which  read: 

“There  are  numerous  parties  who 
have  expressed  interest  in  investing  in 
or  acquiring  UPI,  and  Reuters  was 
one  of  them.  UPI  did  not  solicit  in¬ 
terest  from  Reuters,  in  particular,  but 
senior  officials  of  UPI  did  meet  with 
Reuters  officials. 

“A  procedure  approved  by  Federal 
Bankruptcy  Judge  George  S.  Bason 
May  24  provides  for  a  mechanism  for 
companies  and  individuals  to  receive 
all  necessary  information  about  UPI, 
and  to  enter  into  negotiations.  This 
procedure,  now  being  finalized, 
would  be  available  to  any  interested 
party.” 

UPI  president  Ray  Wechsler  said  in 
an  interview  that  Reuters  was  among 
“eight  different  parties”  that  UPI 
officials  have  discussed  a  possible 
purchase  with. 

Wechsler  said  some  of  the  potential 
buyers  are  “emerjging  as  strong  candi¬ 
dates”  and  that  discussions  will  reach 
a  more  advanced  stage  by  the  end  of 
June. 

Wechsler  met  with  the  UPI’s  16- 
member  Newspaper  Advisory  Board 
last  week  and  said  Reuters  was  the 
only  one  of  the  eight  potential  buyers 
that  did  not  want  to  maintain  UPI  as  a 


ing  its  800  newspaper  and  3,000 
broadcast  clients  to  promptly  pay 
their  bills.  UPI  said  it  has  also  per¬ 
suaded  its  largest  newspaper  clients, 
including  the  Washington  Post,  to 
accept  a  9.9%  rate  hike.  The  company 
has  said  acceptance  of  the  rate  hike 
would  “obviate”  the  need  for  more 
layoffs. 

However,  in  order  to  have  the 
Foothill  agreement  extended,  UPI 
also  had  to  agree  to  promptly  pay  E. 
W.  Scripps  Co.  money  its  owes  for 
royalties  the  news  service  collects  as 
Scripps’  overseas  agent  for  selling 
comic  strips  and  features  from  United 
Media  Enterprises  and  other  Scripps 
subsidiaries. 

Scripps,  which  founded  and  owned 
UPI  for  over  75  years  before  selling 
the  news  service  in  1982,  is  an  unse¬ 
cured  creditor  with  a  claim  of  over 
$1.1  million  as  of  the  April  28  Chapter 
11  filing. 

Scripps  attorneys  told  the  court 
that  UPI’s  debts  to  the  company  have 
mounted  since  then. 


complete,  general  news  service  accord¬ 
ing  to  UPI  spokesman  Bill  Adle;; 

The  advisory  board,  chaired  by 
New  York  Daily  News  publisher 
James  Hoge,  issued  a  statement 
which  said  it  “supports  the  construc¬ 
tive  steps  being  taken  to  strengthen 
UPI.  The  board  notes  that  UPI  man¬ 
agement  is  sustaining  profitability,  in¬ 
troducing  improved  business  systems, 
maintaining  a  professional  editoral  staff 
and  providing  a  quality  service.” 

UPI  also  announced  the  formation 
of  two  separate  business  units  in  an 
internal  reorganization  aimed  at  set¬ 
ting  up  “profit  centers”  that  will  account 
independently  for  costs  and  revenues. 

John  Mantle,  senior  vice  president, 
was  appointed  to  a  new  post  as  execu¬ 
tive  vice  president  and  general  mana¬ 
ger  for  the  Newspaper  Division.  Bob 
Brown,  senior  vice  president  for  op¬ 
erations,  was  named  executive  vice 
president  and  general  manager  of  the 
Broadcast  Division. 

In  another  development,  UPI  manage¬ 
ment  has  proposed  a  wage  fr^ze  and 
cutback  in  benefits. 

The  Wire  Service  Guild  immediately 
called  for  coast-to-coast  informations 
picketing  at  all  UPI  facilities  to  protest 
the  proposed  cutbacks. 

Ine  concessions  called  for  a  wage 
freeze  until  1986,  when  salaries  would 
increase  by  5%;  suspension  of  pension 
fimd  contnbutions  until  the  current  con¬ 
tract  expires  in  April  1986;  and  forgive¬ 
ness  of  almost  $1  million  in  back  contri¬ 
butions  owed  to  the  pension  fund. 


(Continued  from  page  9) 


in  New  Orleans. 

Harris  Graphics  Corp.  captured 
first  prize  for  island  booths  bigger 
than  1,000  square  feet,  followed  by 
Xenotron  Inc.  and  Hell  Graphic  Sys¬ 
tems,  who  each  won  certificates  of 
merit. 

Concept  Publishing  Co.  and  Sig- 
node  Corp.  shared  top  honors  in  a  tie 
for  island  booths  smaller  than  1,000 
square  feet.  Portec  Inc.  won  a  certifi¬ 
cate  of  merit  in  that  category. 

In  the  non-island  category.  King 
Features  Syndicate  won  first  prize, 
and  certificates  of  merit  went  to  The 
Austin  Co.  ant  theLincoln  Division  of 
the  McNeil  Corp. 

An  independent  panel  of  newspap¬ 
er  executives  judged  the  contest  for 
E&P.  They  were:  Walter  E.  Mattson, 
president  and  chief  operating  officer 
of  the  New  York  Times  Co.;  Mark  W. 
Newhouse,  vice  president  of  the 
Newark  (N.J.)  Star  Ledger,  Ashton 
Phelps  Jr.,  president  and  publisher  of 
the  Times  Kcayune  Publishing  Corp. 
and  Joseph  M.  Ungaro,  president  and 
general  manager  of  Westchester 
Rockland  Newspapers  Inc. 

Awards  were  presented  to  winners 
by  Ferdinand  C.  Teubner,  publisher 
of  E&P,  at  the  June  1 1  session  of  the 
Operations  Management  Conference 
and  Exposition. 


CNPA  contest 

(Continued  from  page  12) 


out  of  state  has  produced  conflict 
within  CNPA,  with  some  members 
expressing  concern  that  the  job  won't 
be  done  as  well. 

“Some  feel  that  judges  from  out  of 
state  won’t  relate  well  to  Califonia 
newspapers,”  she  explained.  “The 
reply  from  the  other  side  is  that  news¬ 
papers  are  newspapers  everywhere 
and  they  will  be  judged  on  their 
merits.” 

Asked  what  influence  Brugmann 
had  on  the  board’s  decision,  Nava 
said  that  he  probably  provided  the 
“impetus”  for  the  action  but  opined 
that  it  would  have  happened  in  any 
case. 

Robert  Cochnar,  CSNE  past  presi¬ 
dent  and  executive  projects  editor  of 
the  San  Francisco  Chronicle,  said 
CSNE  was  generally  happy  with  the 
CNPA  board’s  decision  and  would 
not  pursue  its  separate  contest  idea. 
He  added  that  CSNE's  views  on  the 
apparent  conflict  of  interest  was  un¬ 
doubtedly  a  factor  in  CNPA’s  move. 
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“Which  Circulation  Management  System  did  we 
choose  for  two  weeklies,  a  bi-weekly  and  a  large  daily?” 

“PAPERTRAK,  of  course.” 


Rjon  Bieberich,  Director  of  Circulation 

Capital  Gazette  Newspapers,  Annapolis,  Maryland 


The  PAPERTRAK  Circulation 
Management  and  Total  Market  Cov¬ 
erage  Systems  are  completely 
integrated  to  allow  you  total 
control  over  your  subscriber/ 
non-subscriber  data  base.  The 
PAPERTRAK  Circulation  Manage¬ 
ment  System  gives  you: 

1.  Distribution  Management 

2.  Production  Control 

3.  Subscriber/Non-Subscriber 
Management 

4.  Management  Reporting  & 
Control 

The  PAPERTRAK  Family  of  Sys¬ 
tems  also  includes  the  industry’s 
most  comprehensive  Advertising 
and  Financial  Manz^ement  Systems. 
For  Advertising  and  Circulation 
Managers  who  want  to  increase 
productivity  and  profitability,  the 
PAPERTRAK  systems  give  them  the 
information  decision  support  tools 
they  need  to  get  the  job  done. 

Data  Sciences,  Inc.  has  special¬ 
ized  in  computerized  Circulation 
Management  Systems  for  the  news¬ 
paper  industry  for  over  12  years.  Let 
us  share  our  experience  with  you 
—let  us  share  PAPERTRAK  with 
you. 

For  more  information  on  how 
PAPERTRAK  can  help  your  news¬ 
paper  grow  and  become  even  more 
profitable,  write  or  call  David  Ercole 
today,  301/587-3700. 


8555  16th  Street  •  Suite  401  •  Silver  Spring,  MD  20910 


PAPERTRAK: . . 
Today  and  Tomo: 
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Ad  exec  to  newspapers 
scold,  scold,  scold 


Though  they  are  still  the  number 
one  advertising  medium,  daily  news¬ 
papers  are  not  where  the  advertising 
action  is,  a  top  ad  executive  told  the 
American  Newspaper  Publishers 
Association’s  ANPA  Operations 
Management  Conference  this  week. 

Despite  last  year’s  much-touted 
record  ad  revenues,  the  executive 
said,  newspapers  are  actually  grow¬ 
ing  more  slowly  than  almost  all  com¬ 
peting  advertising  media  —  and  they 
are  losing  ad  dollars  from  the  fastest- 
growing  advertisers. 

“You  are  not  getting  the  (ad) 
money  where  it  is  being  spent,  and 
when  it  is  being  spent,  you  are  not 
growing  as  fast  as  competing  media. 
However  well  you  appear  to  be  today, 
this  is  not  market  development,’’  said 
Thurman  R.  Pierce  Jr.,  vice  president 
andU.S.  manager  of  print  mediaforJ. 
Walter  Thompson  Co. 

Pierce  portrayed  a  newspaper  in¬ 
dustry  that  is  losing  market  share  not 
only  of  national  ad  dollars  —  which  is 
an  anemic  6.2%  —  but  also  of  local 
advertising. 

“One  of  the  great  misconceptions 
in  newspaper  marketing  plans  is, 
‘Don’t  worry  about  national.  We’ll 
get  (our  revenues)  in  local,’’’  Pierce 
said. 

While  the  local  market  share  has 


Financially  strapped  Hastech  Inc., 
a  leading  manufacturer  of  comput¬ 
erized  newspaper  composition  sys¬ 
tems,  has  agreed  to  be  sold  to  and 
recapitalized  by  a  British  investment 
group. 

An  agreement  in  principle  was 
announced  June  4  with  a  group  led  by 
the  investment  firm  of  Goldie  &  Co. 
Ltd.  Monotype  International,  the 
British  maker  of  advanced  equipment 
for  setting  type  and  graphics,  will  be  a 
minority  partner. 

Tim  Flaherty,  vice  president  for 
marketing  at  Hastech,  headquartered 
in  Manchester,  N.H.,  said  the  com¬ 
pany  would  remain  an  independent 
supplier  to  the  newspaper  industry. 

Under  terms  of  the  acquisition, 
which  is  expected  to  be  completed 
later  this  month,  Hastech  will  be  re¬ 
capitalized. 

The  cost  of  the  deal  was  not  dis¬ 
closed  nor  were  the  specific  terms. 

A  prepared  statement  read,  in  part; 
“The  multimillion-dollar  equity  infu- 


increased  to  53.6%  from  its  historic 
low  of  44%  in  1982,  that’s  still  a  far  cry 
from  the  nearly  75%  share  newspa¬ 
pers  enjoyed  in  1935,  he  said. 

“And  if  you  were  to  remove  all  of 
the  national  advertising  you  con¬ 
verted  to  local  .  .  .  you’d  find  a  great 
decline  in  local.  Your  decline  in  local 
is  an  even  bigger  problem  than  your 
decline  in  national,’’  Pierce  said. 

Another  thing  newspapers  should 
be  concerned  about.  Pierce  said,  is 
their  dramatic  losses  in  market  share 
of  key,  high-growth  advertising  cate¬ 
gories. 

Some  examples  of  market  share  de¬ 
clines  between  1970  and  1983:  Food 
(down  from  1 1%  to  6%);  automobiles 
(40%  to  19%);  alcohol  (25%  to  12%); 
and  amusements  (18%  to  l%),he  said. 

“If  ypu  continue  to  go  on  as  you  are 
today,  and  market  share  continues  to 
decline  to  the  levels  of  1982  —  and  in 
the  long  run,  it’s  going  that  way — you 
will  wake  up  one  day  to  find  that 
another  medium  (television)  is  num¬ 
ber  one,’’  Pierce  said. 

To  reverse  the  trends  he  sees. 
Pierce  proposed  an  extensive  news- 
papers-sponsored  survey  of  advertis¬ 
er  decision-makers  to  determine  what 
they  want. 

In  addition,  he  called  for  a  “mas¬ 
sive  new  image  advertising  cam¬ 
paign’’  for  newspapers. 


sion  will  enable  Hastech  to  maintain 
its  leadership  position  in  the  news¬ 
paper  industry  and  accelerate  the  de¬ 
velopment  of  major  new  products, 
projected  for  next  year.’’ 

Hastech  in  recent  months  has  been 
short  of  money  for  research  and  de¬ 
velopment  and  has  been  seeking 
capital  or  a  buyer.  Talks  broke  down 
earlier  in  the  year  with  one  suitor. 
Informational  International  Inc.,  a 
comouterized  typesetting  company  in 
Culver  City,  Calif. 

Hastech  is  a  private  company  own¬ 
ed  by  venture  capitalists  led  by  the 
Boston  investment  firm  of  Tucker 
Anthony.  It  split  from  Hendrix  Elec¬ 
tronics  to  develop  pagination  and 
front-end  systems  for  large  news¬ 
papers. 

Hastech,  from  a  booth  next  to 
Monotype,  introduced  three  new 
products  at  the  ANPA  Operations 
Management  Conference  and  Exposi¬ 
tion  in  New  Orleans;  a  new  terminal 
for  layout  of  newspaper  pages,  a  new 
controller  and  new  software. 


Circulation  feud 

(Continued  from  page  13) 


gap  on  Sunday  with  Freedom  News¬ 
paper’s  Colorado  Springs  Gazette- 
Telegraph  which  has  a  Sunday  cir¬ 
culation  of  106,000. 

Beattie  said  Cablevision  charges 
$1 .25  a  month  for  the  Sunday  Sun  and 
passes  on  “a  portion  of  that  amount’’ 
to  the  newspaper.  Cablevision  also 
agreed  to  give  the  Sun  the  use  of  a 
cable  channel  when  the  system  is  ex¬ 
panded. 

Beattie  remarked  that  the  Sun  got 
approval  for  its  cable-subscriber 
plans  from  the  Audit  Bureau  staff  be¬ 
fore  starting  the  program. 

“We  think  it’s  (delivery  to  cable 
households)  a  good,  new  marketing 
strategy  that  we’re  going  to  take  advan¬ 
tage  of,’’  Beattie  said. 

He  added  that  other  newspapers 
have  already  inquired  about  the  proj¬ 
ect,  including  “monopoly  market 
papers’’  looking  for  ways  to  improve 
penetration. 

Beattie  said  Freedom  Newspapers 
has  not  protested  to  the  Audit  Bureau, 
so  neither  Colorado  Springs  paper 
will  be  at  Pebble  Beach. 

The  ABC  staff  said  the  Post  could 
count  the  cable  subscribers  as  paid 
under  article  B.24,  covering  associa¬ 
tion  publications. 

“We  went  to  ABC  and  asked  them 
where  it  would  qualify  and  that  is 
what  they  told  us,’’  Martin  said. 

The  Rocky  Mountain  News  and 
Scripps  Howard  dispute  that  ruling 
and  want  it  reversed  by  the  board. 

A  circulation  executive  with  the 
News  said  that  Scripps  views  this 
issue  as  being  similar  to  the  con¬ 
troversy  over  whether  bulk  sales 
should  count  as  paid.  Scripps  opposes 
counting  bulk  sales  as  paid. 

The  News  circulation  exec  was  also 
mystified  over  how  the  ABC  staff 
could  decide  that  a  cable  system  fell 
under  its  rules  for  association  publica¬ 
tions. 

“If  cable  companies  are  associa¬ 
tions,  why  not  use  the  same  thing  to 
deliver  newspapers  to  utility  custom¬ 
ers?’’  he  asked.  “We  can  put  the  util¬ 
ity  circulars  in  our  newspapers  and 
have  the  utility  charge  its  customers 
twenty-five  cents.’’ 

The  executive  charged  that  the  Au¬ 
dit  Bureau  staffs  decision  regarding 
the  Post  and  cable  subscribers  would 
ultimately  threaten  the  integrity  of 
newspaper  circulation  data.  He  said  it 
would  be  better  to  change  the  rules 
than  stretch  the  interpretation  of  ex¬ 
isting  ones. 


Hastech  agrees  to  be  sold,  recapitalized 
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SYNDICATES 


Covers  various  nuclear-related  issues 

Lewis  Rothlein  uses  his  column  to  discuss,  among  other 
things,  the  pros  and  cons  of  nuclear  arms  and  power 


By  David  Astor 

In  an  April  22  column,  Lewis  Roth¬ 
lein  interviewed  anti-nuclear  biologist 
Paul  Ehrlich,  who  said  things  like: 
“The  solution  is  for  the  rich  countries 
to  get  together  to  try  to  save  the 
planet,  rather  than  standing  waving 
hydrogen  bombs  at  each  other  that 
can’t  possibly  be  used  in  any  sensible 
manner.” 

Then,  in  his  April  29  column,  Roth¬ 
lein  interviewed  pro-nuclear  physicist 
Bernard  Cohen,  who  stated: 
“France,  Japan,  the  Soviet  Union, 
China,  and  so  forth,  build  up  their 
economies  by  using  nuclear  pow¬ 
er  ...  .  If  we  don’t  do  something 
soon  to  save  nuclear  power  in  the 
U.S.,  we  are  going  to  become  a 
second-rate,  poor  country,  relative  to 
the  rest  of  the  world.” 

The  above  two  excerpts  exemplify 
much  of  the  content  in  “The  Nuclear 
Age,”  a  weekly  column  introduced 
by  Chronicle  Features  this  January. 
Rothlein  talks  about  both  nuclear 
arms  and  domestic  nuclear  power  in 
his  feature,  and  strives  to  deal  with 
the  political,  social,  and  scientific 
aspects  of  nuclear  issues  in  an  objec¬ 
tive  fashion. 

“I  try  to  present  both  sides,”  said 
Rothlein.  “On  most  sticky  points, 
each  side  has  excellent  arguments. 
It’s  up  to  readers  to  decide  which  way 
they  lean.” 

There  is  more  to  Rothlein ’s  feature, 
however,  than  interviewing  an  anti¬ 
nuclear  person  one  week  and  a  pro- 
nuclear  one  the  next.  Some  columns 
talk  about  important  historical  topics 
in  the  nuclear  area.  Others  focus  on 
current  events.  And  still  others  touch 
on  future  matters. 

An  example  of  the  way  Rothlein 
occasionally  looks  at  the  past  was  a 
May  13  column  discussing  how  the 
U.S.  contemplated  detonating  nu¬ 
clear  bombs  to  build  a  new  canal 
across  Central  America  during  the 
late  1960s.  Another  column  focused 
on  a  little-publicized  nuclear  accident 
in  the  Soviet  Union  during  the  winter 
of  1957-58  that  may  have  been  the 
worst  ever. 


Lewis  Rothlein 


A  May  6  column  summarizing  cur¬ 
rent  events  contained  blurbs  about 
Mikhail  Gorbachev’s  announcement 
of  a  moratorium  on  the  deployment  of 
Soviet  medium-range  nuclear  mis¬ 
siles  pointed  at  Europe,  the  Penta¬ 
gon’s  acknowledgement  that  nuclear 
war  could  cause  a  “nuclear  winter,” 
the  Nuclear  Regulatory  Commis¬ 
sion’s  approval  of  a  plant  in  Illinois, 
and  so  on. 

And  an  example  of  a  future- 
oriented  piece  was  Rothlein’ s  March 
25  column  predicting  what  might  hap¬ 
pen  at  the  Geneva  arms  talks  based  on 
the  results  of  past  talks.  Rothlein 
noted  that  the  talks  could  last  a  long 
time,  that  arms  growth  would  con¬ 
tinue  during  the  talks,  that  agree¬ 
ments  would  not  cut  present  arm 
levels  but  might  limit  future  growth, 
that  it  would  be  difficult  to  get  any 
treaty  ratified  by  the  U.S.  Senate,  that 
America  will  place  strong  emphasis 
on  verification,  etc. 

Other  “Nuclear  Age”  columns 
have  discussed  whether  Israel  has 
“The  Bomb,”  the  nuclear  freeze  and 
Congress,  how  Americans  feel  about 
the  Soviets,  the  conservative  Com¬ 
mittee  on  the  Present  Danger  orga¬ 
nization,  radiation’s  effect  on  people, 
and  what  fourth-graders  think  about 
nuclear  war. 


To  do  this  last  column,  Rothlein 
visited  a  classroom  and  found  that 
half  the  students  felt  nuclear  war  was 
the  greatest  problem  facing  the  world. 
“The  atomic  age  had  already  entered, 
their  awareness,”  he  wrote. 

Millions  of  adults  are  also  very  wor¬ 
ried  about  nuclear  issues,  noted  Roth¬ 
lein,  and  many  of  them  deal  with  this 
fear  by  trying  to  ignore  the  subject. 
Thus,  he  added,  some  newspaper  edi¬ 
tors  are  hesitant  to  buy  his  column 
and  some  readers  are  hesitant  to  look 
at  it. 

But  Rothlein  said  his  feature  can 
offer  a  measure  of  “reassurance”  to 
readers.  He  explained  that  the  col¬ 
umn  is  written  with  “a  sense  of 
calm,”  that  it  tries  to  present  an  often- 
complex  subject  in  a  clear  way,  and 
that  it  contains  content  that  might 
ease  some  readers’  minds — as  when 
Bernard  Cohen,  in  the  aforemen¬ 
tioned  interview,  contended  that  nu¬ 
clear  power  is  safer  than  people  think. 

“Theoretically,  nuclear  energy  can 
be  very  safe,”  said  Rothlein.  “But 
people  don’t  trust  utilities.  They  feel 
they  are  cutting  comers  to  make  a 
buck.” 

Those  who  favor  nuclear  power, 
continued  Rothlein,  argue  that  fossil 
fuels  will  eventually  run  out  and  that 
nuclear  power  is  thus  needed  to  main¬ 
tain  the  lifestyle  Americans  are  accus¬ 
tomed  to.  Those  arguing  against  it  feel 
that  alternate  sources  of  energy  (such 
as  solar  and  wind)  combined  with  con¬ 
servation  would  be  sufficient. 

Rothlein — who  calls  the  nuclear 
subject  perhaps  “the  most  important 
issue  of  our  time” — draws  on  a  vari¬ 
ety  of  sources  in  writing  his  feature. 
He  reads  all  the  nuclear-related  books 
he  can  get  his  hands  on  (over  200  in 
the  past  few  years)  as  well  as  news¬ 
papers  such  as  the  New  York  Times; 
magazines  and  journals  such  as  Time, 
Newsweek,  Foreign  Policy,  Foreign 
Affairs,  and  the  Bulletin  of  Atomic 
Scientists;  and  news  releases  from 
anti-  and  pro-nuclear  groups.  He  also 
watches  the  news  and  the  C-Span 
cable  channel.  And  he  conducts  inter¬ 
views. 

The  36-year-old  Rothlein  traveled  a 
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circuitous  route  before  starting  his 
column.  Bom  and  raised  in  Miami 
Beach,  Fla.,  he  attended  the  College 
of  Journalism  and  Communications  at 
the  University  of  Florida,  where  he 
wrote  opinion,  trivia,  and  “brain  teas¬ 
er”  columns  for  the  Alligator  student 
newspaper. 

Rothlein  then  entered  broadcast 
journalism.  He  did  newsgathering, 
writing,  and  research  as  well  as  on-air 
interviewing  and  announcing  for 
WUFT-TV,  PBS’s  station  in  Gaines¬ 
ville,  Fla.  He  also  co-produced  30- 


Below,  a  public  affairs  program  for 
WJXT-TV,  the  CBS  affiliate  in  Jack¬ 
sonville.  Rothlein  noted  that  his  ex¬ 
perience  with  broadcast  writing  has 
helped  him  write  succinctly  for  his 
625-  to  650-word  “Nuclear  Age” 
column. 

After  leaving  broadcast  journalism 
in  1975,  Rothlein  wrote  two  novels 
and  a  short  book  of  humor,  played 
piano  and  sang  for  a  living,  served  as 
supervisor  for  a  construction  com¬ 
pany,  and  waited' tables.  The  U.S. 
Army  veteran  also  took  more  courses 


(he  is  close  to  a  B.A.  in  philosophy) 
and  taught  a  “Nuclear  Age”  class  at 
Suffolk  Community  College  on  Long 
Island,  N.Y.  (where  the  columnist 
now  lives). 

In  1984,  after  several  years  of  in¬ 
tense  study  of  nuclear  matters,  Roth¬ 
lein  came  up  with  the  idea  to  do  a 
column  and  approached  “13  or  14” 
syndicates.  He  was  signed  by  Chroni¬ 
cle,  which  now  distributes  the  feature 
to  papers  such  as  the  Des  Moines 
Register  and  Louisville  Courier- 
Journal. 


Several  papers  drop  Trudeau  comics  about  Sinatra 

Some  episodes  satirize  the  singer’s  aiieged  Mafia  ties 
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Garry  Trudeau  satirizes  Sinatra — and  'not  in  a  shy  way.' 


Several  newspapers  decided  not  to 
run  some  or  all  of  last  week's  six 
“Doonesbury”  strips  satirizing 
Frank  Sinatra. 

The  sequence  opened  Monday, 
June  10,  with  Garry  Trudeau  juxta¬ 
posing  President  Reagan’s  glowing 
description  of  “Or  Blue  Eyes”  with  a 
photo  of  Sinatra  “doing  it  his  way 
with  Tommy  ‘Fatso’  Marson,  Don 
Carlo  Gambino,  Richard  ‘Nerves’ 
Fusco,  Jimmy  ‘The  Weasel’  Fratian- 
no,  Joseph  Gambino,  and  Greg  De- 
Palma”  (see  accompanying  art). 

Then,  on  June  11,  “Doonesbury” 
referred  to  the  honorary  doctorate  re¬ 
cently  received  by  Sinatra,  who  was 
said  by  Stevens  Institute  to  have  “ap¬ 
plied  his  talents  to  the  benefit  of  man¬ 
kind  and  to  the  uplifting  of  the  human 
spirit.”  The  last  frame  of  the  strip  fea¬ 
tured  an  old  photo  of  Sinatra  next  to 
Aniello  Dellacroce,  with  Trudeau 
writing:  “Dr.  Francis  Sinatra  uplift¬ 
ing  the  spirits  of  alleged  human  Aniel¬ 
lo  Dellacroce,  later  charged  with  the 
murder  of  Gambino  family  member 
Charley  Calise.” 

As  the  sequence  continued  later  in 
the  week,  Trudeau  satirized  other 
aspects  of  Sinatra  besides  his  eilleged 
Mafia  connections. 

The  Akron  (Ohio)  Beacon  Journal 
decided  not  to  carry  any  of  the  six 
“Doonesbury”  episodes.  Chief  edito¬ 
rial  writer  Ron  Kirksey  said  they  were 


not  fair  to  Sinatra,  although  he 
emphasized  that  the  paper’s  action 
was  not  meant  to  “imply  a  defense” 
of  the  singer. 

The  Los  Angeles  Times  ran  the  first 
strip  but  then  dropped  the  next  five 
“upon  advice  of  legal  counsel,” 
according  to  a  statement  released  by 


the  paper. 

Long  Island,  N.Y.,  Newsday  ran 
five  of  the  episodes  but  dropped  the 
June  II  one.  Managing  editor 
Anthony  Marro  said  that  particular 
strip  failed  to  mention  that  there  had 
been  a  mistrial  in  the  murder  case  and 
that  the  judge  subsequently  directed 
that  Dellacroce  be  acquitted.  (Della¬ 
croce  was  apparently  indicted  earlier 
this  year  on  racketeering  charges.) 

Marro  also  said  the  Sinatra- 
Dellacroce  photo  seemed  to  be  about 
40  years  old  and  that  it  wasn’t  certain 
how  well  Sinatra  knew  Dellacroce. 
The  photo  Trudeau  used  June  10, 
Marro  continued,  was  more  well- 
known  and  more  recent. 

Several  other  papers  were  reported 
to  have  also  dropped  one  or  more  of 
(Continued  on  page  52) 
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(Continued  from  page  51) 
the  strips.  And  at  least  a  couple  of 
papers  running  the  June  II  episode 
changed  the  wording  in  the  last  frame 
to  leave  out  reference  to  the  murder 
charge.  The  New  York  Daily  News 
version,  for  instance,  read:  “Dr. 
Francis  Sinatra  uplifting  the  spirits  of 
alleged  human  Aniello  Dellacroce, 
underboss  of  Gambino  family.” 

Universal  Press  Syndicate  vice  pres¬ 
ident/editorial  director  Lee  Salem 
said  Universal  never  gave  permission 
for  the  wording  in  “Doonesbury”  to 
be  changed  and  that  the  syndicate 
plans  to  talk  with  any  papers  that  did 
so.  He  stated  that  editors  have  the 


Evans,  Novak  ruling 

The  U.S.  Supreme  Court  refused  to 
revive  a  $6-million  libel  lawsuit 
against  Rowland  Evans  and  Robert 
Novak  for  a  column  they  wrote  criti¬ 
cizing  a  Marxist  professor. 

Over  two  dissenting  votes,  the  jus¬ 
tices  let  stand  a  ruling  that  the  1978 
column  is  immune  from  a  libel  suit 
because  it  dealt  with  opinion,  not  fact. 

Bertell  Oilman  sued  Evans  and 
Novak,  who  are  distributed  by  News 
America  Syndicate,  over  a  column 
about  his  then-pending  appointment 
as  chairman  of  the  Department  of 
Government  and  Politics  at  the 
University  of  Maryland. 

In  seeking  Supreme  Court  review. 
Oilman  said  the  U.S.  Circuit  Court  of 
Appeals  was  confused  about  what  is 
purported  fact  and  what  is  constitu¬ 
tionally  protected  “opinion.”  An 
appeals  court  judge  had  said  the  arti¬ 
cle  contained  “the  kind  of  hyperbole 
that  must  be  accepted  in  the  rough  and 
tumble  of  political  argument.” 

— AP 

Lynn  Johnston  wins 

Lynn  Johnston's  “For  Better  or 
For  Worse”  came  in  first  in  a  comics 
poll  that  drew  the  votes  of  10,269 
Orlando  Sentinel  readers. 

A  total  of  28%  of  respondents 
named  the  Universal  Press  Syndicate- 
distributed  strip  as  one  of  their  three 
favorites.  The  second-place  finisher 
was  “Bloom  County”  by  Berke 
Breathed  of  the  Washington  Post 
Writers  Group,  with  23.1%. 

Then  came  “Blondie”  by  Dean 
Young  and  Stan  Drake  of  King  Fea¬ 
tures  Syndicate,  \1.9%;  “Fred  Bas¬ 
set”  by  Alex  Graham  of  News  Amer¬ 
ica  Syndicate,  16.4%;  and  “Andy 
Capp”  by  Reggie  Smythe  of  NAS, 
14.5%.  The  most  popular  serial  strip 
was  13th-ranked  “Gasoline  Alley”  by 


right  not  to  run  a  “Doonesbury”  epi¬ 
sode  if  they  don’t  want  to,  but  that 
they  do  not  have  the  right  to  change 
the  content  of  a  strip. 

Speaking  about  Universal’s  reac¬ 
tion  to  the  Sinatra-related  episodes  af¬ 
ter  they  were  first  received  from 
Trudeau,  Salem  said  the  syndicate 
realized  the  strips  might  “cause  some 
concern”  on  the  part  of  newspaper 
editors  but  decided  it  was  “comfort¬ 
able”  with  the  sequence  on  both 
editorial  and  legal  grounds. 

Universal  president  John  McMeel 
called  the  Sinatra-related  episodes 
“pure,  beautiful,  and  very,  very 
effective  satire.”  And  he  said  the 


Lynn  Johnston 

Dick  Moores  of  Tribune  Media  Ser¬ 
vices.  Thirty-four  comics  were  ranked 
in  all. 

The  Sentinel  reinstated  two  comics 
that  readers  most  wanted  to  see  in  the 
paper.  They  were  “Hagar  the  Horri¬ 
ble”  by  Dik  Browne  of  King  and 
“Herman”  by  Jim  Unger  of  Uni¬ 
versal. 

And  the  Sentinel — one  of  the  few 
papers  in  the  U.S.  that  runs  daily 
strips  and  panels  in  color — found  that 
seven  of  10  readers  say  color  in¬ 
creases  their  enjoyment  of  comics. 

'Defenders’  program 

An  animated  television  series  star¬ 
ring  several  King  Features  Syndicate 
comic  strip  characters  has  been  de¬ 
veloped. 

Defenders  of  the  Earth — from  King 
Features  Entertainment  and  Marvel 
Productions — stars  Flash  Gordon 
(and  his  daughter),  the  Phantom  (and 
his  son).  Mandrake  the  Magician  (and 
an  orphan  he  befriends),  and  Lothar 
(and  his  son).  These  characters  join 
forces  to  challenge  the  evil  tyrant 
Ming  the  Merciless  in  a  number  of 
adventures. 

On  victorious  squad 

One  of  the  players  on  the  North 
American  champion  bridge  team  cap¬ 
tained  by  Alfred  Sheinwold  of  the  Los 
Angeles  Times  Syndicate  (see  E&P, 


sequence  was  not  “out  of  the  blue”| 
for  Trudeau,  because  the  cartoonist 
frequently  satirizes  public  figures 
who  are  currently  in  the  news — a  de¬ 
scription  that  would  fit  Sinatra,  who 
received  the  Medal  of  Freedom  and 
honorary  degree  less  than  a  month 
ago. 

And  what  does  Sinatra  think  about 
the  “Doonesbury”  episodes?  His 
spokesman  issued  a  statement  quot¬ 
ing  the  singer  as  saying  Trudeau 
“makes  his  living  by  his  attempts  at 
humor  without  regard  to  fairness  or 
decency  .  .  . .” 

— David  Astor 


June  1)  is  “The  Aces”  columnist  Bob¬ 
by  Wolff  of  United  Feature  Syndicate. 

Automobile  package 

A  package  of  stories  and  illustra¬ 
tions  marking  the  100th  year  of  the 
automobile  will  be  offered  by  Crain 
Syndicate  of  Chicago  this  fall. 

The  package  will  be  from  the  Auto¬ 
motive  News  trade  weekly,  which  is 
publishing  a  special  edition  for  the 
centennial  October  30.  The  weekly 
will  trace  the  history  of  the  auto  from 
“the  first  sputtering  motorwagen 
assembled  by  Karl  Benz  in  1885”  and 
“assess  the  impact  of  the  car  on  the 
world  in  war  and  peace,  on  the  family, 
the  economy,  and  the  social  culture.” 

‘Gappy’  creator  dies 

Robert  Cleveland,  creator  of  the 
“Gappy  Dick”  and  “Young  Hobby 
Club”  comics  page  features,  died  last 
month  of  cancer  in  Chicago  at  the  age 
of  82. 

Cleveland  retired  from  doing  “Gap¬ 
py” — which  includes  brainteasers, 
games,  and  puzzle  contests — in  1977. 
His  longtime  assistant  Ric  Yager  will 
continue  to  handle  “Cappy  Dick” 
and  “Young  Hobby  Club”  for  News 
America  Syndicate. 

New  officers  named 

The  National  Society  of  Newspa¬ 
per  Columnists  has  announced  its 
1985-86  officers. 

President  is  Dick  Des  Ruisseaux  of 
the  Louisville  Times,  vice  president  is 
Lawrence  Madrey  of  the  Norfolk 
Virginian-Pilot,  treasurer  is  Bob  Hill 
of  the  Times,  secretary  is  Mike  Har¬ 
den  of  the  Columbus  Dispatch,  and 
public  relations  person  is  self- 
syndicated  “On  My  Own”  columnist 
Pat  Kite  of  Newark,  Calif. 
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PRICE 

Is  Back  In  Print 

“Kay  IVicc  has  been  one  ot  the  most  lucid  and  most  intellijjent 
commentators  on  the  American  political  and  social  scene!'  - 
Roberta.  Semple  Jr. editor.  OfhRJ  Ruf^e.  The.Xeu'  York  Times. 

“Kay  l*rice  is  one  of  the  tndy  literate,  sensitive  and  civilized 
people  in  the  journalistic  fimiament.  Through  one  of  the 
tou><hest  times  in  .Vriierican  politics  and  journalism  Water¬ 
gate — he  kept  his  mind  and  his  heart  pure  and  viewed  evvnts 
with  rare  clarityr— Washin^kmcontributiny edi¬ 
tor.  Time  mayazine.  * 

"\s  an  insider  at  the  Wliite  Mouse,  Kay  l*rice  never  lost  his 
objectivity.  .As  an  outsider,  he  can  be  trusted  for  those  particu¬ 
lar  insi>*hts  he  draws  from  his  e.xperience  and  his  keen  eye  for 
the  nub  of  the  matter!' — l^lurray  hempton.  .\eu'sday  colum¬ 
nist  and  I9S5  l*ulitzer  Ibize-uinner  for  commerdary. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


CARTOONS 

HEALTH 

ANNOUNCEMENTS 


AWARD-WINNING  CARTOONS,  carica¬ 

tures,  rrews  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaer  or  publication. 

Strips,  panels  and  editorials.  Member 

NCS.  Bruce  Higdon,  Route  11,  315B, 
Murfreesboro,  TN  37130. 


SALTY  SALLY  generates  agreeable  nods. 

So  does  the  cost.  Perfect  for  weeklies. 

Cullen  Hightower.  PO  Box  747,  Shali- 

mar,  FL  32579. 


EDUCATION 


TOO  MUCH  HOMEWORK.  Kids  can't 
read  DEAR  TEACHER  gives  parents 
advice  on  educational  problems.  Box 
395,  Carmel  IN  4603^.  (317)  844- 
9601. 


ENTERTAINUENT 


CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


MONEY 


"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th.  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  lltn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


PROFESSIONAL  500  WORD  REVIEWS 
for  less  than  a  movie  ticket-as  needed  or 
by  subscription.  Perfect  for  small  pap¬ 
ers.  Samples/information;  REVIEWS  ON 
REQUEST,  PO  Box  20267,  London  Ter¬ 
race  Station.  New  York,  NY  10011. 
(212)  989-6612. 


VIDEO 


WHAT'S  NEW  ON  VIDEO 
Well-received  weekly  column  spotlight¬ 
ing  what's  available  on  videocassette. 
Samples  on  request.  VIDEO  REVIEWS.  7 
Utica  St.,  Quincy,  MA  02169. 


"KEEPING  CHILDREN  HEALTHY"  by 

Kathleen  Doheny  gives  the  latest  on  what 

health  professionals  are  saying  about 

taking  care  of  children.  It's  just  one 

biweekly  column  in  our  weekly  news 

package  with  others  on  healthful  travel, 

fitness  and  dental  care.  Plus  timely  news 

and  features  on  health  and  medicine. 

Our  6,000  words  each  week  come  to  you 

by  mail  or  electronically  at  a  remarkably 

low  cost.  Send  for  a  sample  or  free  trial. 

Keith  H^lund,  Editor,  International 

Medical  Tribune  Syndicate,  600  New 

Hampshire  Ave.  NW,  Suite  700, 

Washington.  DC  20037. 


"SENIOR  CLINIC”.  A  specialist  writes 
America's  only  health  column  on  medic¬ 
al  problems  of  older  people.  Lively  Q  &  A 
format.  Rochester  (NY)  Democrat  & 
Chronicle-"Timely  -Incisive-  Excellent 
Reader  Response”.  Now  in  4th  year. 
Weekly,  600  words.  Samples.  Dr. 
Macinnis,  HFM  Literary  Enterprises, 
Box  307,  Edmonton,  Alberta  Canada, 
T5J  2J7  (403)  973-2361. 


SCIENCE 


NEW,  LIVELY  column,  written  by  a  Pro¬ 
fessional  Scientist/Journalist.  500-600 
words  weekly  in  topics  from  the  fascinat¬ 
ing  world  of  science.  Samples  on  re¬ 
quest.  Science  Notebook,  Dr.  Bob 
Andes,  Box  20-184,  Columbus,  OH 
43220. 


HOMES 


GOVERNMENT  HOMES  from  $1  (u  re¬ 
pair).  Also  delinquent  tax  property.  Call 
(805)  687-6000  Ext.  GH-4261  for  in¬ 
formation. 


REAL  ESTATE 


HOUSE  CALLS-Sun-Times,  Houston 
Post,  The  Register,  Miami  Herald,  90 
others.  Lively,  lucid,  800-word  Q&A 
weekly  on  real  estate.  10th  year,  8 
national  awards.  Box  18447,  Rochester, 
NY  14618;  (716)  473-4973. 


FILLERS 


FUNNY  TOPICAL  VERSE  ~  a  weekly  fea¬ 
ture  in  120,000  circulation  paper  for  12 
y^rs.  BIG  selection  sent  free  for  evalua¬ 
tion.  No  buy,  no  pay.  J.  F.  Heinz.  233  E. 
Wacker,  3111,  Chicago,  IL  60601. 


BUSINESS  OPPORTUNITIES 


$75,000  BUYS  COMPLETE  newspaper 
Press  and  equipment.  4  units  Thatcher 
Pacer  36-  H.D.  folder-  quarter  folder-  3 
phase  power  plus  emergency  auxiliary 
gasoline  power  plant.  Rwuilt  in  1983- 
Many  extras  ideal  for  weeklys.  Mr.  Sel- 
lentin  (516)  537-3200. 


FOR  SALE 

Small  graphic  arts  and  typesetting  busi¬ 
ness.  1984  gross  over  $187,000.00,  in 
new  location  with  excellent  market 
potential.  Also  includes  small  weekly 
newspaper  in  same  market,  1984  gross 
over  $12,000.00  with  even  greater 
potential.  Both  offered  at  reasonable 
price.  Call  (803)  772-3240  or  write  Box 
21511,  Columbia,  SC  29221  for 
appointment  to  see. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  POBox7133,  Shawnee  Mission 
KS  66207. 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
ror  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


Brokers«Consultants>Appraisers 

Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASS()CIATES 

Columbus  Office;  (614)  889-9747 

PO  Box  798,  Dublin  OH  43017 

SERVING  THE  USA 


CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  & 
ASSOCIATES.  Box  8225,  Savannah,  GA 
31412(912)  236-1596. 


EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  8rokers,  Consultants 
Box  637,  Goochland,  VA  23063 
Ed  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 


NEWSPAPER  BROKERS 


Fournier  Media  Service  Inc. 
AppraisahBrokerageConsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Sen/ices,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  8uffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sa  lesOonsu  1 1  i  ng>Appra  isi  ng 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  451-8260 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(2(32)  628-1133 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


SOUTHWESTERN  U.S.  NEWSPAPERS, 
$35K  to  $1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex¬ 
position  Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 


TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•Brokers  ’Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  305-335-9082 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 


WHAT  IS  YOUR 
CUSSIFIED  POTENTIAL? 
Recently  a  newspaper  jumped  from  3  Vi 
pages  to  over  16  pages  and  has  been 
increasing  since  using  classified  inter¬ 
national  new  management  development 
systems.  Call  or  write  for  free  consulta¬ 
tion  today.  Ask  for  our  free  sarnple  pack¬ 
age  offer.  Call  Ray  or  Kevin  (jreene  at 
(305)  981-1240.  Classified  Interna¬ 
tional  Advertising  Services,  Inc.,  3211 
North  74th  Ave.,  Hollywood,  FL  33204. 


Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  12,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 
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ANNOUNCEMENTS 


NeWSPAPERS  FOR  SALE 


ARIZONA  WEEKLY  communiW  tabloid, 
two  yMrs  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 


AN  EXCEPTIONAL  BUY; 

Small,  5691  Circulation  combo  Shop¬ 
per/weekly  paper  in  N.W.  IL  river  com¬ 
munity.  Has  shown  comfortable  profit 
for  16  years  and  has  tremendous  growth 
potential.  C)wner  retiring.  With  paper  you 
also  get  small  commercial  print  shop.T- 
wo  offset  presses,  AB  Dick  350  and 
brand  new  Hamada  CD.-611.  Compug- 
raphic  typesetting  equipment  camera, 
platemaxers,  collator,  etc.  Shop  grossed 
75M  last  year  with  no  outside  sales. 
Downtown  building  with  4  bedroom 
apartment  if  desired.  If  you're  serious 
ask  for  the  very  attractive  under 
$100,000  price.  Box  8943,  Editor  & 
Publisher. 


BURNT  OUT~Central  Florida  free  week¬ 
ly  is  poised  in  major  growth  area  but 
Mom  and  Pop  are  aging  fast.  We'll  sell 
for  slightly  over  cost  of  equipment  or 
consider  a  young,  energetic  partner  who 
can  do  it  all  and  let  us  retire.  A  great 
opportunity  with  minimum  investment. 
Box  8908,  Editor  &  Publisher. 


BUSINESS  NEWSMAG  in  Boulder,  CO. 
4  years  old,  6,000  circulation,  monthly 
and  additional  quarterly  issues,  loyal  fol¬ 
lowing.  Small  business  orientation  stres¬ 
sing  profiles,  informational  articles  and 
sales  leads.  Sub  and  ad  income.  Great 
paper,  active  and  innovative  business 
company,  great  place  to  live.  $100,000. 
Call  (303)  440-4952. 


COLORADO  ROCKIES  SKI  RESORT 
.Award  winning  weekly  with  diverse, 
educated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 
great  style  of  life.  Minimum  $lOO,OO0 
down,  send  professional  and  financial 
qualifications.  Suite  359,  Box  9002, 
Boulder  CO  80301. 


CALIFORNIA  #  1  growth  and  lifestyle 
location.  Prosper  with  your  own  weekly 
and  shopper.  Revenue  approximately  $1 
million  with  solid  potential.  Marketing 
consultation  provided  to  guide  you 
quickly  to  more  profits.  Priced  in  $1.5 
million  range.  Reasonable  terms  to  qual¬ 
ified  buyer. 

Milton  Q.  Ford  &  Associates 
5050  Poplar  Ave.,  Suite  1135,  Mem¬ 
phis,  TN  38157,  (901)  767-7980. 


COUNTY  SEAT  WEEKLY,  possible  25% 

share  in  web  offset  plant.  $170K  for 

paper,  real  estate.  ATN,  Inc.,  Bill  or  Ed 

Berger,  1801  Exposition  Blvd.,  Austin, 

TX  78703,  (512)  476-3950. 


CALIFORNIA:  Shopper,  direct  mail, 
good  market,  management  intact. 
$2,000,000  with  $600,ci00  down. 
WYOMING;  Shopper,  carrier/mail  dis¬ 
tribution,  excellent  cash  flow,  quality 
manaserin  place.  $600,000  with 
$150,000  down. 

COLORADO:  Shopper,  beautiful  area, 
ideal  opportunity  for  ad-oriented  couple. 
$100,000  with  $30,000  down. 

CRIBB  MEDIA  SERVICE,  John  T.  Cribb, 
Box  1220,  Townsend,  MT  59644,  (406) 
266-4223. 


PROFITABLE,  17  year  old  culture- 
entertainment  weekly  with  strong,  en¬ 
trenched  marketplace  visibility  in  New 
York  and  New  Jersey  available  for  purch¬ 
ase.  QUALI  FI  ED  buyer  will  find  excel  lent 
profit  picture  for  '85  and  all  of  the 
mechanisms  for  an  even  brighter  future 
in  place.  A  literal  steal  for  someone  who 
knows  publishing  and  has  the  capital  to 
make  it  work.  Owner,  of  17  years,  has 
other  interests.  Box  8927,  Editor  &  Pub¬ 
lisher. 

EDITOR  &  PUBLISHER  for  June  15, 1985 


ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

FOR  SALE:  Profitable  north  Iowa  county 
official  weekly,  grossing  over  $3(X),000, 
$75,000  profit;  9  per  cent  contract. 
John  van  der  Linden,  broker,  PO  Box 
275,  Spirit  Lake  ,  Iowa  51360. 

$50,000  buys  profitable,  award¬ 
winning  weekly  in  southern  Indiana. 
Price  below  one  year  gross.  No  debt.  All 
equipment  through  layout,  including 
Itek  1200.  Office  furniture.  Legally  ad¬ 
judicated.  Editor  may  stay  during  transi¬ 
tion.  Perfect  mom-pop  setup.  Box  8916, 
Editor  &  Publisher. 

PITTSBURGH,  PA  4  weekly  newspapers 
grossing  $275,000  in  Chapter  ll  reor¬ 
ganization.  All  broadsheets.  Good  cen¬ 
tral  location.  Will  also  consider  selling 
3-story  building,  3-unit  press.  Write  Box 
8918,  Editor  £  Publisher. 

PROFITABLE  ESTABLISHED  SUB¬ 
URBAN  New  York  shopper  with  several 
editions  in  sound  economic  area.  Priced 
at  annual  volume  of  $750,000  and  in¬ 
cludes  composition  equipment.  Terms 
available.  W.B.  Grimes  &  Co.,  Inc., 
1511  K  St.,  N.W.,  Washington,  D.C., 
20005. 

WELL  ESTABLISHED  Zone  1  small  col¬ 
lege  football  and  all-college  hockey 
newsletters.  Buy  seperately,  or  as  a 
package.  Combined  gi^  $36,000.  Box 
8941,  Editor  &  Publisher. 

WELL  ESTABLISHED,  profitable  milit¬ 
ary  publication  with  growth  potential. 
Nut  a  CE.  $1.5  million.  Dick  Briggs, 
RICHARD  BRIGGS  &  ASSOCIATES,  Box 
8225,  Savannah,  Georgia.  (912)  236- 
1596. 

ZONE  5  suburban  weekly  group.  $2.5 
million.  Box  8944,  Editor  &  Publisher. 

NEWSPAPERS  WANTED 

EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circula¬ 
tion.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
8826,  Editor  &  Publisher. 

PUBLICATIONS  AVAILABLE 

SHOULD  YOU  OWN  a  weekly?  Read 
"Howto  Purchasea  Newspaperand  Suc¬ 
ceed"  by  editor— publisher— broker  Jay 
Brodell.  $22.50  to  Mountain  West  Pub 
Co.,  Box  1841,  Grand  Junction,  Colo. 
81502. 

SHOPPING  GUIDES 

SURVIVAL  KIT  FOR  FREE  PAPERS 
Bright  ideas  to  fight  off  competition  and 
help  keep  your  paper  healthy  through  the 
19B0's.  Ways  to  combat  TMC  and 
broaden  your  display  and  classified 
base.  Plus,  new  ways  to  extract  revenue 
from  readers.  Publishers  call  or  write- 
Estil  Cradick,  Consit.  to  Publishers,  950 
Parkwood  Dr.,  Dunedin,  FL  33528, 
(813)  733-1678. 

WANTED 

COLLECTOR  SEEKS  political  press  but¬ 
tons,  badges,  ribbons,  etc.  from  conven¬ 
tions,  primaries,  etc.  Send  list  and  a 
xerox  of  items  to  Tony  Lee,  108  Mohr 
Ave.,  Bloomfield,  NJ  07003. 

NEWSPAPER  PEOPLE 

TRUST 

E&P  CLASSIHED 
ADVERTISING 

INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

ATTENTION  CIRCULATION  EXECU¬ 
TIVES.  FACT ;  Every  newspaper  our  com¬ 
pany  worked  for  in  1983  AND  1984 
shoi^  an  increase  in  paid  circulation! 
Not  a  bad  record.  Join  tne  list  of  winners 
and  get  in  on  the  increase.  Use;  Dan 
Campbell  and  Associates,  the  telephone 
sales  specialists.  Write  or  call,  you'll  be 
glad  you  did.  3864  Center  Roao,  Bruns¬ 
wick,  Ohio  44212,  (216)  225-7440. 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and  in¬ 
ternational  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-29^. 
Circulation  Consultant  for  newspapers. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  custonrters  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

THE  MOST  EXPERIENCED  Circulation 
consultant  is  now  able  to  offer  his  exper¬ 
tise  in  all  areas  of  circulation  to  new 
clients.  New  telemarketing  division, 
stopsaver  program  and  an  ^‘Audit"  of 
your  circulation's  effectiveness.  Call 
(206)  736-4052  for  a  free  initial  dis- 
cusssion. 

MAIUNG  SERVICES 

ALTERNATE  DELIVERY 

7  days  a  week,  24  hours  a  day  Los 
Angeles  and  Southern  California.  We 
pick  up  from  LAX  and  deliver  same  day. 
Also  break-up  and  forwarding  service  or 
consolidations.  American  Distributing 
Co.,  (213)  770-1655. 

CONSULTANTS 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program,  in¬ 
stallations  and  repairs.  20^rs  experi¬ 
ence.  Phone  (705)  673-6607. 

EQUIPMENT 
&  SUPPLIES 

CAMERA  «  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
Orlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach,  (^90278.  (213)  372- 
0372 

WARNER  COLOR  SYSTEM,  complete 
with  accessories;  Chemco  News-Pagers, 
complete  with  darkroom.  Contact  Frank, 
(602)  267-9519. 

aRCULATION  SOFTWARE 

CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/totaf-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO 
terns,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 


EQUIPMENT  k  SUPPLIES 


cmcyukTioN  suppues 


WE  MANUFACTURE  street  corner  news¬ 
paper  stands  for  vendors  in  Midwest 
area.  4ft.  x  6ft.  steel  stands  with  service 
window  slidirig  entry  door  $595.00. 
F.O.B.  BARKW  MCTALCRAFT,  1701 
W.  Belmont.  Chicago.  IL  60657.  (312) 
248-1115. 


COMPUTER  SOFTWARE 


DISPLAY/390 

Ad  scheduling,  billing  and  sales  report¬ 
ing  for  weeklies  and  small  dailies.  De¬ 
signed  for  publishers  who  seek  the  com- 
pditive  edge.  Runs  on  IBM  PC-)^  and 
compatibles,  TeleVideo  multi-user  sys¬ 
tem  and  others.  Free  brochures  and  sam¬ 
ple  reports.  Pacific  Sun  Computer  Sys¬ 
tems.  Box  5553,  Mill  Valley,  CA  94942; 
(415)  383-4500. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  I BM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 


TSS/80 

Typesetting  Front  End  System 

•Powerful,  easy  to  use  Text  Editor 
•Flexible,  user-definable  typesetter 
code  system 

•Supports  multiple  typesetters 
•Wire  capture  •  stories  accessible  by 
priority,  categoty,  key-word 
•Classified  Advertising 
•Remote  bureau  support 
•TSS/80  is  available  for  most  CP/M 
and  MS-DOS  computer  systems 
•TSS/80  is  available  on  a  fault-tolerant 
multi-user,  multiprocessor  shared-file 
system  supporting  up  to  50  users  and 
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typesetters 

•TSS/80  Bureau  System 

Electric  Knowledge,  Inc. 

PO  Box  9033 

Charlottesville.  VA  22906-9033 
(804)  971-9741 


COMPUTERS 


FOR  SALE 

New  twin  star  washout  unit  N  APP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co.,(213)  548-4545. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


CHESHIRE  labeler.  I  DAB  CS202  coun¬ 
ter  stacker,  TXT  Harris  typesetter.  Font 
Library  for  A(iM  9000  PDP8e's.  Curtis 
(703)  521-1089. 


HOPPER  LOADERS  Harris  HUIOOO 
model.  Excellent  condition.  Good  bar- 
gin.  Call  Jim  Schrum  (8()4)  446-2803. 
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EQUIPMENT  ft  SUPPLIES 


EQUIPMENT  ft  SUPPLIES 
PRESSES 


EQUIPMENT  ft  SUPPLIES 
PRESSES 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multi  wide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


Muller  227  inserters,  231  stackers 
Muller  259  counter/stackers 
Muller  288  counter/stacker 
Ferag  HS-80  counter/stackers 
Simode  MLW  2EE  strapper 
IDAB  bottom  wraps 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


Muller  227  inserter  with  6  stations  re¬ 
manufactured  with  new  equipment  war¬ 
ranty.  Contact  Graphic  Management 
Associates  Inc.,  11  Main  Street,  PO  Box 
55,  Southboro,  MA  01772,  (617)481- 
8562. 


•  24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  trainii^  program  included. 

•  FOR  SALE;  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY;  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


TELESCOPIC  TRUCK  LOADER  CON¬ 
VEYORS. 

High  output— safety  oriented  units  for 
new  and  repiKement  installations. 
Modem,  low  maintainance  design  with 
headlamps  for  truck  illumination. 

Call  Richard  Parett 
EAC  Engineering 
88-36  77  Avenue 
Glendale,  NY  11385 
(718)  896-5333. 


TWO  STAY-HI  STACKERS-  Model  251. 
One  working  and  one  for  parts,  with  an 
extra  set  of  printed  circuit  boards.  Excel¬ 
lent  working  condition.  Contact  Bill 
Dordw,  The  Ann  Arbor  News,  340  E. 
Huron  St.,  Ann  Arbor,  Ml  48106;  Phone 
(313)  994-6757. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPAPER  GROUPS 
We  are  interested  in  knowing  how  much 
you  can  supply  of  waste  newsprint  re¬ 
quired  to  consolidate  shipments  or  ex¬ 
port  combined  supply  needed  im¬ 
mediately  30,000  tons  in  ^t  ship¬ 
ments,  next  3-4  years  200,(}00  tons. 
Thereafter  stea^  supply.  We  are  looking 
for  long  establimeo  relationships.  Re¬ 
plies  to  Box  8912,  Editor  &  Publisher. 


PHOTOTYPESETTINQ 


AM,  CG  TYPESETTERS;  Buy,  Sell,  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 


Filmstrips  &  Video  Grids 


New  Used 
40%  Off  Mfgrs.  Ust 

QDOnUV 

^•1  I  ^  ns  4SS-1MZ 


EQUIPMENT  ft  SUPPLIES 


CHEMCO  SPARTAN  III  CAMERA,  7 
years,  $28,0(X).; 

SPARTAN  ROLL  FEED  HORIZONTAL 
CAMERA,  28%  to  150%,  $4500. 

Bob  Weber  (216)  831-0480 


CompuWriters;  Juniors,  48,  88,  IV-B. 
Reconditioned  and  Warranted.  Call  toll- 
free  1-800-255-6746.  Inland  Printing 
Equipment.  Your  Quality  Dealer  for  fi^ 
teen  years. 


EditWriters  7500,  7700  and  7700  Re¬ 
conditioned  and  Warranted.  Available 
Immediately.  New  Low  Prices  includes 
delivery!  Call  toll-free  1-800-255- 
6746.  Inland  Printing  Equipment.  Your 
Quality  Dealer  for  fifteen  years. 


HARRIS  3300  TYPESETTER,  $6500.; 
HARRIS  1420  TERMINAL,  $2750.; 
MICROSTOR  1253,  (2  Available) 
$4000  each.; 

MICROSTOR  1256,  $6500. 

Bob  Weber  (216)  831-0480 


KODAK  420-A  processor.  Mint  condi¬ 
tion.  Serial  #  3098.  Call  Jerry  Shur 
(312)  870-3762. 


LATE  MODEL  HARRIS  MICROSTOR 
front-end  system,  both  low  and  high 
spe^  wire,  3  boxes,  communications,  5 
Radio  Shack  model  lOO's,  12terminals, 
punches,  interfaces,  tape  readers,  mul¬ 
tiplexors,  spare  parts,  wiring,  available 
after  June  8;  $37,100  value  for 
$25,000  and  weTI  arrange  installation. 
Phone  Jim  Kroemer,  Kendallville  (IN) 
News-Sun,  (219)  347-0400. 


5  MDT  350's  $1,960  each.  Excellent 

condition.  Call  Monadnock  Ledger, 

Peterborough,  NH,  (603)  924-7172. 


MCS  10  8400,  256K,  18  Fonts,  Dual 
Disk,  $22,000.; 

MCS  10  8400,  256K,  Dual  Disks,  Pre¬ 

view,  Ruling,  79  Fonts,  Permakwik 
i»roc.,  $37,250. 

Bob  Weber  (216)  831-0480 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugrapnic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  (iommission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


Replace  your  agirig  MDT-350  Terminals 
witn  new  MDC-350's;  Now  comparably 
priced!  Call  Inland  today.  1-800-255- 
6746. 


TRENDSETTER  812  HR,  Parts  Kit,  2 
Strips,  $7250.; 

UNISmER  HR,  $6000 
Bob  Weber  (216)  831-0480 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


USED  FONTS  FOR  COMPUGRAPHIC; 
COMP  IV,  EDITWRITER,  (Choose  from 
Library  of  over  800  strips)  $125  add 
$15  per  ITC  Track,  Save  20%  on  1000 
K/B  Layout. 

VIDEOSETTER  FONTS;  your  choice 
from  Library  of  90  for  $250  each.  Also 
UNISETTER  STRIPS  Including  Width 
Card,  $100  each  +  $15  per  ITC  Track. 
Bob  Weber  (216)  831-0480 


UNISETTER  LR,  $5500.; 
UNSETTER  DEK,  $1500. 
Bob  Weber  (216)  831-0480 


PRESSES 


ADVANTAGE  I,  8"  Floppy,  $10,000.; 
CG  UNIFIED  COMPOSER,  8  Rack  Op¬ 
tion,  $1950.; 

VIDEOSETTER  UNIVERSAL  With  DCS 
Controller,  $10,5CI0. 

Bob  Weber  (216)  831-0480 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  7200,  GC  with  30  strips,  etc.,  also; 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 

WILL  SELL  OR  TRADE  all  of  the  follow- 
Ing  for  a  good  Copywrlter-48  with  Copyk- 
wick.  Mergenthaler  CorRecTerm  M200 
with  2  reader  punch.  Mergenthaler  V-l-P 
model  7245-3A,  Mergenthaler  MVP 
editing  system,  Compstar  190-HU  type¬ 
setter.  Full  Gospel  Publishers  (504) 
647-9780. 


PRESSES 


GOSS  COMMUNITY  UNITS 

2- unite  1977 

3- units  1974 
3-unite  1972 
6-unite  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  Individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


Goss  Community  4  units  1978  running 

circumferential  all  unite,  S/C  folder. 

IPEC  INCORPORATED 

97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS 

Goss  Urbanite  7  Unite,  1972,  3  Cary's 

Goss  Urbanite  4  Unite 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  unite,  folder 

Harris  845  8  unite,  2  foiders,  ovens 

Harris  V-25  8  unite  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED;  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  SSC  3  units  21-1  /  2"  cutoff  end 
folder  and  drive.  New  1983. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


MARK  IV  or  V  8  face  or  16  face  front 
dtiks  and  front  segments.  Call  (502) 
633-4334,  Larry  Pagen  or  Randy  Mast. 


GOSS  U.O.P.  3-color  Community  unit. 
New,  never  installed.  Available  now. 
ONE  CORP/Atlanta,  (404)  458-9351. 


Goss  Metro,  4  units,  half  deck 
Urbanite  1,000,  9  unite 
Urbanite  1,000,  5  unite,  3  color 
Urbanite,  7  units 
Urbanite  22"  cutoff,  7  units 
Urbanite  unit,  3  colors,  folders 
SSC  Community,  4  unite 
SSC  21  W,  4  High.  Heatset 
SC  Community,  10  unite  (2  stacked) 
SC  Community,  9  unite  UOP,  1975 
SC  Community,  7  unite,  1971 
SC  Community,  6  unite,  1973 
SC  Community  unite  and  folders 
Suburban  1500,  7  units 
HARRIS  1650,  5  units 
845,  12  units  1979 
845,  5  units  1979 
V25,  8  units  JF25,  heatset 
V25,  8  units  JF25,  1973-79 
V15D,  8  units  JF25,  1983 
V15C,  6  unite  1978 
VI 5A,  2  unite  JF7,  tall  former 
COLOR  KING,  4  units,  KJ6,  1981 
News,  6  unite,  KJ6,  1972-79 

See  ONE  at  AN  PA,  Booth  3154 


ONE  CORPORATION/Atlanta,  GA 
(404)  458-9351  Telex  700563 


Goss  2  Unit  Signature  -  22-V«”  C.O.  - 
narrow  Gap-half,  quarter,  cross  perf., 
double  parallel  folder  - 10'  Offen  2  web 
dryer  w(th  2  pass  chill  -  2  Butler  B-700 
splicers  •  Available  January  1986. 

Goss  SSC  4  HI  -  21-Vi"  C.O.  •  Vertical 
oven  and  chills. 

Suburban  900  series  Units  -  floor/ 
stacked. 

Suburban  900  series  quarter  folder  for 
exchange. 

Urbanite  900  series  quarter  folder. 

4  Urbanite  Units  and  SU  Folder. 

Scott  •  3  unite  and  3;2  folder  (I960) 

with  Goss  MKI  Headliner  unit  (1968) 

with  color  hump  -  22-y4"  C.O.  55"  Web 

3  Rollstands  - 1  Goss  reel  and  tension  - 

Cutler  Hammer  conveyor  -  Available 
September  1985. 

ATF  -  4/5  Unite  and  Folders  with  heat 
equipment. 

Color  King  -  8  units  2  KJ8  Folders  - 
Available  January  1986. 
vi5A  Unite  -  Three 

CONTACT 

E.  Buck  &  Sons  Company 
(312)  586-9194 

In  joint  venture  with; 

International  Press  Sen/ices 
(404)  451-8852 


HARRIS 

845,  4-8  units,  1973,  1979. 

V-22,  4  units.  1970. 

V-15A,  4  units.  1972. 

GOSS 

Community  SSC,  6  unite  1,  stacked,  1 
tri¬ 
color  (NEW),  folder 
KING 

Newsking,  6  unite,  KJ8  folder 
BELL-CAliflP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex;  130326 


Harris  6  unit  V-15-A  completely  refur¬ 
bished 

Harris  4  unit  V-15-A  completely  refur¬ 
bished 

104  Count-O-Veyors  completely  rebuilt 
Harris  V-15-A  add  on  units 
6-position  stacked  roll  stand  with  rewin¬ 
der  and  self  contained  hoist  for  Harris 
V-15-A  press 

Harris  V-15-A  parts  in  stock 
Paper  dollies  for  Goss  presses 
MIRACLE  INDUSTRIES  INC. 
(203)  264-1802  Telex  140186 
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HELP  WANTED. 


ACADEMIC 


ASSISTANT/ASSOCIATE  PROFESSOR 
for  urtdergraduate  advertising  sequence. 
Tenure-track  position  for  the  1985-86 
academic  year.  Emphasis  on  ability  to 
teach  course  in  media  planning  and 
buying  in  addition  to  advertising  cam¬ 
paigns.  Responsibilities  include  student 
advising,  curriculum  development  and 
advertising  research  projects.  Qualifica¬ 
tions:  A  master's  deg^  and  a  minimum 
of  three  years  of  professional  experience 
required  (Ph.D.  preferred).  Salary  and 
rank  dependent  upon  qualifications.  Ap¬ 
plication  deadline  date:  June  30,  1985. 
^nd  letter  of  application,  current  re¬ 
sume,  transcript  and  three  letters  of  re¬ 
commendation  to: 

Elizabeth  Maitland 
Chair,  Search  Committee 
School  of  Journalism 
Kent  State  University 
Kent,  Ohio  44242 


ENGLISH  FACULTY  Full  time,  tenure 
track  appointment  beginning  Septem¬ 
ber,  1985.  Teaching  journalism  and 
basic  literature  courses.  College 
teachingand  professional  journalism  re¬ 
quired;  m.D.  preferred.  Deadline:  July 
15, 1985.  Send  resume,  cover  letter,  3 
letters  of  recommendation,  and  trans¬ 
cripts  for  all  degrees  received  and  in 
progress  to:  Personnel  Office,  Westfield 
State  College,  Westfield,  MA  01086. 
AA/EO  Employer. 


ACADEMIC 


ENGLISH  One-semester,  temporary, 
full-time  position  beginning  August, 
1985.  Ph.D.  in  English  or  journalism 
preferred,  journalism  experience  re¬ 
quired;  M.A.  in  English  or  journalism 
required,  journalism  experience  re¬ 
quired.  Salary  competitive.  To  teach  two 
sections  of  Freshmen  Composition,  In¬ 
troduction  to  Journalism  and  Media  De¬ 
sign.  Send  letter  of  application,  resume 
and  credentials  containing  three  current 
letters  of  recommendation  to  Walter 
Sanders,  Chairperson,  Department  of 
English,  Mansfield  University,  Man¬ 
sfield,  PA  16933.  All  materials  must  be 
receii^  by  the  Search  Committee  by 
July  12, 1985.  AA/EOE  -  Mansfield  Uni- 
versi^  actively  solicits  the  application  of 
blacks  and  other  minorities. 

BROADCAST  INSTRUCTOR- 
ASSISTANTT  PROFESSOR-  Active 
School  of  Journalism  has  opening  begin¬ 
ning  September  1,  1985.  Responsibili¬ 
ties  include:  Teaching  intro,  broadcast 
news  writing,  all  aspects  of  limited  news 
production  including  directing,  audio, 
switching  and  ENG/video  tape  editing, 
and  student  advisement.  Qualifications: 
Master's  degree  required,  professional 
and  teaching  experience  helpful.  Salary 
competitive.  Contact;  Dean,  School  o1 
Journalism,  Troy  State  University,  Troy, 
Alabama  36082.  Include  resume  and 
references.  Deadline  for  applications- 
July  21,  1985.  TSU  is  an  AA/EO  Em¬ 
ployer. 


ITS  A  CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don’t  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don’t  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 


CLASSIFIED  ADVERTISING  RATES 


line  ads 

1  weak  — $4  95  pw  Im* 

2  wMks— $4  45  par  Ima  per  issue 

3  unaaks— $3  75  par  Ima  par  issue 

4  weeks— $3  00  per  line  par  issue 


Effective  January  1 ,  1 985 

POSITIONS  WANTED 
1  wMk  — $3  30  per  iifte 

’  issue  2  weeks— $2 75  per  Itrte  per  issue 

’  issue  3  weeks— $2  40  per  Ime  per  issue 

'  issue  4  weeks— $2  20  per  lirte  per  issue 


Add  $5  00  per  insertion  for  box  service  Add  $3  50  per  insertion  for  box  service 
count  as  an  additional  hne  m  copy  count  as  an  additional  kne  in  copy 

Count  approximately  37  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations). 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE;  8  days  prior  to  publication  date. 

Contract  rates  avaflabfe  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publiohor 

11  West  19m  Street.  NY.  NY  10011.  (212)  675-4380 


HELP  WANTED 


ADMINISTRATIVE 


I 

CHIEF  OPERATING  OFFICER  to  CO-  I 
venture  national  TMC  network.  Proven  | 
technology.  Highly  motivated  self-  { 
starter  entrepreneur.  Daily  newspaper 
publishing,  business,  national  advertis- 
I  ing  experience.  Reply  in  writing.  Chief 
Executive  Officer,  National  Publishing 
Co. .  PO  Box  5 1 86,  Westport,  CT  0688 1 . 

CALIFORNIA  GROUP  of  eight  weekly 
and  twice-weekly  papers  around  a  grow¬ 
ing  county  seat  daily  needs  a  General 
Manager  with  at  least  10  years  of  news¬ 
paper  management  experience  to  re¬ 
place  a  retiring  executive.  Pleasant  liv¬ 
ing  in  a  growth  area  with  good  salary  and 
perks.  Good  career  opportunity  for  man 
with  modern  management  techniques 
and  style.  Give  complete  resume,  refer¬ 
ences  and  salary  range.  Box  8946,  Edi¬ 
tor  &  Publisher.  i 

E&P  Classifieds  1 

you  can  | 

bet  on  them  j 

(212)  675-4380  j 

VICE  PRESIDENT 

Dynamic,  mission-oriented  organization 
with  expanding  national  impact  within  I 
the  news  industry  seeks  candidate  for 
new  position  of  vice  president/ 
administration.  Diverse  qualifications 
required:  at  least  7  years  newsroom  ex¬ 
perience,  leadership  ability  and  working 
knowledge  of  financial  accounting. 
Broad  administrative  duties  include 
oversight  of  The  Institute  for  Journalism 
Education  Summer  Program  for  Minority 
Journalists,  Editing  Program  for  Minority 
Journalists  and  Management  Training 
Center,  as  directed  by  the  president.  The 
vice  president  will  also  assist  in  fund 
raising  and  outreach  to  the  news  indus-  I 
try,  oversee  job  placements,  coordinate  I 
production  of  publication  and  be  re-  ! 
sponsible  for  administrative  liaison  with  | 
iJE's  host  universities.  Send  application  j 
material  to  Ellis  Cose,  President,  The  : 
Institute  for  Journalism  Education, 
School  of  Journalism,  North  Gate,  Uni¬ 
versity  of  California,  Berkeley,  CA 
94720.  I 

HELP  WANTED:  Publisher  for  newspap¬ 
er/shopper/commercial  printing  opera-  I 
tion  in  solid  midwestern  community  | 
close  to  Mpis-St.  Paul's  metro  area. 
Absentee  owner  would  sell  interest  to  j 
right  person.  Send  resume  with  your  re-  i 
sponse.  Write  Box  8958,  Editor  &  Pub-  i 
lisher. 


HELP  WANTED 


ADMINISTRATIVE  _ 


If  you  have  six  years  as  a  daily  ad  mana¬ 
ger  and  want  to  move  into  general  man¬ 
agement,  this  may  be  raur  chance.  A 
small  California  group  of  a  daily  and  four 
weeklies  needs  an  Assistant  General 
Manager  to  oversee  the  daily  ad  depart¬ 
ment  and  supenrise  the  operation  of  the 
weeklies.  Give  complete  resume  with 
goals  in  life  plus  references  and  your 
current  salary.  Box  B945,  Editor  &  Pub¬ 
lisher. 

LABOR  RELATIONS  MANAGER 
Professional  labor  relations  executive, 
seasoned  by  experience,  and  ready  for  a 
challenge,  is  needed  in  a  multi-union 
environment  in  Zone  5. 

Opportunity  is  ideal  for  self-starting, 
assertive  individual  with  at  least  5  years 
experience  as  chief  spokesperson.  Man¬ 
agement  style  is  participative,  goal 
oriented. 

For  immediate  confidential  considera¬ 
tion,  submit  resume  including  earnings 
history  to  Box  8954,  Editor  and  Pub¬ 
lisher.  Equal  Opportunity  Employer. 

MAGAZINE  ASSOCIATE  PUBLISHER 
If  you  have  had  a  solid  background  in 
editorial  and  sales  and  are  a  proven  lead¬ 
er  we  may  have  the  position  that  you  are 
looking  for!  Call  or  write  in  confidence  to 
President,  Stevens  Publishing  Corpora¬ 
tion,  Box  7573,  Waco,  TX  76710.  (817) 
776-5011. 


NATIONWIDE 

NEWSPAPER 


We  hove  been  recruiting  In  the 
Graphic  Arts  Industry  for  nearly  ten 
years.  Our  specialization  Is  Search 
and  Placement  of  Administrative, 
Production,  Advertising  and  Edito¬ 
rial  Personnel.  In  this  decade  of 
service  we  have  developed 
strong  relationships  and  qudlity 
contacts  throughout  the  industry. 
Contact  us  in  confkJence  for  In¬ 
formation  on  current  applicants  or 
opportunities. 

JACK  S.  DA(?GINSKY 
From  Coast  to  Coast 
FEE  PAID 


MEDIUM  SIZED  DAILY  NEWSPAPER, 
part  of  fast  growing  national  newspaper 
group  is  seeking  applicants  for  control¬ 
ler.  Short  and  long  term  career  potential. 
Send  resume  and  references  to  Box  790, 
c/o  The  Alton  Telegraph,  1 1 1  E.  Broad¬ 
way,  Alton,  IL  62002. 

MANAGER 

for  fast  growing  100,000  weekly  in  very 
attractive  New  England  suburban  area. 
We're  looking  for  an  experienced  person 
with  an  emphasis  on  sales  and  a  concern 
for  editorial  quality. 

This  is  a  chance  to  run  your  own  show. 
People  skills  are  a  must. 

Send  resume  to:  Loren  Ghiglione 
Editor  &  Publisher 
The  Bristol  Press 
99  Main  Street 
Bristol,  CT  06010 


PUBLISHER  of  weekly  newspapers 
needs  a  general  manager  with  sales 
background.  Must  be  able  to  develop 
present  publications  and  start  new  ones. 
Solid  40  year  old  company  in  Phi¬ 
ladelphia,  PA.  If  you  goal  is  a  top  man¬ 
agement  position  call  Joseph  Bartash 
(215)  727-7777. 


1  J 

1  EXECUTIVES  U  S 

l,.IJI.r.!J'J:/Ai:U'mi.'.ll:liia 

SOUTHERN  DAILY,  growth  market, 
needs  sales  and  profit  oriented  fix-it 
man.  If  you're  young  enough,  strong 
enough,  and  smart  enough  to  squeeze 
$50-plus  per  year  for  yourself  out  of  a 
tired  old  sister  that  needs  someone  to 
love  her,  give  it  a  shot  -  you  might  resur¬ 
rect  her  interest  and  double  that.  Re¬ 
sume  to  Box  8B42,  Editor  &  Publisher. 


^  PUBLISHER  for  progressive  small  cir- 
culation  Zone  3  (iaily.  Must  be  experi- 
Huallfy  enced  in  general  management  of  daily 
cJustry.  newspaper.  Proven  track  record  in 
for  In-  attracting  and  keeping  talent.  Hands-on 
ability  in  at  least  one  major  area  with 
o*’  knowledge  and  history  of  demonstrating 
what  it  takes  to  generate  quality  and  per- 
/  formance  in  all  areas.  Must  have  excel¬ 

lent  communication  skills.  Superior 
opportunity  for  well-organized,  hard¬ 
working,  achievement-oriented  indi¬ 
vidual  wanting  to  work  for  a  growing  orga¬ 
nization  that  cares  about  its  employees. 
Send  resume,  references,  compensation 
range  and  structure  suggestions,  and 
narrative  of  qualifications  to  Box  8896, 
Editor  &  Publisher. 
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HELP  WANTED 

ADMINISTRATIVE 

ADVERTISINQ 

GENERAL  MANAGER 
Group  of  8  Midwest  penny^vers  offers 
ar)  exciting  career  opportunity  to  the  ex¬ 
perienced  manager  with  dynamic  lead¬ 
ership  ability.  This  is  a  results  oriented 
position  requiring  a  general  manager 
well  skilled  in  goar  setting,  planning,  and 
budget  control.  If  you  can  bring  to  this 
career  a  strong  background  in  advertis¬ 
ing  sales  as  well  as  some  experience  in 
prMuction  and  free  distribution  or  cir¬ 
culation,  forward  your  resume  with  sal¬ 
ary  requirements  to  Heike  Dobslaw,  Pub¬ 
lisher,  Penny  Saver,  2102  S.  Michigan, 
^uth  Bend,  IN  46613. 


ADVERTISINQ 


ADVERTISING 
SALES  MANAGER 

The  South  Bergenite  offers  a  challenging 
opportunity  for  an  experienced  newspap¬ 
er  salesperson  who  wants  to  move  into 
management.  Applicant  must  have  ex¬ 
ceptional  skills  in  establishing  positive 
relations  with  major  accounts,  have  a  | 
proven  track  record  in  sales  and  be  able  j 
to  roll-up  his  or  her  sleeves  and  work. 
You'll  be  joining  the  staff  of  one  of 
Bergen  County's  fastest  growing  weekly 
newspaper  operations  located  in  the 
heart  of  the  Meadowlands. 

Please  send  cover  letter  and  resume  to; 

Douglas  McBride,  General  Manager 
The  South  Bergenite 
39  Meadow  Road,  Rutherford,  NJ 
07070 


ADVERTISING  DIRECTOR  if  you  are 
highly  motivated,  a  leader  with  an  ability 
to  train  and  motivate  a  young  staff,  and 
have  4  to  5  years  experience,  (some  in  a 
supervisory  capacity),  we  would  like  to 
talk  to  you.  We  are  a  growing  Zone  2 
weekly  in  a  competitive  but  lucrative 
market.  Compensation  package  to 
$35M.  Send  complete  resume  and  sal¬ 
ary  history  to  Box  8933,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  DIRECTOR  for  15,000 
circulation  Zone  3  daily.  Mature  person 
with  experience  in  successful  advertis¬ 
ing  sales  and  management.  Qualifica¬ 
tions,  include  firm  grounding  in  sales 
development  and  training;  hands-on  ex¬ 
pertise  in  all  areas  of  creative  selling; 
skill  at  leading,  energizing  employees; 
experience  in  budgeting,  goal-setting. 
Requires  organization  ability,  excellent 
communication  skills,  problem-solving 
innovativeness.  Superior  opportunity  for 
energetic,  performance-oriented  indi¬ 
vidual  who  wants  to  join  a  growing,  car¬ 
ing  organization.  Send  resume,  refer¬ 
ences,  compensation  requirements  to 
Box  8921,  Editor  &  Publisher.  . 


RETAIL  ADVERTISING  MANAGER 
North  Jersey  daily  newspaper  seeks  a 
highly  motivated  management  profes¬ 
sional  to  direct  its  retail  sales  activities. 
Applicant  will  join  aggressive  sales  man¬ 
agement  team.  Candidate  should  be 
highly  organized  with  proven  retail  ex¬ 
perience.  Box 8905,  Ed itor& Publisher. 

RETAIL  ADVERTISING  MANAGER 
Opening  now  available  for  experienced 
newspaper  advertising  manager  for  our 
40,000  daily  and  45,000  Sunday  group 
owned  newspaper.  Applicants  must  pos¬ 
sess  strong  management  and  organiza¬ 
tional  skills;  have  contact  with  accounts; 
and  be  willingto  lead  by  example.  Excel¬ 
lent  salary  plus  bonus  and  benefit  pack¬ 
age.  Send  resume  and  salary  require¬ 
ments  to:  Matt  Danielson,  Advertising 
Director,  TheTribune  Star,  721  Wabash 
Ave.,  Terre  Haute,  IN  47807. 

EDITOR  &  PUBLISHER  for  June 


ASSISTANT 

CLASSIFIED  ADVERTISING  MANAGER 
Challenged  by  telephone  sales?  Excited 
about  advertising  and  an  opportunity  tc 
work  in  a  fast  growing  market? 

The  Portland  Press  Herald/Evening  Ex¬ 
press  and  Maine  Sunday  Telegram  need 
a  manager  to  work  with  our  classified 
advertising  staff.  We  need  a  take-charge 
person  with  previous  classified  supervis¬ 
ory  and/or  telemarketing  training  experi¬ 
ence.  Computer  literacy  is  a  real  plus. 
You  wi  II  work  with  the  classified  manager 
to  maximize  the  performance  of  our  clas¬ 
sified  advertising  staff. 

We  offer  a  starting  salary  in  the  upper 
$20's,  excellent  fringe  benefits  and  the 
outstanding  livability  of  Portland,  all 
with  Maine's  largest  newspapers 
(90,000  daily,  140!000  Sunday). 
Submit  letter  of  application  and  resume 
in  confidence  to: 

Guy  Gannett  Publishing  Co. 

Attention  Personnel  Department 
PO  Box  1460 
Portland,  ME  04101 
An  Equal  Opportunity  Employer  m/f 

Smoke-free  environment _ 

RETAIL  MANAGER 

For  The  Press  Democrat,  a  73,000  New 
York  Times  owned  daily  in  Santa  Rosa, 
California.  Must  have  solid  retail  sales 
management  background,  ability  to  train 
and  motivate  a  staff  of  37.  Candidate 
must  be  proficient  in  people  skills, 
budgeting,  utilization  of  market  data, 
major  account  presentations,  and  suc¬ 
cessfully  selling  in  a  competitive  en¬ 
vironment. 

The  retail  manager  reports  directly  to  the 
Publisher.  If  you're  looking  for  a  chal¬ 
lenging  position  and  the  opportunity  to 
join  an  excellent  company  then  send  a 
complete  resume  to: 

James  Weeks 
Publisher 
Press  Democrat 
PO  Box  569 
Santa  Rosa,  CA  95402 

EDITOR  &  PUBLISHER 
CLASSIFIEDS 

As  effective  in  the  newspaper 
community  as  your  newspap¬ 
er's  classifieds  are  in  your  com¬ 
munity. 


HELP  WANTED  I 


ADVERTISING 


CO-OP  ADVERTISING  MANAGER  { 
We  are  seeking  a  co-op  advertising  man- : 
ager  for  a  prMressive  16,50()  daily 
newspaper  in  Zone  9.  Applicant  must  | 
have  knowledge  of  the  facets  of  co-op 
advertising,  advertising  sales  experi- 1 
ence,  good  communication  and  orgniza-  ‘ 
tional  skills  and  be  a  self-starter.  Send  I 
resume  and  salary  requirements  to:  Ska- 1 
git  Valley  Herald,  Marketing  and  Sales  ; 
Director,  PO  Box  578,  Mt.  Vernon,  WA 
98273. 


SHOPPER  CAREERS 


President,  Eastern  US,  lOOK  | 

General  Manager,  Zone  2,  85K  ^ 

General  Manager,  Zone  6,  80K  i 

Directors  of  Sales,  Zones  4-9,  60K  j 
Sales  Managers,  Zones  2-9,  40K  ! 
Sales  Reps,  Zones  1-9,  Open  | 

Production  Positions,  Zones  1-9, Open  ! 


Please  call  (818)  881-0271  or  send  re- ' 

sume  to:  I 

MULTIMEDIA  ENTERPRISES  i 

5699  Kanan  Road  I 

Agoura  Hills,  CA  91301 

ACCOUNT  EXECUTIVE 
Seeking  experienced  advertising  sales 
representatives.  This  exciting  career 
opportunity  offers  a  chance  to  advise  and 
sell  local  businesses  on  total  marketing 
concept.  We  offer  a  weekly  salary  plus 
monthly  bonus,  paid  vacation,  sick 
leave,  ^fit  sharing  and  health  insur¬ 
ance.  This  outside  sales  position  re¬ 
quires  the  use  of  a  dependable  auto¬ 
mobile  and  a  valid  Oregon  drivers 
license.  Write  or  call  MelocW  Wilson, 
Grants  Pass  Daily  Courier,  PO  Box  1468, 
Grants  Pass,  OR  97526.  (503)  474-  1 
3807.  ! 


HELP  WANTED _ 

ADVERTISINQ _ 

RETAIL  SALES  PERSON.  Must  be 
aggressive  and  want  to  make  money. 
11,000  circulation,  6  day  family  owned, 
plus  TMC  product.  Experience  necessary 
in  advertising  with  marketing,  (kxxl  be¬ 
nefits  and  commission  plan.  Good  loca¬ 
tion.  Send  resume  to  Dave  McCammon, 
The  Shelbyville  News,  123  E.  Washing¬ 
ton,  Shelbyville,  IN  46176. 

IF  YOU  ARE  A  REAL  PROFESSIONAL  in 
both  sales  ability  and  layout  skill  and  if 
you  would  like  to  work  for  a  fast  growing, 
progressive,  yet  people-oriented  news¬ 
paper,  then  check  us  out.  We  care  about 
the  pMple  who  work  for  us.  In  fact,  we 
are  making  them  owners  of  the  newspap¬ 
er  through  our  ESOP  plan.  Generous 
commission  plan  in  addition  to  a  weekly 
salary  of  at  least  $520  for  applicants 
who  meet  qualifications. 

Applicants  must  have  at  least  four  years 
ad  sales  experience  on  a  daily  newspap¬ 
er,  or,  a  degree  in  advertising  plus  two 
years  sales  experience  on  a  daily  paper. 
Mnd  resume  to  Dwight  Foster,  Advertis¬ 
ing  Director,  Daily  News-Miner,  PO  Box 
710,  Fairbanks,  Alaska  99707. 


GAY  WEEKLY  seeking  ad  salespeople. 
Potential  exceeds  $20K  first  year.  The 
Washington  Blade.  930  F  St.,  NW, 
Washin^on,  DC  20004. 


Retail  Advertising  Manager 

HIT  THE  DECK  RUNNING 

The  Quad  City  Times,  the  leader  in  a  tough,  highly  competi¬ 
tive  market,  is  looking  for  someone  long  on  leadership  and 
sales-marketing  experience  to  take  charge  of  our  retail 
advertising  operation.  We’re  a  66,000  daily,  85,000  Sunday 
AM/PM,  running  over  675,000  retail  inches  annually  with  a 
well-trained  staff  of  sales  representatives,  artists  and  display 
production  personnel. 

Our  candidate  is  most  effective  directing  and  motivating 
sales  and  support  staff,  out  on  the  street  working  with  cus¬ 
tomers;  making  effective  sales  presentations  to  corporate 
retailers,  and  staying  well  ahead  of  the  competition.  Mini¬ 
mum  of  5  years  experience  in  newspaper  sales/marketing 
management  and  solid  working  knowledge  of  newspaper 
production  is  essential.  We’re  proud  of  our  track  record  and 
are  looking  for  the  right  person  to  enhance  market  share  and 
lead  a  highly  motivated  staff  of  professionals.  Send  resume 
outlining  experience,  education,  etc.,  and  be  sure  to  include 
salary  requirements  to;  Personnel  Director,  Quad  City 
Times,  c/o  Lee  Enterprises,  Inc.,  130  E.  Second  St.,  Daven¬ 
port,  lA,  52801.  EQE/M/F. 
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710,  Fairbanks,  Alaska  99707. 

THE  NEW  ENGLAND  NEWSPAPER 
ASSOCIATION  is  always  looking  for 
qualified  applicants  to  fill  openings  in  all 
departments  of  its  member  newspapers. 
Send  resumes  in  confidence  to:  NENA, 
70  Washington  St.,  ^lem  MA  01970. 
Note  that  It  is  difficult  to  place  those 
from  beyond  the  New  England  area. 


ART/GRAPHICS 

THE  COLORADO  SPRINGS  GAZETTE 
TELEGRAPH  is  seeking  an  experienced 
graphic  artist  for  the  news  department. 
Applicants  must  possess  a  strong  back¬ 
ground  in  informational  graphs,  charts 
and  maps  under  deadline,  in  addition  to 
conceptualizing  and  executing  feature 
illustrations.  Extensive  knowledge  of 
color  reproduction  is  essential.  Send  re¬ 
sume  and  portfolio  to  John  Hutchinson, 
Graphics  Editor,  Colorado  Springs 
Gazette  Telegraph.  PO  Box  1779,  Col¬ 
orado  Springs.  CO  80901. 

_ aRCULATION _ 

AREA  SUPERVISORS 
HOME  DELIVERY  AND  SINGLE  COPY 
Are  you  right  for  the  Times?  If  you  enjoy 
success,  responsibility  and  the  freedom 
to  work  independently  we  have  the  pw- 
fect  position  for  you.  Openings  exist  in 
the  Circulation  Department  in  Washing¬ 
ton's  newest  newspaper  due  to  expan¬ 
sion  and  growth.  Experienced  applicants 
preferred.  For  immediate  consideration 
send  your  resume  to:  The  Washington 
Times,  Personnel  Department-SC,  3400 
New  York  Avenue  NE,  Washington,  DC 
20002.  EOE/M/F. 

CIRCULATION  MANAGER 
Extraordinary  blend  of  experience,  im¬ 
agination  and  leadership  needed  for  top 
position  in  circulation  department  of 
evening  daily  in  urban  Northeast  major 
metropolitan  market.  Successful  candi¬ 
date  must  show  ability  to  meet  these 
challenges: 

■  Leading  a  large  department  in  a 

strong  union  environment. 

■  Building  and  maintaining  a  carrier 

force  in  a  difficult  inner-city  loca¬ 
tion. 

•  Promoting  aggressivley  and  skillfully 
to  reverse  a  long-term  pattern  of 
declining  single  copy  sales. 

■  Responding  forcefully  and  swiftly 

to  a  wide  array  of  service  com¬ 
plaints. 

If  you  believe  you  can  meet  these  chal- 
lenges~and  have  a  track  record  that  sug¬ 
gests  you  might  do  it-send  your  resume, 
Mst  of  references  and  salary  history  to 
Box  8919,  Editor  &  Publisher. 
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_ anCULATION  j 

CIRCULATION  MARKETING  MANA-  ] 
GER-must  have  proven  record  and  know-  i 
ledge  in  all  areas  of  marketing  and  sub-  ' 
scription  sales.  Must  have  strong  man-  | 
agement  skills.  Position  will  be  responsi-  ; 
ble  for  long  range  planning,  sales  pro-  ' 
duction  and  development.  Manage  a  | 
staff  of  30  to  40  employees.  Advance-  I 
ment  opportunities  excellent.  Send  re-  | 
sume  and  salary  requirements  tO;  Box  i 
8911,  Editor  &  Publisher.  ' 

CIRCULATION  MANAGER  I 

Are  you  looking  for  the  challenge  of  your  j 
life?  Fast  paced  result  oriented  New  York  | 
based  300,000  circulation  TMC  weekly 
seeks  top  notch  Circulation  Manager.  | 
Ideal  candidate  will  have  experience  ' 
operating  carrier  and  crew  distribution  | 
systems  in  competitive  urban  environ-  | 
ment.  We  offer  an  excellent  career  i 
opportunity ,  company  pa  id  benefits  and  I 
a  chance  to  succeed  and  shine.  Send  I 
resume  today  with  salary  requirements  ' 
and  goals  to  Box  8906,  Editor  &  Pub-  i 
lisher.  j 

CIRCULATION  DISTRICT  MANAGER  -  j 
For  an  individual  with  second  and  third  ! 
class  postage  expertise.  Must  have  abili-  | 
ties  in  carrier  recruitment,  promotion  ! 
and  circulation  growth.  Send  resume  I 
and  references  to:  ' 

General  Manager 
The  Daily  Roister  i 

309  DeWitt  Street  1 

Portage,  Wl  53901  i 


CIRCULATION  MANAGER 
For  a  prestigious  metro  in  a  competitive 
market.  This  is  a  highly  visible  position 
within  a  group  operation.  Must  have  at 
least  5  years  management  experience 
with  a  strong  emphasis  in  the  areas  of 
marketing  and  budgeting.  Outstanding 
communication  and  leadership  skills  a 
must.  Competitive  compensation  pack-  i 
age.  Send  resume  and  letter  of  applica-  : 
ton  to  Box  8915,  Editor  &  Publisher. 


EDITORIAL 


_ HELP  WANTED _ | 

CIRCULATION _ ! 

EXPERIENCED  circulator  for  depart-  I 
ments  2  slot.  Ideal  candidate  will  have  I 
well-rounded  background  in  sales 
motivation,  customer  service  and  D.M. 
supervision.  This  gulf  coast  daily  offers 
salary  in  the  upper  20’s,  solid  benefits 
and  a  real  opp^unity  for  advancement. 

If  you  are  ambitious,  career  minded  and 
ready  for  a  challenge,  forward  resume 
along  with  salary  history  to  Box  8959, 
Editor  &  Publisher. 

IMMEDIATE  OPENING  for  circulation 
manager.  We  are  a  highly  successful 
weekly  newspaper  with  a  mailed  r^ues- 
ter  circulation  of  28,000,  seeking  to 
convert  to  paid.  High  growth  market  in  | 
San  Diego  County.  Looking  for  strong  i 
candidates  with  minimum  5  years  ex- 1 
perience  in  areas  of  promotion,  market- 1 
ing,  mail  and  printing  publication.  Sal-  I 
ary  plus  generous  incentive  program  for  I 
right  individual.  Send  resume  to  South  { 
Coast  Newspapers,  PO  Drawer  AF,  Sola- ! 
na  Beach,  CA  92075,  Attention  Cynthia  | 
Rose.  I 

ZONE  MANAGER  j 

For  30,000  Zone  2  evening  paper.  Cir-  i 
culation  Professional  with  at  least  2 
years  experience.  Must  have  leadership  I 
skills.  Salary  depending  on  experience,  i 
excellent  areer  opportunity.  Send  a  re- 1 
sume  to  The  Globe-Times,  P.O.  Box  B,  I 
422  Brodhead  Ave.,  Bethlehem,  PA  ! 
18015.  ! 

ASSISTANT  CIRCULATION  MANAGER  | 
Strong  in  carrier  supervision,  recruit-  | 
ment  and  promotion.  Established  small  { 
daily  ready  to  grow.  Zone  9.  Box  <1922, 
Editor  &  Publisher.  j 

CIRCULATION  DIRECTOR  | 
We  want  a  top  level  Circulation  Director  ; 
for  our  fast  growing  and  changing  news-  i 
papers  in  one  of  Massachusetts  premier  I 
markets.  Staff  organization  and  develop-  \ 
ment,  single  copy  sales,  marketing  and 
telemarketing  must  be  part  of  your  ! 
strength  as  this  key  department  leader,  j 
Applicants  should  have  5-7  years  experi¬ 
ence  with  a  25,000-50,000  daily  opera-  ' 
tion.  Send  resume  and  salary  history  tO:  I 
Box  8931,  Editor  &  Publisher.  | 

EDITORIAL  1 


HELP  WANTED _ I 

_ CIRCULATION _ | 

CIRCULATION  DIRECTOR 
Mid  size  New  England  daily  seeks  savvy  ' 
Circulation/Marxeting  professional.  I 
Staff  organization  and  development, 
single  copy  sales,  TMC  and  telemarket-  : 
ing  must  be  particular  strengths  of  this  i 
key  department  leader.  I 

This  is  a  growth  potential  position  with  : 
our  privately  owned  newspaper  com-  ; 
pany,  located  in  one  of  New  England's 
premier  markets.  Send  resume  and  sal-  i 
ary  history  to;  Box  8961,  Editor  &  Pub-  | 
lisher.  I 

DISTRICT  MANAGER  for  12,000.022  i 
ABC  NM  daily.  We  are  looking  for  a  dis-  r 
trict  manager  who  knows  the  circulation  > 
basics.  Applicants  need  a  minimum  of  3 
years  experience  and  must  be  able  to  , 
accept  additional  responsibilities.  , 
$  16,0OO  plus  to  start  plus  fringes.  Apply 
to  The  Gallup  Independent,  PO  Box 
1210,  Gallup,  NM  87301.  ' 

ENTRY  LEVEL 

We  are  seeking  a  person  to  assist  in  the  ! 
day  to  day  operation  in  our  8,500  daily 
and  Sunday  circulation  department.  I 
Should  have  leadership  abilities  in  the  ' 
field  as  well  as  the  office.  Career  oppor-  i 
tunity  to  learn  circulation  management  \ 
in  excellent  area  for  individual  willing  to  | 
give  100%.  Junction  City,  Kansas  is  lo-  ' 
cated  on  Interstate  70;  100  miles  west  | 
of  Kansas  City.  We  are  near  Milford  Lake  ^ 
and  Ft.  Riley.  Please  contact  or  send  . 
resume  to  Gene  Merritt,  Circulation 
Manager,  PO  Box  864,  Junction  City,  KS 
66441.  (913)  238-5174.  , 

_ EDITORIAL _ j 

ASSISTANT  MANAGING  EDITOR,  small  i 
Zone  1  evening  daily.  Layout  ability  re-  I 
quired.  City  editor  experience  a  plus.  ! 
Send  resume  with  references  in  confi-  ^ 
dence  to  Box  8940,  Editor  &  Publisher.  I 

CARTOONIST  for  95,000  a.m.  daily  in 
Zone  4.  Professional  environment,  con- 
sen/ative  editorial  page.  We're  looking 
for  a  talented  man  or  woman  to  replace 
an  excellent  cartoonist  who  just  won  the 
career  advancement  of  his  dreams.  Box 
8867,  Editor  &  Publisher.  | 

EDITORIAL _ i 
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_ EDITORIAL _ 

ARTIST/ILLUSTRATOR 
With  experience  in  newspaper,  graphics 
and  editorial  design.  Some  experience  in 
reduction.  Ray  Brown,  Art  Director, 
irmingham  News,  PO  Box  2553,  Birm¬ 
ingham,  AL  35202. 

ASSISTANT  CITY  EDITOR 
Superb  opportunity  on  award-winning 
progressive  70,000  PM  in  highly  com¬ 
petitive  metro  region.  We're  looking  for 
an  editor  experienced  in  staff  direction, 
copy  editing,  headline  writing  and  con¬ 
temporary  design.  Direction  of  night 
newsroom  staff.  A  chance  to  be  part  of  an 
aggressive  news  team.  Good  pay  and  be¬ 
nefits.  References  with  reseume.  Zone 
5.  Box  8920,  Editor  &  Publisher. 


COPY  EDITOR 
Medium  size  award-winning  Texas  daily 
has  two  immediate  openings  on  6- 
person  copy  desk.  Strong  grammar  and 
layout  skills  a  must.  VDT  experience 
helpful.  Duties  include  wire  handling, 
copy  editing,  page  layout  and  ability  to 
work  with  graphics.  One  slot  can  be  filled 
on  entry-level  basis,  but  mainly  looking 
for  someone  who  can  step  into  number  2 
spot  on  desk.  Send  application,  resume 
and  samples  to:  Randall  Lighfoot,  Copy 
Desk  Chief,  The  Odessa  American,  Box 
2952,  Odessa  TX  79760. 

COPY  EDITORS,  experienced,  for  a 
65,000  Zone  2  daily  and  Sunday,  going 
to  pagination  shortly.  Must  be  able  to 
challenge  and  improve  copy,  write  great 
headlines,and  work  with  reporters.  Ex¬ 
cellent  opportunity  for  advancement. 
Send  letter,  resume  and  salary  require¬ 
ments  to  Box  8904,  Editor  &  Publisher. 

COPY  EDITORS 

The  Anchorage  Times,  a  50,000  circula¬ 
tion  afternoon  daily,  needs  four  talented 
copy  editors  interested  in  working  on  a 
large,  fast-moving  paper  in  the  heart  of 
Alaska.  The  pay  is  good  and  the  opportu¬ 
nities  are  unlimited.  A  good  knowledge 
of  layout  and  at  least  3  years  editing 
experience^re  essential.  One  position  is 
for  the  sports  desk.  Write  Anchorage 
Times,  Personnel  Office,  PO  Box  40, 
Anchorage,  AK  99510. 

COPY  EDITOR,  nightside,  2-11  PM 


Editor 


SKIDMORE  COLLEGE  seeks  an  Editor  for  a  new  college  magazine  scheduled 
to  appear  In  the  Spring,  1986  and  be  published  each  Fall,  Winter  and 
Spring  thereafter.  The  Editor  will  report  to  the  Secretary  of  the  College, 
and  will  work  In  cooperation  with  the  Public  Affairs  staff  and  the  Editor  of 
SCOPE  (the  College's  bi-monthly  tabloid)  to  design,  edit  and  publish  this 
new  periodical  for  alumni,  parents  and  friends  of  Skidmore. 

The  successful  candidate  will  be  able  to  demonstrate  an  appreciation  of, 
and  sensitivity  to.  Independent  liberal  arts  education,  outstanding  writ¬ 
ing  and  editing  skills  and  experience  in  the  production  of  college  publica¬ 
tions.  A  Baccalaureate  degree  is  required  and  relevant  graduate  work  or 
equivalent  experience  Is  desired. 

Salary  range:  $22-25,000;  screening  of  applications  will  begin  July  8, 1985 
with  appointment  effective  by  September  l,  1985.  Send  resume,  writing 
samples  and  names  of  three  (3)  references  to 

PERSONNEL  SERVICES 

SKIDMORE  COLLEGE 

Saratoga  Springs,  New  York  12866-0851 

An  aqual  opporlunily/aNirmaiiv*  action  omployw  m/I 


Monday-Friday,  editing  and  layout, 
i  Minimum  1  year  desk  experience.  Re- 
I  sume  to  Editor,  The  Capital,  Box  911, 

!  Annapolis,  MD  21404. 

,  DAILY  EDITOR,  Mon-Sat.  7,000  paid. 

I  Expected  group  promotion  creates  open- 
i  ing.  Good  small  city  living  near  big  city 
excitements.  WeeklyeditororNo.  2daily 
'  person  experience  required.  Fringes, 

I  salary,  clean  operation,  good  product, 

I  good  people.  Lower  Zone  5.  Reply  Box 
I  8899,  Editor  &  Publisher  with  resume 
and  letter  stating  availability  date  and 
I  expected  salary. 

i  DAY  EDITOR 

I  New  Jersey  Herald  seeks  aggressive 
!  organized  editor  to  run  dayside  news  op- 
'  eration.  Salary  commensurate  with  ex- 
!  perience.  Send  resume  to  Randy  Berg- 
I  man.  Editor,  PO  Box  10,  Newton,  NJ 
]  07860. 

I  EXPERIENCED  REPORTER  wanted  for 
I  solid  opportunities  with  top  magazine 
I  firm.  Waco,  Texas.  Call  Rachael  Taylor 
i  (817)  776-5011. 

I  EDITORIAL 

:  COPY  EDITOR 

I  Weekly  newspaper  covering  the  compu- 
i  ter  market  seeks  seasoned,  news- 
I  oriented  copy  editor;  stickler  for  facts 
and  details;  some  re-write.  Industry 
knowledge  and  VDT  experience  helpful. 
Resume,  cover  letter,  salary  require- 
mentstoJ.  Alkon,  CSN,  600  Community 
Drive,  Manhasset,  NY  11030. 


EDITOR  &  PUBLISHER  for  June  15,  1985 
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COPY  EDITORS  I 

We're  expanding  our  copy  desk  at  the  El  i 
Paso(Texas)  Times,  a  Gannett  Newspap¬ 
er.  The  Times  is  a  55,000  circulation 
morning  daily,  85,000  Sunday,  a  domi-  | 
nantpaperinalivelytwonewspapercity.  I 
We're  looking  for  copy  editors  who  are  I 
quick  and  accurate  and  have  firm  com¬ 
mand  of  the  language;  write  punchy 
heads  that  sell  the  story  without  stretch¬ 
ing  the  truth;  and  produce  snappy  modu¬ 
lar  layouts.  Welikeourcopyeditorstobe 
competitive,  open  to  new  ideas  and  will¬ 
ing  to  learn  from  colleagues,  supervisors 
and  seminars.  3-5  years  reporting  and 
copy  editing  experience  preferred.  Com¬ 
petitive  safary  and  benefits.  Send  re¬ 
sume,  references  and  examples  of  your 
headlines  and  layouts  to:  John  Moore, 
Co-Managing  Editor,  El  Paso  Times,  PO 
Box  20,  El  Paso,  TX  79999. 


CITY  EDITOR  for  the  Medford  Mail  Tri¬ 
bune,  a  6  day  a  week,  30,000  circula¬ 
tion  afternoon  paper.  Responsible  for  su¬ 
pervision  of  reporting  and  photo  staff; 
chief  assignment  and  local  copy  editor; 
must  be  imaginative  in  creating  a  lively 
product  and  capable  of  motivating  repor¬ 
ters  to  be  good  writers. 

Responsibilities  include  long  and  short 
range  planning  of  local  content.  Prefer¬ 
ence  given  to  applicants  with  at  least  five 
years  experience  with  a  daily  newspaper 
and  strong  Oregon  and/or  Northwest 
background.  Salary  open. 

Submit  resume,  cover  letter  and  several 
clips  to  the  attention  of  Tudy  Schibeley, 
Personnel  Administrator,  Medford  Mail 
Tribune,  PO  Box  1108,  Medford,  OR 
97501,  by  Friday,  June  28,  1985. 


- EDITORS/REMfttERS 

The  award  winning  New  York  City  Tri¬ 
bune  seeks  journalists  bored/ 
disillusioned  by  the  liberal  press.  Neo¬ 
conservative  editorial  writers,  copy  edi¬ 
tors  who  care  and  reporters  with  interna¬ 
tional  experience.  Send  resumes  and 
clips  to  Robert  Morton,  401  Fifth  Ave., 
New  York,  NY  10016. 


EDITOR  New  York  area  AM  seeks  bright 
individual  who  can  write  and  edit,  create 
sparkling  headlines,  and  take  responsi¬ 
bility  for  turning  out  pages  important  to 
our  readers,  whether  its  about  an  indict¬ 
ment,  or  a  wedding  down  the  block. 
Send  resume  and  references  to  Box 
8929,  Editor  &  Publisher. 


EDITOR  for  Pacific  Stars  and  Stripes,  a 
U.S.  Forces  newspaper  headquartered 
in  Tokyo,  Japan.  Starting  salary 
$14,390,  promotable  to  $17,824  after 
one  year.  Free  bachelor  quarters  plus 
other  allowances/benefits.  To  be  highly 
qualified,  applicants  must  have  at  least 
one  year  of  editing  experience  on  a  daily 
newspaper.  Send  resume  and  at  least 
three  editing  samples  to  reach  U.S. 
Army  Civilian  Personnel  Office,  Honshu, 
ATTN;  RP-NAF,  San  Francisco  96343, 
no  later  than  l2  July  1985. 


ENTERPRISING  NEWS  REPORTER 
needed  to  cover  business  for  The  Jack- 
son  Sun,  a  37,000  west  Tennessee  dai¬ 
ly.  Send  clips  and  resume  to  Mary  Reed, 
News  Editor,  PO  Box  1059,  Jackson,  TN 
38302. 


EDITOR  -  FINANCIAL 
Editor  for  national  stock  market  newslet¬ 
ter.  Excellent  compensation  for  indi¬ 
vidual  who  can  handle  responsibilities. 
Send  resume  to  Richard  Evans,  Dow 
Theory  Forecasts,  7412  Calumet  Ave., 
Hammond,  IN  46324. 


EDITOR  for  four  suburban  newspapers 
near  Evansville,  IN.  Community- 
minded,  good  writer,  editor,  photo  and 
design.  Respond  with  resume,  salary,  re¬ 
ferences  to  Gary  Blackburn,  Warrick 
Publishing  Co.,  Inc.,  PO  Box  71,  Boon- 
ville,  IN  47601. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write;  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


MANAGING  EDITOR  for  weekly  news¬ 
paper  group.  Community  journalism  ex¬ 
perience  required,  including  editing, 
layout  and  reporting.  VDT  experienced 
preferred.  Supervisory  and  organization¬ 
al  skills  a  must.  Send  resume  to  Person¬ 
nel  Department,  PO  Box  2,  West  Hart- 
j  ford,  CT  06107. 

I  FLORIDA  COASTAL  AM  daily,  circula- 
i  tion  20,000,  seeks  hardworking,  top- 
I  quality  wire  editor  with  pagination  e;^- 
1  rience.  Non-smoker.  Reply  to;  Box 
I  8870,  Editor  &  Publisher. 

i  FASHION/FEATURE  WRITER  for  The 
I  Grand  Rapids  Press,  Grand  Rapids, 
Michigan.  We're  looking  for  a  versatile 
I  reporter  with  3  to  5  years  newspaper  re- 
I  porting  experience.  Fashion  background 
!  preferred.  Send  resume  and  clips  to  Sue 
\  Schroder,  Flair  Editor,  156  Michigan 
I  St.,  NW,  Grand  Rapids,  Ml  49503. 


FEATURES  EDITOR 

i  The  Bakersfield  Californian  is  accepting 
I  applications  for  a  features  editor  to  su- 
I  pervise  9  member  staff  for  an  85,000 
I  morning  newspaper  located  in  the  south- 
'  ern  San  Joaquin  Valley.  Applicants  must 
I  have  at  least  5  years  experience  within 
!  lifestyle  or  related  sections  along  with 
I  reprint  experience.  Knowledge  of  layout 
I  color  and  graphics  a  must  along  with 
I  ability  to  generate  creative  ideas  for 
i  themed  pages  seven  days  a  week.  In- 
I  quiries  should  be  addressed  to  Chuck 
!  Roames,  Assistant  Managing  Editor, 

I  Spo^  &  Features,  The  Bakersfield  Cali- 
I  fornian,  PO  Box  440,  Bakersfield,  CA 
I  93302.  No  calls  please.  EOE 


I  FEATURES  WRITER 

I  Zone  2  daily  seeks  pro  who  knows  how  to 
I  use  freedom.  If  you  won't  knock  our 
I  socks  off,  don't  apply.  Write  Connie  Nes- 
teruk,  Bucks  County  Courier  Times, 
j  8400  Route  13,  Levittown,  PA  19057. 

I  FEATURES  EDITOR 

i  Must  have  flair  for  contemporaiy  layout 
I  and  be  able  to  edit  a  full  range  of  feature 
{  sections.  Demanding  but  exciting  posi- 
I  tion  on  22,000  circulation  7-day  AM 
i  paper.  Send  resume,  clips,  tearsheetsto 
,  Box  8951,  Editor  &  Publisher. 

I  GOVERNMENT  REPORTER  NEEDED  at 
I  45,000  circulation  daily,  the  Anderson 
I  (SC)  Independent-Mail,  2-3  years  ex- 
perience.  Send  clips  and  resume  to  City 
I  Desk,  PO  Box  2507,  Anderson,  SC 
29622. 


IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thousands 
of  journalistic  professionals,  1985  will 
I  be  the  best  year  ever  for  the  industry, 

I  because  this  year  is  the  year  for  the  job 
I  market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

'  Most  important  to  you  is  to  find  the  best 
,  job  in  the  market  and  win  it  hands  down! 

I  ...here  at  Media  Talent  Network  Man- 
;  agement  Consultants,  we  stand  pre- 
!  pared  and  ready  to  do  what  it  takes  to  win 
I  that  job  for  you.  We  have  an  excellent 
i  reputation  and  are  a  national  marketing 
I  consulting  firm  in  the  industry  catering 
I  to  the  broadcast,  literary,  and  entertain- 
I  ment  professionals  from  coast  to  coast. 

I  For  career  marketing  informaion  on 
I  available  journalistic  careers  write  or  call 
I  Media  Talent  Network  Management 
1  (Consultants,  2400  Merchant  Dr.,  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
I  522-7900.  All  inquiries  held  in  strictest 
I  confidence. 


EDITOR  &  PUBLISHER  for  June  15,  1985 


\  NEWS  EDITOR  12,000  circulation  AM  ' 
I  needs  deskman  skilled  in  layout,  heads,  , 
I  copyeditingand  making  deadline.  Send  ' 
I  resume  to  Managing  Editor,  El  Dorado  . 
I  NewsTimes,POBox912,  El  Dorado,  AR  • 
1  71730. 

j  NEWS  EDITOR  for  award  winning  semi-  I 
I  weekly.  Apply  to  HCS,  The  Graphic,  Box  ! 
I  1008,  Nashville,  NC  27856.  (919)  ! 
459-7101.  : 

I  JOBBANKhasimmediateopeningsfora  , 
{  photo  editor  and  editorial  artist  at  a  West 
Coast  daily  and  openings  for  a  business  ' 
editor  and  national  reporter  at  Eastern 
I  dailies.  i 

I  We  are  also  seeking  a  news  editor  for  a  : 
I  35,000  circulation  daily  in  the  mid 
I  South.  For  more  information  on  these 
j  positionsandoiheropportunitiesin jour-  . 
'  nalism  write  JOB  BANK,  1909  Cinna- 
minson  Ave.,  Cinnaminson,  NJ  08077 
or  call  Director  Debra  Bissinger  (609) 

:  786-1910. 


GENERAL  ASSIGNMENT  REPORTERS 
Daily  newspaper  in  prosp^us  Middle 
Tennessee  has  two  immediate  openings 
-  one  strictly  general  assignment,  one 
business  writer.  Send  resume,  clips,  sal¬ 
ary  history  to  Phil  West,  Managing  Edi¬ 
tor,  Daily  News  Journal,  PO  Box68,  Mur¬ 
freesboro,  TN  37130. 

Editor.  SCIENCE  JOURNALIST,  write 
science  and  feature  stories  for  Cornell 
University.  Minimum  5  years  full  time 
experience  as  a  science/feature  writer 
with  wire  service  or  medium  to  major 
market  daily;  Bachelor's  degree  (journal¬ 
ism,  English,  related  fields);  science 
background  helpful;  salary  commensu¬ 
rate  with  ability.  Send  letter  of  applica¬ 
tion,  resume,  and  writing  samples  no 
later  than  June  27,  1985  to  David  I. 
Stewart,  News  Service,  Cornell  Universi- 
W.  no  Day  Hall.  Ithaca.  NY  14853- 
2801.  CORNELL  UNIVERSITY  an 
affirmative  action/equal  opportunity  em- 
oloyer. 


SERIOUS  ABOUT  COPY  EDITING  AS  A  CAREER? 
If  you  are  interested  in  copy  editing  as  a  challenging  news¬ 
paper  career  and  are  willing  to  work  hard  to  learn  the 
skills,  we  want  to  hear  from  you. 

We  are  a  major  metropolitan  daily  in  the  Northeast  with  an 
international  reputation.  We  plan  to  start  a  group  of  prom¬ 
ising  journalists  in  the  fall  on  a  one-year  training  program 
that  will  lead  successful  participants  to  full-fledged  edi¬ 
tor’s  pay  and  benefits. 

Applicants  must  have  one  to  two  years  of  writing  or  edit¬ 
ing  experience  on  a  small  or  mid-sized  daily  paper.  We 
will  also  consider  recent  college  graduates  in  any  field 
who  have  equivalent  experience  on  a  quality  campus 
newspaper.  We  are  seeking  only  those  with  a  genuine  and 
demonstrated  interest  in  editing  as  a  career. 

Please  send  a  resume,  work  samples,  references  and  a 
letter  describing  yourself  and  your  career  goals. 

We  are  an  Equal  Opportunity/Affirmative  Action  Em¬ 
ployer. 

_Re£lv_t^O}^903^Editor^&^ublisher^^^^^^^^^^^^ 


NEWSWRITERS/BROADCASTERS 

THE  VOICE  OF  AMERICA,  the  international  broadcast  service  of 
the  United  States,  is  currently  accepting  applications  for  English 
newswriters  and  newswriter/broadcasters  to  produce  copy  for  its 
News  Division.  Applicants  with  broadcasting  ability  will  be  consi¬ 
dered  for  on-air  reporting. 

Candidates  must  have  a  minimum  of  two  years  experience  as  a 
professional  journalist.  Foreign  reporting  experience  and  language 
ability  are  definite  assets. 

The  Voice  of  America,  part  of  the  United  States  Information  Agency 
offers  excellent  salary/benefits  package  including  life  and  health 
insurance.  Salary  ranges  from  $21,804  through  $31,619. 
Applicants  should  submit  a  resume  or  Standard  Form  1 71 ,  Applica¬ 
tion  for  Federal  Employment  to: 

Voice  of  America/PR 
Room  1192  (USIA-4-133-EP) 

330  Independence  Avenue,  S.W. 

Washington,  DC  20547 

Please  note  the  following  announcement  number  on  your  resume  or 
SF-171:  USIA-4-133EP. 

Candidates  who  meet  the  minimum  qualification  requirements  will 
be  scheduled  to  take  the  required  writing  test  designed  to  test  their 
news  judgement,  writing  skills  and  speed. 

VGA  IS  AN  EQUAL  OPPORTUNITY  EMPLOYER 
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HELP  WANTED 


LAYOUT  AND  COPY  EDITOR  for  lifes^le 
department  of  77,000  daily.  Responsi¬ 
ble  for  selecting,  editing  and  layout  of 
stories  for  daily  pages,  as  well  as  layout 
and  desiOT  of  two  section  fronts  each 
week,  wni  work  closely  with  reporters 
editing  local  stories.  Send  resume,  sam¬ 
ples  of  layout  and  editing,  references 
and  salary  requirements  to  Martha  Nes- 
bit.  Savannah  News/Press,  PO  Box 
10^,  ^vannah,  GA  31402. 

LOOKING  FOR  A  LEADER:  Young  staff 
needs  direction,  supervision.  City  Editor 

15,000  circulation  PM.  Reply  tc; 
Dorothy  Brittain,  The  Recorder,  1  ven- 
ner  Road,  Amsterdam,  NY  12010. 

MAGAZINE  ASSOCIATE  PUBLISHER 
If  you  have  had  a  solid  background  in 
editorial  and  salesand  area  proven  lead¬ 
er  we  may  have  the  position  that  you  are 
looking  for!  Call  or  write  in  confidence  to 
President,  Stevens  Publishing  Corpora¬ 
tion,  Box  7573,  Waco,  TX  76710.  (817) 
776-5011. 

MEDICAL  AND  CONSUMER  ! 
choice  reporter  assignments  available  at  { 
growth  oriented  2(j0,000  plus  South-  i 
east  daily.  These  jobs  are  for  aggressive,  | 
enterprising,  experienced  diggers  who  I 
also  know  what  good  writing  is  all  about.  | 
We  are  committed  to  excellence.  If  you 
are  too,  send  resume,  clips,  references 
to  Box  8935,  Editor  &  Publisher. 

METRO  DAILY  seeking  Business  Editor 
to  direct  staff  of  14  in  one  of  the  South¬ 
east's  most  dynamic  business  communi¬ 
ties.  Candidates  must  have  at  least  3 
years  supen/isory  experience.  Send  let¬ 
ter  of  interest,  resume  and  copies  of  your 
newspaper's  business  section  to  Box 
8936,  Editor  &  Publisher. 

SPORTS  WRITER 

Five  years  experience.  Beat  entails 
covering  Clemson  University.  Applicant 
must  be  aggressive  and  superb  writer.  I 
Salary  in  the  low  to  mid  $20's.  Resumes, 
clips  and  references  to  Tom  Hutchison,  ! 
Managing  Editor,  The  Greenville  News,  i 
PO  Box  1688,  Greenville,  SC  29602.  i 

SPECIAL  SECTIONS  SUPERVISOR 
Major  metropolitan  newspaper  in  South¬ 
ern  California  requires  special  sections 
supervisor  to  supervise  sp^ial  sections 
staff.  Coordinate,  write,  edit  and  oversee 
production  of  alt  advertising  supple¬ 
ments  and  in-house  publications.  In¬ 
teract  with  advertising  department  for 
section  development.  Must  have  strong 
layout,  editing  skills  and  at  least  2  years 
editorial  experience.  Send  resume  to 
Box  8938,  Editor  and  Publisher. 

SMALL  DAILY  with  literate  readership  in 
mountain  town  seeks  a  lifestyles  writer 
with  a  flair  for  features,  entertainment 
pieces,  layout  and  photography.  The  job 
includes  coordinating  a  weekly  guide  to 
leisure  activities  in  the  area. 

Send  resume  and  five  clips  before  June 
30  to  Evelyn  Vigil,  Managing  Editor,  Los 
Alamos  Monitor,  PO  Box  1268,  Los  Ala¬ 
mos,  NM  87544. 

SPORTS  EDITOR 

Must  have  excellent  layout  skills,  enthu¬ 
siasm  for  local  sports  coverage,  able  to 
work  to  deadline.  Send  resume,  clips 
and  letter  outlining  philosophy  of  sports 
coverage  for  a  7-day  22,000  circulation 
AM  paper  to  Box  8950,  Editor  &  Pub¬ 
lisher. 


SPORTS  COPY  EDITOR 
Accurate  editor,  good  headline  writer, 
thorough  knowledM  of  sports.  Layout  ex¬ 
perience  a  plus.  There  will  be  some  writ¬ 
ing,  but  basic  responsibility  will  be  desk 
work.  Send  resume  and  editing  exam¬ 
ples  to  Dave  C.  Wohifarth,  Executive 
Sports  Editor,  Lincoln  Journal-Star,  PO 
Box  81689,  Lincoln,  NB  68501. 


HELP  WANTED 


NEWS  EDITOR  for  national  prize  win¬ 
ning  community  newspaper  in  Wyoming 
mountains.  Send  resume  to  Bill  Sniffin, 
Wyoming  State  Journal,  Box  J,  Lander, 


NEWS  EDITOR  11,000-plus  daily  in  I 
Northwest  Ohio  college  community  I 
needs  an  aggressive  person  committed  I 
to  excellence.  Stren^hs  must  include  ! 
copy  editing,  working  with  reporters, 
editing  wire,  headline  writing  and  page 
layout  .)ome  feature,  column  and  edito¬ 
rial  'i>ig  is  included.  Send  resume  and 

let’-'  s.itlining  career  goals  to;  John 
Kau  tman,  Managing  Editor,  Advertiser- 
TriU-tis,  320  hftlson  St.,  Tiffin,  OH 
448t>3 

OPENING  FOR  NUMBER  2  POSITION 
in  a  Minnesota  daily  editorial  depart¬ 
ment.  Must  possess  strong  layout  skills 
and  manaMrial  qualities,  ^nd  resume 
and  qualifications  to  Steve  Marquardp, 
Editor,  Mesabi  Daily  News,  PO  Box  956, 
Virginia,  MN  55792.  (218)  741-5544. 

I  PM  daily  and  Sunday  needs  experienced 
I  reporter  to  cover  hard  news  in  city  of 
27,000  in  New  Mexico.  Near  White 
Sands  Missile  Range  and  resort  areas, 
i  Write  Box  8909,  Editor  and  Publisher. 

!  RESORT  REPORTER 

Booming  35,000  circulation  morning 
daily  on  Florida's  Gulf  Coast  needs  a  re¬ 
porter  to  cover  a  developing  region  of  the 
beach.  Duties  include  meeting  cover¬ 
age,  features  and  coverage  of  state  level 
issues  relating  to  rapid  growth.  Camera 
skills  a  plus.  Salary  commensurate  with 
experience.  Experienced  hands  only. 
Send  resume  and  at  least  three  non- 
returnable  clips  to:  Box  8860,  Editor  & 
Publisher. 

REPORTER  for  award-winning  weekly  on 
San  Francisco  peninsula.  Looking  for 
aggressive,  thoughtful  reporter  who  can 
I  al%  adapt  to  a  magazine  style  for  cover 
I  stories.  1-2  years  experience  preferred.  > 
I  Good  writing  essential.  Send  no  more  | 
'  than  3  clips.  California  applicants  only.  | 
Box  8926,  Editor  &  Publisher.  I 


SKILLED  REPORTER  for  small  PM  daily 
in  competitive  central  Connecticut.  Self¬ 
starter  with  photo  ability.  Apply  to  Man¬ 
aging  Editor,  Manchester  Herald,  Box 
591,  Manchester,  CT  06040. 


Do  you  want  to  help  shape  the  direction 
of  top  professional  dental  journal?  We're 
I  looking  for  skilled  managing  editor  who 
I  is  mature,  self-motivated  and  experi- 
I  enced  in  writing,  proofing,  editing,  plan¬ 
ning  and  directing  a  magazine  from  start 
to  finish.  We  need  fast  learner  who  can 
quickly  climb  the  ladder  at  fast  growing, 
solid,  multi-magazine  publishing  firm. 
Send  resume  and  clips  to  Rachael 
Tay^lor,  Stevens  Publishing,  PO  Box 
7573,  Waco,  TX  76714. 

THE  SYRACUSE  NEWSPAPERS  are 
looking  for  an  editor  to  coordinate  cover¬ 
age  of  a  13  county  area  for  5  regional 
editions  of  the  Sunday  Herald  American. 
Applicants  must  be  experienced  in  coor¬ 
dinating  news  and  photo  coverage,  copy 
editing  and  page  design.  Send  letter, 
resume  and  samples  of  work  to  Mark 
Libbon,  Regional  Editor,  Syracuse 
Newspapers,  Box  4915,  Syracuse,  NY 
13221. 


WHO  SAYS  THE  NEW  JOURNALISM  IS 
DEAD?  It's  still  alive  at  this  aggressive 
news  weekly.  And  we  need  a  special  wri¬ 
ter  to  do  news,  commentary,  criticism 
and  magazine-length  features.  The  dull 
need  not  apply.  Resume  and  clips 
should  reflect  experience  and  wide  range 
of  interests.  Box  8892,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


EDITORIAL 


WE'RE  L(X)KING  for  a  solid  number  2 
person  to  help  lead  our  editorial  staff 
back  to  award-winning  status.  Copy  edit- ' 
ingand  layout  skills  are  necessity  as  well  { 
as  the  abili^  to  work  well  with  people.  ; 
Good  benefits.  Salary  based  on  your  ex- ! 
perience  and  skills.  Send  resume  and  | 
samples  of  your  work  to:  Philip  Vega,  I 
Managing  Editor,  The  Daily  Union,  PO  ! 
Box  129^1  Junction  City,  KS  66441, 
(913)  762-5000. 


HELP  WANTED 


JOB  LEADS 


WIRE  EDITOR  -  East  central  Wisconsin  ; 
PM  daily  (except  Sunday)  with  32,000  | 
circulation  and  Harris  computer  system.  ' 
Immediate  opening.  Experience  re-  | 
quired.  Starting  weekly  salary  in  low  i 
$500's.  Box  8952,  Editor  &  Publisher.  \ 

WRITER/EDITOR  for  prestigious,  sue-  ‘ 
cessful  award-winning  weekly  on  Long  i 
Island.  Newspaper  experience  required. 
Know  makeub.  Have  our  own  composi-  | 
tion  shop.  Career  position,  eventual 
general  managership.  Box  8957,  Editor  i 
&  Publisher.  | 

•  I 

_ PRODUCTION _ i 

NIGHTMANAGER-MAILINGROOM.Ex-  j 
perienced  mailing  room  manager  for  : 
Zone  3  newspaper  owned  by  a  nationally  ! 
diversified  communications  company.  | 
Seven  night  operation  for  morning  paper 
in  non-union  environment.  Successful  I 
candidate  should  be  experienced  in  the  ; 
use  of  all  types  of  mailing  room  equip-  ! 
ment.  Aggressive  with  strong  organize-  ' 
tional,  communications  and  managerial  ! 
skills.  Good  starting  salary  and  benefit  ! 
package.  Oppqrtnity  for  growth.  Send  re-  , 
sume  of  experience  and  salary  require-  i 
ments  to  Box  8930,  Editor  &  Publisher,  i 


"hands-on"  production  people  to  act  in 
consulting,  training,  and  trouble  shoot¬ 
ing  capacity  from  central  office.  Appli¬ 
cants  with  practical  composing  produc¬ 
tion  management  experience  preferred. 
Competency  in  installation,  application, 
and  maintenance  of  front  end  systems 
essential.  Knowledge  of  presses  and  re¬ 
lated  post-press  operations  helpful. 
Moderate  to  extensive  travel  required  but 
very  litle  weekend  or  stay-over  assign¬ 
ments. 

Positions  open  offer  long  term  employ¬ 
ment  prospects  with  variety  of  assign¬ 
ments. 

Send  resume  with  complete  work  and 
salary  history  to  Box  8956,  Editor  and 
Publisher. 


SUPERVISOR  CAMERA 
PLATE  MAKING 

A  leading  newspaper  located  In  the 
Midwest  has  an  opening  for  a  camera 
plate  maker  with  a  thorough  under¬ 
standing  of  newspaper  offset  opera¬ 
tions. 

Prerequisites  will  Include  a  thorough 
knowledge  of  all  processes  from 
camera  to  plate,  complete  knowledge 
and  experience  In  color  work  includ¬ 
ing  color  scanner  operation.  Previous 
management  experience  is  required. 
We  are  a  multi  press  7-day  morning 
and  evening  publication.  You  will  be 
supervising  a  large  union  department 
of  20  plus  employees. 

If  you  are  currently  a  formeman  or  a 
top  notched  assistant  please  send 
confidential  resume  including  work 
history  and  salary  requirements  to 
Box  8962,  Editor  &  Publisher. 


inber2|  GOVERNMENT  JOBS.  $15,000- 
3l  staff  I  $50,000/year  possible.  All  occupations, 
pyedit-  Call  (805)  687-6000  Ext.  R-4261  to 
as  well  I  find  out  how. 
people,  j 

ne  and  i  _ MAILROOM _ 

on®^0  '  help  wanted 

ifiaai  !  MAILROOM  SUPERINTENDENT 
I  Proaressive  60,000  AM,  28,500  PM, 

I  128,800  Sunday  newspaper  located  in 

_ !  Northern  New  England.  Excellent  oppor- 

£onsin  ‘  tunity  for  energetic,  people-oriented 
12,000  i  managerwhowilTassistMailroomMana- 
lystem.  '  ger  in  the  planning,  direction  and  control 
ice  re-  I  of  mailroom  operations, 
in  low  I  Qualified  candidate  must  posses  a 
tiisher.  j  proven  track  record  in  effective  manage- 

_ ■  ment  and  leadership.  Experience  and 

5,  sue-  >  working  knowledge  of  automated  mail- 
n  Long  I  room  operations  utilizing  TMC,  mail  and 
quired.  j  preprints  is  a  must.  Experience  in  union 
imposi-  shop  would  be  useful.  Bachelor  or 
rentual  Associate  degree  In  Business  Adminis- 

.  Editor  >  tration  or  Engineering  Technology  desir- 
i  able  but  not  a  must. 

_  Excellent  salary  and  fringe  benefits. 

I  Send  complete  resume,  salary  history 
:  and  requirements  to: 

!  Personnel  Department 

)M.  Ex-  I  Guy  Gannett  Publishing  Co. 

jer  for  ,  PO  Box  1460 

tonally  j  Portland,  Maine  04104 

npany.  ,  — - 

\S  \  E&P  CLASSIFIEDS 

i  COMMUNICATE  WITH 

S  the  COMMUNICATORS! 

benefit  '  ' 

5^:  i  MARKETING 

'•isher.  i  MARKETING  DIRECTOR 

(s  two  I  Develop  new  department  with  50,000  i- 
3  act  in  I  daily  in  expanding  market.  Strong emph- 
!  shoot-  '  asis  in  marketing/research  and  coordina- 
’  Appli-  1*0'^  promotional  events.  $27,500 
3roduc-  plusbenefitsforenthusiastic  individual, 
iferred  '  resume  and  salary  history  to:  John 

cation  i  Rawlings,  PO  Box  36,  Pueblo,  CO 
iystems  I  81002- 

etofut  I  MARKETING  RESEARCH 

ired  but !  " 

assign-  !  RESEARCH  MANAGER 

;  Top  marketing  position  at  major  metro- 
imploy-  '  poiitan  daily  in  Southern  California.  Will 
assign-  ;  be  responsible  for  editorial,  circulation 
I  and  advertising  research.  Must  be  able 
)rk  and  i  to  prepare  and  deliver  sales  presenta- 
tor  and  I  tions  to  advertisers;  be  familiar  with  all 
'  newspaper  research  sources;  use  IBM 
:  PC.  Position  calls  for  a  newspaper  re- 
search  professional  with  2  or  3  years 
experience  in  a  competitive  market, 
ERA  good  communication  skills,  ability  to 
work  in  a  fast-paced  demanding  envi¬ 
ronment  and  work  closely  with  top  man- 
in  the  agers  in  all  departments.  Send  resume 
imera  8937,  Editor  &  Publisher. 

Sra-  PRESSROOM 

COMMUNITY  PRESS  POSITION  OPEN  - 
'rough  Daily  afternoon  newspaper  in  Juneau, 
from  Alaska  has  an  opening  for  an  experi- 
•laHns  enced  Goss  Community  operator.  Along 
'  1^”  with  great  fishing,  hiking,  skiing  and 
nclud-  hunting,  we  are  offering  you  responsibil- 
avious  ity  for  a  4  unit  press  with  a  Community 
luired  folder.  New  construction  will  increase 
pressline  to  6  units  of  Community,  a 
orning  [|Qp_  j  pQ  foijjei-  3p(j  3p  upper  former, 
will  be  Send  resume  to  Juneau  Empire,  235 
rtment  Second  St.,  Juneau,  AK  99801,  (907) 
586-3740,  attention  Tom 
Blumenshine. 

n  or  a  _ 

send  JOURNEYMAN  PRESSMAN  needed 

I  with  experience  on  Cosmo  web  offset 

,  ,  press.  Must  be  able  to  do  quality  work: 

■■is  (0  Qoofj  33i3|.y  3p(j  benefits  package.  Send 

resume  and  salary  requirements  to  The 
Advertiser  Company,  Personnel  Dept., 
PO  Box  1000,  Mont^mery,  AL  36192. 
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HELP  WANTED  HELP  WANTED  I  POSITIONS  WANTED  I  POSITIONS  WANTED 


PRESSROOM 

SALES 

OFFSET  PRESSMEN 

Modern  state-of-the-art  West  Coast 
newspaper  has  immediate  openings  for 
qualified  offset  press  persons.  Commer¬ 
cial  quality  reproduction.  Excellent  be¬ 
nefits  and  working  conditions.  EOE. 
Please  send  resume.  Box  8934,  Editor  & 
Publisher. 

AGGRESSIVE  SALES  MANAGER 
needed  for  circulation  department  in 
fast  paced  market.  Responsibilities  in¬ 
clude  maintaining  maximum  sales  pro¬ 
duction  from  door  to  door  crews  and 
phone  room  operations.  Salary  and  com¬ 
mission  negotiable.  Send  resume  and 
salary  requirements  to:  Box  8910,  Edi¬ 
tor  &  Publisher. 

PRESSROOM  SUPERVISOR 

Total  responsibility  for  all  pressroom  op¬ 
erations.  Must  have  excellent  mechanic¬ 
al  skills  and  be  able  to  train  and  super¬ 
vise  personnel.  Modern  web  offset  plant 
Zone  2.  Salary  in  the  $35-50K  range. 
Box:  8879,  Editor  &  Publisher. 

MANUFACTURERS  REPRESENTATIVE 
WANTED 

To  sell  High  Quality  Plastic  Newspaper 
Rack  CarcK.  Top  commissions  paid.  All 
territories  open.  For  detailed  information 
write:  CR^TIVE  DESIGNS  INC.,  1249 
S.E.  nth  Street,  Ocala  FL  32671. 

PRESoROOM  MANAGER 

Group  of  suburban  weeklies  need  an  in¬ 
dividual  with  Goss  Urbanite  experience 
to  manage  our  printing  operation.  Strong 
mechanical  and  mana^ment  ability  a 
must.  Salary  mid  to  high  $20's.  Send 
inquiries  to:  Publisher,  R.N.I.  Publica¬ 
tions,  30  Oak  St.,  Richwood,  NJ  07451 
or  call  Mr.  Murphy  at  (201)  445-6400. 

NEWSPAPER  FEATURES.  Tired  of 
traveling?  Sell  by  phone  from  our  mid¬ 
town  Manhattan  offices.  Estalished 
syndicate,  prefers  recent  contacts  with 
editors,  knowledge  of  current  market. 
Immediate.  Reply  Department  FS,  Suite 
1212,  36  W  44th  St.,  New  York,  NY 
10036. 

VP  SALES  for  marketing/publishing  ser¬ 
vices  company  to  co-venture  sell  leading 
edge  proven  TMC/SMC  network  package 

PUBLIC  RELATIONS 

ASST  PUBLIC  AFFAIRS  MANAGER 
PU  BLIC  AND  CORPORATE  REUTIONS 
Responsible  for  coordinating  contacts 
with  general,  trade  press,  and  corporate 
communication  personnel;  research  and 

to  newspapers.  Newspaper,  marketing 
experience.  Reply  in  writing  to  Chief  Ex¬ 
ecutive  Officer,  National  Publishing  Co., 
PO  Box  5186,  Westport,  CT  06881. 

preparation  of  operating  summaries  and 
background  material  for  corporate  publi¬ 
cations;  writing  scripts  and  speeches  as 
needed  for  corporate  and  community 
functions;  help  plan  and  implement 
community  sen/ice  and  corporate  activi¬ 
ties.  Ability  to  interact  with  top  manage¬ 
ment  and  community  leaders  required. 
Minimum  of  three  years  corporate  com¬ 
munications  experience  preferred.  The 
Hartford  Courant  offers  an  attractive 
compensation  and  benefits  package. 
Send  resume  and  salary  history  to 
Michael  Steeves,  Human  Resources  De¬ 
partment,  The  Hartford  Courant,  285 
Broad  St.,  Hartford,  CT  06115.  EOE. 

RESEARCH  &  SALES 
PROMOTION 
Manager 

Leading  newspaper  advertising 
Mies  &  marketing  company  with 
NYC  hdgrs  and  nationwide 
offices  seeks  person  with  strong 
ability  to  position  markets  and 
media. 

Media  buyer  skills  a  definate 
plus;  verbal  written  communica¬ 
tion  skills  essential.  Must  be  able 
to  analyze  on-line  Census  and 
audience  data  and  develop  sales 
promotional  tools  to  supply 
national  sales  force  with  atten¬ 
tion  compelling  sales  materials. 
We  seek  a  problem  solver  with  a 
research  solution  to  sales 
marketing  opportunities.  Send 
resume  with  salary  requirements 
to:  Box  8891 ,  Editor  &  Publisher. 

COMMUNICATONS  DIRECTOR  sought 
^  national  industry-sponsored  public 
service  group  concerned  with  commun¬ 
ity  improvement.  Strong  writing  and 
editing  skills  essential  for  releases,  pub¬ 
lications,  audiovisuals,  promotions,  ads. 
Supervise  writing  staff.  NYC  based. 
Send  resume  with  salary  requirements  to 
Box  8960,  Editor  &  Publisher. 

PHOTOQRAPHER 

PHOTOGRAPHERS  NEEDED.  Two  posi¬ 
tions.  One  on  Sunday  paper  requires  3 
years  minimum  b&w/color  experience. 
Daily  job  requires  b&w  plus  darkroom 
expertise.  Both  demand  creativity,  drive. 

excellence,  ability  to  work  closely  with 
editors.  Good  working  conditions  in  pic¬ 
turesque  vacation  area.  40,(X}0  circla- 
tion.  Zone  1.  Pay  range:  $14,000- 
20,000.  Box  8932,  Editor  APublisher. 

POSITIONS 

PHOTOGRAPHER/REPORTER  position 
open.  Individual  must  possess  strong 
photographic  skills  to  handle  photo  de¬ 
partment  and  some  general  news  report¬ 
ing  of  the  Minnesota  Daily.  Write  or  call 
Steve  Marquardp,  Editor,  Mesabi  Daily 
News,  PO  Box  956,  Virginia,  MN 
55792.  (218)  741-5544. 

WANTED 

ADMIN^RATIVE 

PUBLISHER/GENERAL  MANAGER 
Proven-mature  daily  publisher^neral 
manager,  former  weekly  owner,  TMC  in¬ 
novator,  any  Zone.  Available  for  inter¬ 
view  in  two  weeks.  Box  8953,  Editor  & 
Publisher. 

PROMOTION 

ZONE  8  AM/PM  agency  looking  for  a 
promotion  manager.  Position  reports 
directly  to  marketing  services  director 
and  is  responsible  for  all  print,  broad¬ 
cast,  and  carrier  promotion.  We  offer  a 
competitive  salary,  excellent  benefits,  a 
fast  paced  challenging  work  environ¬ 
ment  and  great  climate.  Send  resume 
and  salary  requirements  to  Box  8955, 
Editor  &  Publisher. 

SMALL  DAILY  PUBLISHER  wants  to 
make  move.  Prefer  independent  opera¬ 
tion.  Zones  3-4-5.  Have  20  years  daily 
sales  management/publishing  experi¬ 
ence  to  offer,  age  46.  Available  July.  Call 
Mr.  Taylor  (209)  826-6154. 
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EDITORIAL 

CHARISMATIC  LEADER  ! 

Creative  and  innovative  developer  of 
people  and  products.  1  am  multi¬ 
talented  with  25  years  in  newspaper 
management.  1  am  45  years  old.  A  Pub¬ 
lisher,  Corporate  VP  of  Operations,  COO 
and  President.  An  experienced  mar¬ 
keteer  who  has  converted  weeklies  to 
dailies,  started  shoppers  and  Sunday 
editions.  My  background  includes  adver¬ 
tising,  circulation,  production,  EDP, 
direct  mail  and  TMC.  A  fore-runner  in 
telemarketing  theme  editions  and 
"booking”.  1  have  dealt  with  union  orga¬ 
nizing  and  labor  negotiations.  A  well- 
rounded  and  highly  competitive  mana¬ 
ger.  Let's  Mt  together,  write  Box  8720, 
Editor  &  Pubiisher. 

AWARD  WINNING  feature  writer,  photo- 
journalist,  seeking  growth  opportunity  to 
learn  management  skills.  Highly  moti¬ 
vated,  self-starter,  dependable,  accu¬ 
rate.  Willing  to  relocate.  Willa  Oswalt, 

624  4th  St.,  Bettendorf,  Iowa  52722, 
(319)  355-0857. 

REPORTER,  5  years  experience  on 
250,000  daily.  Interested  in  courts, 
crime  and  law.  Self-starter.  Seeks  posi¬ 
tion  on  quality  metro  daily,  any  Zone. 

Box  8875,  Editor  &  Publisher. 

REPORTER-  General  assignments  spe¬ 
cializing  in  local  government  and  public 

1  safety.  Knowiedgable  in  the  arts,  busi¬ 
ness,  travel,  international  affairs,  the  en- 
1  vironment.  (kxxt  with  camera,  page  iay- 
1  out.  Want  writing,  not  management 

1  duties.  Education  and  experience  to 

1  back  up  claims.  Write  or  call  Jane  Mar- 
!  low  Willis,  321  Main,  8randenburg,  KY 

1  40108,  (502)  422-2405. 

SOLID  20  year  vet  seeks  top  spot  on 
small  daily  or  large  weekly.  Former  own¬ 
er-publisher.  Can  (501)  394-2904,  or 
write  Tom  Freeman,  PO  Box  521,  Mena, 
AR  71953. 

aRCULATION 

i  RELIGION  WRITER 

1  General  assignment/beat  reporter- 
photographer  on  small  daily  keeping  the 
faith  to  specialize  as  religion  writer  on 
i  larger  daily.  5  years  experience  on 
dailies,  weeklies  and  a  monthly  has 
given  me  a  variety  of  great  clips. 
Taiented  and  hard  working.  I'll  go  any¬ 
where  for  a  good  job.  Box  8948,  bditor  & 
Publisher. 

CIRCULATION  MANAGER  on  6,000 
dai  ly  seeks  promotion  managers  position 
or  circulation  managers  position  on  lar¬ 
ger  daily.  Prefer  position  in  Zone  8  or  9. 
Box  8947,  Editor  &  Pubiisher. 

YOUNG,  AGGRESSIVE,  experienced 
professional  seeks  new  challenges. 
Marketing,  promotion,  and  budget 
oriented .  Proven  results  through  creative 
leadership  and  motivation.  Box  8887, 
Editor  &  Publisher. 

VETERAN  EDITOR  seeks  job  change. 
Skilled  in  rewrite,  editing,  layout,  train¬ 
ing  and  supervision.  Wiilingtodeai  with 
i  problems  and/or  startup  situation.  Good 

1  newspaper,  magazine  and  newsletter  ex- 
i  perience.  Will  relocate  for  right  oppor¬ 
tunity.  Box  8942,  Editor  &  Publisnw. 

SKILLED  WRITER  seeks  move  from 
medium  to  big  city  daily.  Interested  in 
general  assignment,  beat,  investigative, 
and  project  reporting.  Travel  any^re. 
Five  years  experience.  Age  32.  USC 
graduate.  Army  veteran.  Box  8845,  Edi¬ 
tor  &  Publisher. 

WIRE  NEWS  and  layout  editor,  13  years 
experience,  seeks  PM  position,  no  night 
work,  family  man,  prefer  California,  Kan- 
1  sas  City  or  Philadelphia  areas.  (707) 
j  579-1^0  or  Box  8949,  Editor  &  Pub¬ 
lisher. 

EDITORIAL 

REPORTER  with  twice-weekly  general  \ 
assignment  experience  seeks  similar 
position  on  small  daily.  Prefer  Zone  2. 
Box:  8877,  Editor  &  Publisher.  | 

1  PHOTOQRAPHER 

]  PHOTCXjRAPHER  seeking  staff  position 
on  a  daily.  Zone  3,4,  and  6.  Contact 

EDITOR/GENERAL  MANAGER,  12  | 
years  daily  and  weekly  experience,  seeks  i 
news  leadership  position  with  medium  I 
daily  in  Zones  2, 5, 8  or  9.  Strong  news,  ; 
administrative  experience.  Former  edu¬ 
cator,  BA-i-  English.  Consistent  award 
winner.  Family  man.  Call  (307)  765- 
9655  or  (419)  784-1725. 

Robert  Thomason,  231  IH-45N,  2712, 
Conroe,  TX  77304,  (409)  760-3276. 
REPORTER/PHOTOGRAPHER  at  small 
daily  seeks  photo-only  position  with 
newspaper  or  mapzine;  Zones  1  &  5. 
Experienced  in  sports,  features,  studio  & 
darkroom.  After  6  CST,  call  (219)  836- 
4082. 

EDITOR  of  weekly  seeks  position  on 
weekly  or  monthly  magazine  in  Zone  5. 
Equally  skilled  in  writing,  photography, 
plus  VDT,  production  experience.  Box 
8939,  Editor  &  Publisher.  | 

ZONE  6  PHOTOGRAPHER-REPORTER 
with  3  years  paper  and  TV  experience 
seeks  photo  position  with  c'lily.  Will  con¬ 
sider  all  zones.  1  love  spot,  sports,  fea¬ 
tures.  Box  8907,  Editor  &  Pubiisher. 
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SHOP  TALK  AT  THIRTY 


Things  your  lawyer  can’t  tell  you 


By  Richard  J.  Tofel 

Recently  I  was  discussing  an  article 
that  turned  out  to  be  substantially  in¬ 
accurate  with  a  (non-client)  journalist 
friend. 

I  told  him  that  a  colleague  of  mine 
and  I  had  agreed  that  we,  as  lawyers, 
would  almost  certainly  not  have  spot¬ 
ted  the  article’s  shortcomings. 

The  reporter  was  understandably 
frustrated  and  said,  “That’s  what 
went  wrong:  we  relied  on  the  lawyers. 
When  they  said  they  had  no  problem 
with  it,  we  assumed  we  had  no  prob¬ 
lem  either.’’ 


Lawyers  can’t  do  much 
to  overcome  problems 
which  stem  from  sources 
who  have  (hidden)  axes 
to  grind,  and  who  give 
reporters  less  than  the 
whole  truth. 


What  this  exchange  reveals  is 
something  we  ail  think  we  know,  but 
can  too  easily  forget:  lawyers’  pre- 
publication  review  of  journalists’ 
copy  can  often  be  very  helpful,  but  it 
is  no  substitute  for  vigilant,  vigorous 
oversight  by  journalists. 

To  understand  why  both  of  these 
things  are  true,  we  need  to  ask  and 
answer  two  questions:  what  can’t  pre¬ 
publication  legal  review  accom¬ 
plish,  and  what  can  it  do? 

Lawyers  can’t  do  much  to  over¬ 
come  problems  which  stem  from 
sources  who  have  (hidden)  axes  to 
grind,  and  who  give  reporters  less 
than  the  whole  truth.  Thus,  if  a  source 
knows  that  both  still  and  moving  pic¬ 
tures  of  an  event  exist,  but  shares  only 
the  stills  with  the  reporter,  no  lawyer 
can  guess  that  the  movies  will  tell  a 
(more  authoritative  and)  directly  con¬ 
trary  tale.  More  simply,  lawyers  are 
not  equipped  to  identify  the  occasion- 


(Tofel  is  an  associate  with  the  iaw 
firm  of  Patterson,  Belnap,  Webb  & 
Tyler.) 


al  untruthful  source  who  is  clever 
enough,  or  just  plain  slick  enough  to 
dupe  a  journalist. 

Avoiding  problems  like  these  is  the 
job  of  reporters  and,  while  we  may 
fantasize  otherwise,  lawyers  involved 
in  pre-publication  review  are  not  re¬ 
porters. 

We  are  also  not  editors.  Lawyers 
are  powerless,  both  intellectually  and 
organizationally,  to  uncover  the  rare 
“bad  apple”  reporter  or  the  unfortu¬ 
nately  less-rare  reporter  who  is  too 
eager  to  “substantiate”  or  “prove” 
his  story,  undeterred  by  the  subtlety 
of  the  real  world. 

Lawyers  cannot  evaluate  the  credi¬ 
bility,  relevant  experience  or  possible 
biases  of  “expert”  sources,  or  indeed 
that  of  any  sources  (except  perhaps  in 
the  somewhat  unusual  case  where  the 
law  is  the  subject  of  the  expertise). 
The  fact  that  two  leading  architects 
quoted  in  a  story  were  bitter  young 
rivals  for  a  particular  mentor’s  atten¬ 
tion  will  be  no  more  apparent  to  law¬ 
yers  than  to  anyone  else  unfamiliar 
with  the  situation. 

Indeed,  lawyers  will  generally  not 
be  any  better  than  anyone  else  at  spot¬ 
ting  the  fact  that  has  been  omitted,  the 
angle  that  hasn’t  been  covered,  the 
narrative  blank  left  unfilled. 

The  list  of  what  lawyers  can’t  do 
for  you  is  impressive,  but  there  are 
also  a  number  of  important  things  pre¬ 
publication  review  can  and  does  ac¬ 
complish.  Pre-publication  review  can 


We  are  also  not  editors. 
Lawyers  are  powerless, 
both  intellectually  and 
organizationally,  to 
uncover  the  rare  “bad 
apple”  reporter . . . 


lessen  the  chances  of  a  defamation  or 
invasion-of-privacy  suit  being 
brought,  not  by  changing  the  thrust  of 
a  story,  or  by  re-reporting  it,  but  by 
slight  alterations  in  its  presentation. 

Lawyers,  not  surprisingly,  can  help 
journalists  turn  the  complexities  of 
modern  defamation  law  to  their  ad¬ 


vantage,  or  at  least  minimize  the  dis¬ 
advantages  that  can  result. 

Thus,  lawyers  can  suggest  that  re¬ 
placements  be  found  for  “red  flag” 
words,  and  can  provide  hints  on  how 
to  bring  as  much  copy  as  possible 
within  applicable  legal  privileges,  for 
instance  by  citing,  whenever  possi¬ 
ble,  documents  actually  filed  in 
courts. 

Finally,  lawyers  can  point  out  logi¬ 
cal  gaps  in  stories;  or  facts  or  sources, 
the  accuracy  of  which  is  so  important 
that  they  should  be  double-checked. 

Lawyers  can  and  should  be  more 
attentive  than  journalists  to  the  poten¬ 
tial  “incidental  plaintiff’  who  may 
be  directly  offended  by  a  phrase  writ¬ 
ten  as  a  “throwaway”  or  aside. 


Indeed,  lawyers  will 
generally  not  be  any 
better  than  anyone  else 
at  spotting  the  fact  that 
has  been  omitted,  the 
angle  that  hasn’t  been 
covered,  the  narrative 
blank  left  unfilled. 


To  some  extent,  although  frankly  a 
lesser  one,  these  same  suggestions 
can  increase  the  chances  that  the  press 
will  prevail  in  any  suits  that  are 
brought. 

Yet  the  primary  purpose  of  pre¬ 
publication  review  remains  prophy¬ 
lactic;  its  economics  are  such  that 
only  one  suit  need  be  deterred  out  of 
literally  hundreds  of  articles  read  for 
the  practice  to  be  cost-effective  and 
worthwhile. 

However,  even  the  best  lawyers 
cannot  substitute  for  responsible  re¬ 
porters  and  judicious  editors.  Law¬ 
yers  shouldn’t  want  to  do  this,  and 
most  don’t.  But  by  the  same  token,  no 
one’s  interest  will  be  served  if  jour¬ 
nalists  abdicate  their  responsibility  to 
lawyers. 

As  my  friend  learned  the  hard  way, 
just  because  we  have  “no  problem” 
with  a  story  doesn’t  mean  you 
shouldn’t. 
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G05SHEMINER  OFFSET 
on  edition  in  Greenville 


Me  weie  aUe  to  rebdn  ejAting  equipm&ttand 
have  our  plant  intact  and  at  the  same  time  increase 
production  capacity-all  at  a  cost  we  could  afford- 
using  Headliner  Offset  r^dacement  units^ 

V^lliam  deB.  Mebane,  Publisher,  The  Greenville  ?iews  and  Greenville  Piedmont,  Greenville,  S.C. 


The  Multimedia  group’s  flagship  daily 
installed  a  4'unit/2'halfdeck  Goss® 
Headliner  Off^t®  press  in  line  with  its 
S'unitM'deck  Metroliner*  press.  The  new 
press  went  successfully  on  edition,  on 
schedule,  July  25, 1984. 

Mebane  continues:  “Gc^  technology  allowed  both  ease 
of  installation  and  retention  of  the  substructures  and  other 
components  of  the  letterpresses  we  replaced.  And  there’s 
still  room  for  four  more  offeet  replacement  units,  assuring 
our  production  capacity  into  the  IQQOs.” 

Production  Director  Bill  Matthews  adds:  “We  have 
plenty  of  flexibility,  too-running  the  Headliner  Offset  and 
Metroliner  units  together  or  as  two  independent  six-u^^ 

_ _  A  _ _ : _ U- J  _ * _ 


on  the  Goss  Metroliner  press  under  tight  space  conditions 
while  putting  in  the  Headliner  Offset  press,  the  turnkey 
installation  went  smoothly.  It  was  a  good  partnership- 
Goss  responsiveness  aixi  a  great  effort  by  our  own  team.” 

The  Goss  Headliner  Offeet  press-designeddn  flexibility 
for  solutions  to  a  wide  range  of  newspaper  production 
requirements  worldwide. 

Contact  Goss  Newspaper  Products,  Graphic  Systems 
Division,  Rockwell  International,  3100  South  Central 
Avenue,  Chicago,  IL  60650.  (312)  656'8600. 


I  Rockwell  International 

. . .  wtMr*  aclAnc*  g«ts  dmim  to  btialnAM 
Awoopoao !  Eloctronteo/AutomoMyo 
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THE  SPIRIT 
THflT  MOVES  US 


Entrepreneur.  Tycoon. 
Rebel.  Protester.  Essayist. 
Philosopher.  Advocate.  Crank. 

Call  him  what  you  will, 

EW  Scripps  was  no  ordinary 
human  being. 

He  built  America's  first 
newspaper  chain  and  started 
the  first  syndication  service. 
He  created  a  new  kind  of 
popular  journalism  and 
dedicated  it  to  the  common 
man's  fight  for  social  and 
economic  justice. 

But  E.W  Scripps  was  more 
than  a  successful  newspaper 
publisher  and  businessman. 

He  was  an  important 
thinker  who  sought  a  deeper 
understanding  of  both  him¬ 
self  and  the  world  around 
him.  He  left  behind  a  spirit 
that,  even  today,  moves  the 
company  that  bears  his  name. 

“  SCRIPPS  HOWARD 
■■9  NEWSPAPERS 
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